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Hiow many bachelors do you know? 


Do small “bachelor bundles” make up an important part of your laundry 
business? If your answer is “‘yes’’, the Cissell Two-Basket Twin Dryer is for you. 
Each basket is just large enough to handle a small bundle quickly, 

efficiently and economically. Each basket operates independently on separate 
motors and controls. One basket will operate while the other is idle— 

one can be loaded without interrupting the drying action of the other. 

What about the Twin’s features? Baskets are sag and snag-proof. Air Switch, 
Temperature Limiting Thermostat and Thermal Overload protection on each 
motor assure safe operation. Lint drawer is full-width, all-metal. Double wall 
construction keeps dryer area comfortable . . .“‘working” heat inside. The 

Twin is available gas fired as shown or steam heated, in the color of your choice. 
CONSULT YOUR JOBBER. He can tell you how the Cissell Twin Dryer 

can save you time and money. W. M. Cissell Mfg. Co., Inc., Louisville, Ky. 
Pacific Coast Office: 4823 W. Jefferson Blvd., Los Angeles. 
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KOHNSTAMM CHEMISTRY SERVING THE FAMILY AND SHIRT LAUNDRY . 


fashion forecast: more COLOR IN WASHABLE FABRICS! 


profit fOreCaSt: more GREEN IN YOUR POCKET... 


when you switch The trend to casual living is calling for brighter, more vivid 


colors in fabrics and wearing apparel—and nothing can impress 


to Kohnstamm’s your customers like having their “rainbow” bundles well washed ! 
That’s where Kohnstamm’s COLOR WORK PROCESS comes in! 


CWP delivers clear, sparkling results with never a fear of fading, 


1 running, bleeding or copying of colors... produces results your customers 
olor can see...gives visible proof that your laundry does safe washing! 


As for operating advantages, CWP simplifies sorting, reduces 
ork the number of classifications, lets you use fewer nets and pins, makes 
possible simple breaking of colors—safely works for you! 


rocess Want the full profit-building story? Just drop us a line! 
SERVICE IS OUR WASH-WORD! 


Established 1661 


H. Kohnstamm Co., inc. 
Foremost Manufacturer and Distributor of Quality Laundry and Cleaning Supplies 


NEW YORK 13, 161 Avenue of the Americas... CHICAGO 11, 11-13 E.Iilinois St... .LOS ANGELES,(P. O. Address) 2632 E. 54 St., Huntington Park, Califs 

ALBANY + ALBUQUERQUE + ATLANTA + BALTIMORE + BOSTON + BUFFALO + CINCINNATI + CLEVELAND + DALLAS + DENVER + DETROIT « FARGO + GREENSBORO + HOUSTON ~ INDIANAPOLIS 

JACKSONVILLE + KANSAS CITY, MO. + LOUISVILLE +» MEMPHIS +» MINNEAPOLIS « NEW ORLEANS ~ OAKLAND + OMAHA ~ PHILADELPHIA « ST. LOUIS + SAN ANTONIO « SEATTLE + TULSA 
FACTORIES: BROOKLYN, N.Y. CHICAGO, ILL. KEARNY, N. J. NEWARK, N. J, SOUTH KEARNY, N. J 
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For More Flatwork Production in 


AMERICAN FOLESTAK 


THE AMERICAN LAUNDRY 


, 
1 


Your Laundry... 
FOLDER-STACKER 


BY-PASSING 


MACHINERY COMPANY, CINCINNATI 12, OHIO 


You get more from 


Fantastic flexibility for either single- 
ironer or multiple ironer laundries. 
Folds, stacks and or by-passes large, 
medium and small flatwork right from 
ironer—separately or simultaneously, 
in numerous combinations. 
For example, Folestak Folder- 
Stackers are available to give you 
various combinations of: 
e One, two, three, four or five fold- 
ing lanes 
e One, two, three, four, five or six 
stacking lanes 
e One, two, three, four, five or six 
by-pass lanes 
These three operations are controlled 
and changed at the touch of simple 
switches. Highest ironing speeds are 
always maintained. 
See for yourself how the Folestak 
Folder-Stacker will add versatility to 
your flatwork ironing—boost produc- 
tion, save labor, cut costs and improve 
quality in your laundry. For complete 
information, call your nearby Ameri- 
can representative, or write for illus- 
trated Catalog AD759-602. 
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SALES MANAGEMENT: John x. Witherspoon, grand prize winner in our 
Parade of Progress contest of three years ago, tells what he’s learned from 30 years 


NEW MARKETS: Consolidated Laundry of New York 
City inaugurates a fur rental service to put mink at every 


Highlights of NAILM's National Conference 


The Sterilization of Woolen Blankets by Boiling .............. John R. McPhee 40 


What About Yellow Pages Advertising? ........ 


New Products and Literature ..... Association Activities ............ 


Have You Tried This? ........... Advertisers in This Issue ......... 


MAIL CHANGES OF ADDRESS AND SUBSCRIPTION ORDERS TO 
Tr Laundry Journal, Reuben H. Donnelley Corp., 466 Lexington Avenue, New York 17, New York, Changes of addr 


st eact month in advance 
2 Ay St BSCRIPTIONS: United States and Canada, $4.00 per year; foreign countries in postal union, $6.00 in advance. Single Copy : 
’ nited States and Canada, 50 cents; foreign, 75 cents. Guidebook issue: $2.00 


9ee THE LAUNDRY JOURNAL, June 1961. Published mont} Magazine Publishing Division, The Reuben H. Donnelley 
7 Ye Corporation. Executive and Editorial Offices, 466 Lexington Avenue, New York 17, N. Y. Publication Office, 109 W. Chestnut 
4 s t, Lar ter, Pa. Volume 68, No. 6. Entire contents of this blication covered by general copyright 1961. The Reuben H 


) Corp. All rights reserved. Entered as 2nd class matter June 1, 1948, at the Post Office, Lancaster, Ps., under the act 


| 

, 

} 

rr 

¥ ProtleS: 2 

ifs 

Con venti 2 4 

les Trends: 29 

30 

] 

. 
64 

75 
| 


GRANITE 

it grows with the load 


sage * five-bar construction 
* 7% Ibs. per doz. 24x36 size 
* 60% tire-cord nylon reinforced with 


From the widest selection 


* open mesh 
* lock knitted throughout 


of nylon nets * white or solid colors 
on the market 


Gibraltar’s 


ultimate in bleach resistance 


three-bar body; five-bar top 
all 260 denier for bleach resistance 
open mesh 


G l V E A L L T H E S E FE AT U R E S ! oul toc pia which overbleach nets 


¢ High-quality yarn and workmanship throughout [a 


¢ All seams guaranteed never to open; sewn twice g 9 
with bleach-resistant nylon thread 

* Chrome-dyed colors: red, blue, green, gold, black, $ 9 
brown, violet, orange, white. Guaranteed never 
to fade or bleed 

¢ All nets pre-shrunk and heat-set. 


AN 


All Gibraltar nets are knitted, finished, dyed and sewn in our own plant 


GIBRALTAR 
‘FABRICS, INC best in close-mesh nets 
two-bar, close-knit construction 
6% Ibs. per doz. 24x36 size 
run-resistant 


Granite top for fast, easy, permanent 
pinning 


GOVERNOR 
q 
66068060888 
5600008686 
9886000086 
88008686661 
at 
a Gibraltar products are sold by leading distributors everywhere Bo ‘ 
19085 5 


STEAM-AIR FINISHER 

An improved Cindy Lou fin- 
isher for hard-to-handle  gar- 
ments including sweaters is now 
available. New features include 
a self-contained air supply blow- 
er system, a new steam feed sys- 
tem, a simplified control system, 
an improved air heating system 
and a new rugged machine con- 
struction. 

United Brass 
Randleman, N. C. 


Works, Inc., 


TWO-WAY RADIO 

Slimline two-way FM mobile 
radio set is a single 15 watt unit 
that weighs 8 pounds 10 ounces 
and is less than 5 inches high. 
Available for 12 volt operation, 
it is equipped to reduce battery 
drain in both receive and trans- 
mit conditions. 

Aeronautical Electronics, Inc., 
P. O. Box 6527, Raleigh, N. C. 


COIN-OP FINISHER 

The new Cyclo-Matic finish- 
ing cabinet, a coin-op garment 
finisher, is said to remove wrin- 
kles and refresh up to six gar- 
ments within a 6-minute cycle. 
It is available in 
to fit 
planning. 

Automatic Steam Products 
Corp., 140 W. 31st St., New 
York 1, N.Y. 


a variety of 


colors individual store 


NEW MULTISTOP TRUCKS 

The model CM-80 Metro-Mite 
(left) has a 90 horsepower IH- 
built four-cylinder engine and a 
1000-pound load capacity. The 
CM-110 series models have a 
113-horsepower six-cylinder en- 
gine and a 2000-pound load ca- 
pacity. 

International Harvester Com- 
pany, 180 N. Michigan Ave., 
Chicago 1, 


LAUNDRY MARKER 
A new disposable ball pen is 
said to resist laundering and 
drycleaning chemicals. Samples 
are available. 
Robert Busse & Co., Inc., 64 
Eighth St., New York 3, 


AEROSOL SIZING 
Mimi Fabric Sizing, an aero- 
sol sizing spray originally intro- 
duced as a home treatment to 
restore crispness without starch- 
iness, is now available for pro- 
fessional use. Said to be much 
quicker than dip sizing, the 
spray comes in a 35-ounce can 
packaged six to a box. 
Products, Inc., 


Crisp War- 


minster, Pa. 


APRONLESS IRONER 

A new high-speed apronless 
ironer is said to provide a great- 
er production capacity than 
conventional 8-roll machines 
with aprons. The ironer, with 
Meehanite construction, 
large-size rolls, 


chest 
uses 
requires as little floor space as 
a standard 8-roll machine. It has 
a device which eliminates the 


pressure 


need for a mechanical clutch, 
and a complete chain drive sys- 
tem on all pressure rolls. The 
ironer comes in 100-, 110- or 
120-inch widths. 
Super Laundry 
Co., 1113 W. 
Chicago 13, Ill. 


Machinery 


Cornelia Ave., 


COIN-OP SCALE BASKET 

A new scale basket, designed 
for coin-op drycleaners, is made 
of heavy-duty wire with a rub- 
ber bumper around the top rim. 
Capacity is 30 pounds — 15 
pounds on either side of the re- 
movable center divider. 

Newhouse Specialty Co., Inc., 
3827 San Fernando Rd., Glen- 
dale, Calif. 


NAME TAPES 

New printed name tapes per- 
mit the customer to fill out an 
order form at a laundry or dry- 
cleaning store and have the 
tapes sent directly to his home. 

V. J. Giesler Co., Name Tape 
Division, 1000 Washington St., 
Boston 18, Mass. 


STEEL COIN-OP BUILDINGS 
Three standard size pre-en- 
gineered steel structures are 
available to Econ-O-Wash deal- 
ers for selection to suit volume 
Continued on page 9 


new products and literature 


For further information or literature write the manufacturer on your business letterhead, mentioning THE LAUNDRY JOURNAL. 


MARK YOUR BELONGINGS WITH Im 
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BROADEN YOUR. 
VENDING VISION 


Americans and all the world are depending more 
and more upon the 24-HOUR selling service of 
vending. In 1960 vending machines sold everything 
from hot pot-roast dinners to costume jewelry... 
2.5 billion dollars worth. National Rejectors, as the 
world’s largest manufacturer and distributor of 
coin and currency handling mechanisms, will be 
pleased to help you broaden your vending vision. 


NATIONAL REJECTORS, INC. + ST. LOUIS 15, MISSOURI 
OFFICES IN PRINCIPAL CITIES 


A Subsidiary of Universal Match Corporation 
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THE MOST EFFICIENT 
LAUNDRY EQUIPMENT YOURS FOR 
THE ASKING WHEN YOU ASK FOR 
| 


When the loads are big . . . and they have to 

be dried in a hurry .. . only a HUEBSCH 

“42” has the speed you need plus plenty of capacity. 

A Huebsch “42” Tumbler handles 100 pounds of dry 

weight .. . more than doubles the capacity and output of 

a 36” x 30” tumbler! Yet, two 42’s are only a fraction of 

the cost and floor space of a 200-pound machine, and at 

less horsepower. You have two great choices: the standard open- 
end tumbler and the unloading tumbler. Both are available 

in either steam or gas-heated models. 


Ruggedly built by the world’s largest manufacturer 
of commercial drying tumblers. 


ER THE LOAD...THE BIGGER YOUR 


HUEBSCH 
“Aa” 


TUMBLER 


UNLOADS 
IN 


SECONDS 
\ 


HUEBSCH "42" OPEN-END TUMBLER HUEBSCH 42” UNLOADING TUMBLER 


Famous for speed, efficiency and dependability. Automatically unloads in just 12 seconds...and the 
42"’ in diameter, 42’’ in depth. Ruggedly built. large 33’’ overhead door makes loading almost as 


Big 33’ door. Most economical 100-pound dryer fast! Can be used for conditioning or drying. Com- 
on the market. pact... requires a minimum of floor space. 


H ORIGINATORS 


WORLD'S LARGEST MANUFACTURER OF COMMERCIAL DRYING TUMBLERS 
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of business. The — structures 
house 20, 32 or 50 units, a 
lounge, utility room and porch. 
The largest model will have 


2,624 square feet of floor space. 


Armco Drainage & Metal 
Products, Inc., Middletown, 
Ohio. 


POWDERED FABRIC SOFTENER 


Softspun is an instant pow- 
dered fabric softener developed 
by Serval Products Co. especial- 
ly for shirt and_ institutional 
laundries. It is said to be com- 
pletely soluble at any washing 
temperature, and to work well 
with blankets, cottons and syn- 
thetic fabrics. 

The formula and processes of 
Softspun were recently pur- 
chased by Martens Chemical 
Corp. 

Martens Chemical Corp., 15- 
08 121st St., College Point, N.Y. 


New products and literature 


Continued from page 6 


NEW VENDED SIZE 


The carton of Tide 120’s has 
been reduced to 234 by 1% by 
4% inches, the universally ac- 
cepted size that fits many vend- 
ing machines currently in coin- 
op laundries. To vend this new 
package in the Vend-Rite ma- 
chines designed for Tide, it is 
necessary to install a conversion 
kit available from Procter & 
Gamble. 

The Procter & Gamble Dis- 
tributing Co., Bulk Soap Sales, 
Dept. KC, P. O. Box 599, Cin- 
cinnati 1, Ohio. 


NEW SOLENOID VALVE 


Operating on low voltage and 
1 to 3 watts, this new solenoid 
valve will serve under pressures 
of 200 p.s.i. in temperatures 
ranging from — 65°F. to 350°F. 
Important parts are stainless 
steel and silver-brazed. No gas- 
kets are used. 

General Magnetics, Inc., 
2014-A Foshay Tower, Minne- 
apolis 2, Minn. 


NEW COIN-OP UNIT 
automatic coin-op 


drycleaning units feature heavy- 


Clesco’s 
duty construction, stainless- 
steel wash cylinder, 555 r.p.m. 
extraction speed, perchlor- 
ethylene “mileage” said to ex- 
ceed 10,000 pounds of garments 
per drum. It is available in 
twin or quadruple models with 
a central coin control and col- 
lection system. 

Clesco National Products, 
Inc., 249 W. Mitchell Ave., Cin- 
cinnati 32, Ohio. 


NEW SIZING FORMULA 


Sanitone’s Style-Set 1050 is a 
colorless sizing that is said to 
give softer hand, resistance to 
scorching, to afford easier press- 
ing with less tackiness, and per- 
mit minimal ring formation in 
spotting. The new sizing re- 
places Style-Set 1000 which has 
been a feature of Sanitone’s 
30-90 drycleaning process. 

Sanitone Dry Cleaning Serv- 
ice, Div. Emery Industries, Inc., 
4200 Carew Tower, Cincinnati, 
Ohio. 


GAS WATER HEATERS 


Four gas-operated automatic 
hot water heaters, approved by 
AGA and ASME, are all compact 
vertical models with controls 
mounted in place. B.t.u. range is 
from 320,000 in the smallest to 
945,000 in the largest model, 
water recovery from 268 to 793 
gallons per hour at 100 tem- 
perature rise. Storage capacity is 
from 76 to 217 gallons. 

Ewing Mfg. Co., 2545 N.W. 
10th, Oklahoma City, Okla. 


SELF-SERVICE FINISHING 


A new four-cabinet unit for 
self-service pickup-and-delivery 
also provides steam-air finish- 
ing. The customer deposits 
coins and the garments, which 
are removed from the rear of 
the cabinet, cleaned in the reg- 
ular plant equipment, rehung in 
the cabinet, steam-air-finished 
by individual controls, and 
picked up on signal. The Fash- 
ion-Care system can be readily 
fitted into existing operations, 
the manufacturer states. 

Manitowoc Engineering 
Corp., Manitowoc, Wis. 


SPOTTING KIT BONUS 

A Twin Pack kit containing 
one pint of Proteen protein 
stain remover and one pint of 
Trik tannin stain remover will 
be given as a free bonus with 
each case of Vivisize dry fabric 
finish or Crisp wet fabric fin- 
ish purchased before July 31, 
1961. 

The Stamford Chemical Com- 
pany, Box 1131, Stamford, 
Conn. 


VERSATILE SPRAY GUN 


A new spray spotting gun, 
which operates on air or steam, 
preheats the spotting solution. 
It may be used as a regular 
spotting gun, for prespotting or 
sizing, and is adaptable to any 
spotting board. A control valve 
regulates the chemical flow. 

Newhouse Specialty Co., Inc., 
3827 San Fernando Rd., Glen- 
dale, Calif. 


SOLVENT CONDITIONER 


Pensorb, a new drycleaning 
solvent conditioner for coin-op 
and professional use, is said to 


Mt 


vam 


combine the adsorptive proper- 
ties of activated carbon and 
the soil and fatty acid removal 
ability of sweetening agents. 
It is packaged in 2-pound bags, 
25 to a carton, 

Pennsalt Chemical Corpora- 
tion, Laundry & Dry Cleaning 
Department, 3 Penn Center, 
Philadelphia 2, Pa. 


PRE-HEATER COILS 


Save-O-Matic Coils Pre-Heat- 
er (patent pending) utilizes 
waste hot air from driers. It 


Continued on page 69 
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WHY HAVE NOT INTRODUCED 
SHEET SPREADER-FEEDER 


By M. A. Pocock 


For the past several years, a certain laundry operator has periodically pestered 
me with the question: “Why don't you make a spreader that will automatically 
feed the sheets into the ironer?”’ 


Here is my answer: The reason is that an automatic spreader-feeder would 
fail to do what my SAGER was designed to do and does—the elimination of the 
toughest, MEANEST JOB IN A MODERN LAUNDRY, the PRE-PREPARATION 
of sheets ahead of the ironer. 


Probably an automatic spreader-feeder could be produced that would enable 
one girl to feed sheets into the ironer. But this would still necessitate careful pre-preparation of 
sheets, employing two or more girls on the back-breaking job of hand shaking, the job at which 
no woman will stay if she can find another. I think statistics will show that this job has the 
highest turnover of any in the plant. So, an automatic spreader-feeder will not only NOT save 
labor over my present SAGERs—it would defeat the main purpose for which the SAGER was in- 
vented, the elimination of this back-breaking job. 


With no PRE-PREPARATION AHEAD of it, we have many installations of our SAGER “A” 
where 12 sheets a minute are common, with a crew of 3—a Spreader operator and the two feed- 
ers. With conditioning tumbling, the production goes up to 15 sheets per minute. Where 18-20 
sheets are required, a helper is used. We have many such installations. 


And I shall be pleased to furnish you with the name of a SAGER “B” installation where 1,200 
sheets per hour are required by the management. And they get them, with the ironer traveling 
110 feet per minute, steam pressure, 120 pounds. 


Right nearby is a recent installation of a SAGER “A” Spreader ahead of a 6 roll Super Sylon 
Ironer, running 78 feet per minute, with steam pressure at 105 pounds. The plant manager saved 
two girls the very first week who had been pre-preparing sheets by hand shaking. With the 
SAGER, the plant now produces 6800 pounds of large flatwork in 8 hours, with NO PRE-PREP- 
ARATION ahead of the spreader operator. 


So, you can see why I can justly claim that the SAGER Spreader is still, after thirty years, the 
greatest proven labor saver ahead of the flatwork ironer. 


I'm sure that any practical laundry operator who would be confronted with a choice, would 
agree that it is far better to eliminate the two or more girls for hand pre-preparation than the 
two girls feeding the ironer. You can’t have it both ways. 


DON’T SENTENCE WOMEN EMPLOYEES 
TO HARD LABOR FOR LIFE (on hand shaking 
of sheets). Do their work with a SAGER 
SPREADER and save money. 


WU. 44. (Poke) Pocock 


M. A. Pocock 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 
1236 Central Ave., N. E. 


Minneapolis 13, Minnesota 
Firm 

Street 

City 


Stote 
Print your nome SAGER “‘A"’ Spreader at University of Minnesota 
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why 

Pennsalt 

makes 
“all 


those 
special 
sours” 


In modern laundry practice, each souring 
situation stems from a different source— 
variations in. water conditions, detergents, 
dyes, fabrics, soil, ete.—and each of these 
requires a careful consideration in the choice 
of the correct sour. 


In pioneering the development of proprietary 
sours, Pennsalt recognized that no single sour 
could possibly contain all the ingredients 
necessary to meet all conditions. So we set 
about custom-building a complete line of spe- 
cial sours, consisting of a primary Erusto® 
sour formulation, combined with one or more 
of a wide variety of special additives, accord- 
ing to the nature of the condition to be over- 
come. Among these additives are Pennsalt’s 
“added qualities” designed to: 


Pennsalt 
Chemicals 


ESTABLISHED 1850 


* Increase whiteness * Prolong fabric life * Retard 
color bleeding * Provide antichlor action * Remove 
rust and other stains * Prevent graying * Brighten 
colors * Prevent skin irritation * Remove odors 
* Improve fabric finish * Prevent rolling * Inhibit 
bacteria and mildew growth 


There’s an Erusto sour made-to-order for your 
souring requirements. Why take less than the 
quality, consistency and dependability of an 
Erusto sour—backed by Pennsalt’s thorough 
technical service? It’s a sure combination for 
handling your souring situations, and helping 
keep washroom costs down. See your Pennsalt 
distributor for the complete story on all the 
quality Erusto sours. 


Laundry and Dry Cleaning Department 

PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 

West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 
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The issue 
in brief 


The profit squeeze 


Even though laundries have managed to retain 
their exemption in the face of the new $1.25 Mini- 
mum Wage law, consultant R. S. Luckett of Balti- 
more believes the industry must expect to raise its 
salary base to $1.10 per hour within the next few 
years. Here he discusses shop practices and direct 
labor costing, putting particular emphasis on the 
importance of wage incentives and method analysis 


as tools to accomplish this end. 


For laundry managers 


In this issue LJ brings you a detailed report of 
NAILM’s 2Ist annual conference and a thumbnail 
sketch of the Association's new president./ Dr. John 
\lcPhee describes how Australians have found a 
way to sterilize wool blankets, without shrinkage or 


damage, by boiling. 


Laundry sales climb 


The total annual volume for family laundry sales 
is now estimated at $1,008,000,000. AIL survey 
shows sales increased in most states during 1960. 
And, judging by New Jersey, the gains are continu- 
ing into 1961./ Sales of home laundry equipment 


continued off. 


Advertising every way 

AIL investigates the value of Yellow Pages adver- 
tising and decides it pays./ Empire State of New 
York City doesn’t like to clutter its store windows 
with signs—so it puts them on the floor. 


Latest on leasing 
Our engineering editor, Joseph McCabe, looks 
ahead to contractual maintenance leasing in the 


future. 


Boiling wool blankets 


With the hope of protecting their wool interests, 
Australians have developed an all-wool, shrink- 
resistant blanket for institutional use. Some, 10,000 
are now in use and being boiled weekly. According 
to the author, a life of 250 to 300 boilings per 
blanket can be anticipated. 


Aids for busy execs 

Ted Pollock offers some tips on character reading, 
how to take criticism, testing ideas for clarity, im- 
proving your memory, etc. All are designed to help 
the busy executive manage his affairs more effi- 
ciently. 


Convention coverage 


Linen suppliers unveil some of the results of their 
$100,000-a-year research program—an automatic 
towel winder, which takes towels and rolls them 
right off the ironer; an automatic device that can 
inspect linens moving past it at speeds of 150 feet 
per minute; and an idea for using continuous table- 
cloths at restaurant counters./ Institutional laundry 
managers, holding their annual conference, ask for 
representation on AIL’s board of directors. 


New plant opening 


Lane's Laundry opens a combination coin-op 
laundry, drycleaning and laundry branch in a new 
shopping center at Greensboro, North Carolina. 
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I’m a bagful 
of washing 
efficiency! gp 


It’s true! OZOINL0® is the complete detergent 
that gives you better results at lower cost! 


Have you used Ozonite lately? If you haven't 
you're missing the best Ozonite ever built 
for washroom efficiency and economy! 

Ozonite has been improved by advanced 
scientific research in the famous Procter & 
Gamble Laboratories. It’s a ready-to-use 
balanced blend of high titer soap and alka- 
line builders that works to perfection in your 
washroom equipment. 


é PROCTER & GAMBLE, Manager, Bulk Soap Department, P. O. Box 599, Cincinnati 1, Ohio 


When you use Ozonite you can count on 
superior soil removal . . . white whites and 
bright colors. And you get all this with broad 
safety to fabrics. What’s more, Ozonite is 
simple and easy to use... even inexperienced 
washmen get top results with it. 

For more information on Ozonite and how 
it can help you increase your efficiency and 
profits, write to: 
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Is ours a service industry? 


We were dismayed to learn that only about 15 percent of the American 
Institute of Laundering’s membership is currently supporting the Public 
Relations for Professional Laundries program. That's about 600° sup- 
porters out of a possible 4,500. 

If you are not participating in this important program, we would 
strongly urge you to reread the original Gray and Rogers Motivational 
Research study on the family laundry industry. 

The key reason, as we see it, why this support is lacking is spelled out 
quite plainly in this report. Our chief weakness is that ours is a masculine- 
dominated industry. The report says this, but we tend to forget what it 
really means 

Now there’s room in the industry for men, certainly, but the male view- 
point differs from that of the customers we want to serve—the bulk of 
whom are women. Here’s what we mean— 

@ As good male businessmen we are out to make money. One way to 
show a good P & L statement these days is to cut costs to the bone. So 
maybe we postpone support of the Public Relations program until things 
get better- 
@ Many plantowners have said they could use this money to better 
advantage in expanding their present advertising budgets and by buying 


instead of doing something to make things better. 


new equipment. Of course, they never get around to doing either and 
the money they save by not supporting the program is really negligible. 
® Others say they have good public relations already. It may be. But 
we always hesitate to ask them what percentage of their total market 
they are serving, since it usually proves embarrassing. We all have public 
relations—good, bad or indifferent—whether we do anything or not. But 
its only the more farsighted managements that try to do something to 
control it 

@ Many frankly doubt that hiring a home counselor is the answer. It 
isnt. Public relations is 90 percent doing a good job. Without it you won't 
get full advantage of public relations. The other 10 percent is in telling 
people about it. (The PR for PL program is designed to do both.) 

What most logical laundrymen fail to consider is the consumer's image 
of their operations. Now give this question some serious thought: Does 
the consumer regard it as a public service or as a business enterprise? 

It should be fairly obvious that you've got two strikes against you if 
the public thinks vou're in business just to make a buck. Yet, many plant- 
owners are so profit and cost-conscious that they forget their primary 
business is to give the public what it wants. The public isn’t interested 
in your profits—it simply wants a good way to get its linens clean. In a 
word—service 

Why not prove you're really customer-oriented by subscribing to the 


PR tor PL program today! It doesn't cost so much as it pays 
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SPEEDY SERVICE-—The Landers Laundry, comprising a main plant with four separate branch depots, services the 
southwest section of Atlanta, Georgia. It maintains only two trucks for home delivery service since the cash-and-carry system 
accounts for almost 75% of Landers business. Recognizing the importance of time to a busy populace, the laundry does a 
flourishing business in a one hour dry-cleaning and a four hour laundering service, both based on the popular cash-and- 
carry system. Part of Landers high degree of efficiency can be attributed to employee relations. Employment terms range 
from five to twenty years with this company. Prosperity laundry aprons, too, are “old timers” at Landers, they have been 
used almost exclusively for the twenty years Landers has been in business.. This is another example of how the fabrics pro- 
duced by Mount Vernon Mills and the industries they serve are serving America. 


UNIFORMITY 
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Big Difference ‘ 
eo E A LEADER IN INDUSTRIAL TEXTILES 


Main Office and Foreign Division: 40 Worth Street, New York, N. Y. Branch Offices: Chicago * Atlanta » Baltimore + Boston * Los Angeles 


Always for, this_perple stripe_in oll PROSPERITY ond fabrics. It's your _ 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 


THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill, Indianapolis, Ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CO., 
Stoneham, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, Ohio 
JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, Va., Norfolk, Va., Baltimore, Md. * MORRIS & 
ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER CARMAN SUPPLY CORP., Rochester, N. Y. * JAMES E. 
ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD CHEMICAL CO.— CARMAN DIVISION, Forth Worth, Tex., 
Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex. * H. D. TAYLOR CO., Buffalo, N. Y. 


TURNER HALSEY 
comPrpanr 

‘ 
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NOW...FROM 
STALEY 
RESEARCH 


STALEY’ 


Enjoy Real Savings! Boost Starch Room Efficiency! GET 


ALABAMA 

Chapman Chemical Company 

c/o Strickland Warehouse Company 

112 South Fourteenth Street, Birmingham 

F_H. Ross & Company, Inc 

202 South 12th Street, Birmingham 

F. H. Ross & Company, Inc. 

5] Liskcomb Street, Mobile rai 

ARKANSAS & Inc. 

Capital Chemical & Supply Co. ay 3 

1214 Main Street, Little Rock ©. 
Chapman Chemical Company 

CALIFORNIA ¢/o Continental Carriers, Inc. 

Buel-Town Company 311 Foundry Street, N. W., Atlanta 

275 Fifth Avenue, San Diego James E. Cox Company 

Goss-Jewett & Company, Inc. 723 Ponce De Leon ae N.E., Atlanta 6 

6400 Easi Fleet Street, Los Angeles 22 F. H. Ross & Company, 

Goss-Jewett Company of Northern Calif. 833 Memorial Drive, dy Atlanta 

$60—/7th Street, San Francisco F.H. Ross & Company, Inc. 

Scanion-Sheridan Company East St. Julien Street, Savannah 

1328 Mission Street, San Francisco 3 ILLINOIS 


COLORADO Arrow Distributing Company 
McKesson & Robbins, Inc. 1103 North Flora Street, Peoria 
Chemical Department Carman-Conley Company 
1211 West 44th Avenue, Denver 11 4321 West 32nd Street € Chicago 23 
Thompson-Hayward Chemical Company t her: ty Compan 
1501 West 13th Avenue, Denver — y Bakers Supply id 
CONNECTICUT General Cleaners Products Company 
Barton & Roy Company 400-416 N. Kedzie Avenue, Chicago 12 
68 Jensen Street, Manchester 0-So-White Products Company 

West 48th h 
FLORIDA 3766 West 48th Street, Chicago 
Atlantic Chemicals Company Standard Products Company 
W. Michigan Ave. & Railroad, Orlando 1020 South California Avenue, Chicago 12 


Biscayne Chemical Laboratories INDIANA 
200 N. E. llth Avenue, Miami 32 Clark Chemical Division 


Industrial Chemical & Supply Company The Globe Chemical Co., Inc. 
130] North Rome Avenue, Tampa P. 0. Box 21026, Indianapolis 


FLORIDA (Continued) 


Lenfestey Supply Company 
642-46 Meridian Street, Tampa 


F. H. Ross & Company, Inc. 
609 East 10th Street, Jacksonville 


Ed. L. Thomas Company 
202 South 12th Street, Tampa 
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INDIANA (Continued) 


Drake Supply Company, Inc. 
108 North Elliott Street, Evansville 5 


Inland Chemical Corporation 
2217 South Main Street, South Bend 14 


Charles Leich & Company, Inc. 
420 N. W. Fifth Street, Evansville 


Wm. Lynn Chemical Company 
125 North Davidson Street, indianapolis 
1OWA 


Kennedy & Parsons Company 
302 Wall Street, Sioux City 


Thompson-Hayward Chemical Company 
2040 W. River Road, Davenport 


Thompson-Hayward Chemical Company 
S. W. First & Granger, Des Moines 
KANSAS 


Thompson-Hayward Chemical Company 
727 East Osie, Wichita 


KENTUCKY 

V & B Wheat, Incorporated 

Henry Clay Station, Lexington 
LOUISIANA 

Bartlett Chemicals, Inc. 

1460 South Peters Street, New Orleans 13 
MAINE 

Polar Chemical Company 

141 Howe Street, Lewiston 
MASSACHUSETTS 
Carman-Mitchell Wing Company 

62 Montvale Avenue, Stoneham 

1. Goldfarb & Sons, Inc. 

48 Babson Street, Mattapan & Dorchester 


MASSACHUSETTS (Continued) 
Plyco Products Inc 
408 Meredian Street, East Boston 


Witson & Sons, Incorporated 
41 Bristol Street, Boston 


Veritas Company, Inc. 
Broad Street, Medway 


MICHIGAN 
Ecclestone Chemical Company 
2673 Guoin Street, Detroit 7 


P. B. Gast & Sons Company 
1515 Madison S. E., Grand Rapids 


Nelson Chemical Company 
Detroit 


MINNESOTA 

Central Soap Company 

689 Hampden Avenue, St. Paul 4 
Thompson-Hayward Chemical Company 
909 Second Street, South Minneapolis 


MISSISSIPPI 


F_H. Ross & Company, Inc. 
427 North Mill Street, Jackson 


MISSOURI 

The Anderson Supply Company 

308 Delaware Avenue, Kansas City 

H. H. Coleman Company 

209 Bremen Avenue, St. Louis 

Laundry & Chemical Supply Company 
201 Grand Avenue, Kansas City 
Thompson-Hayward Chemical Company 
2915 S. W. Boulevard, Kansas City 8 
Thompson-Hayward Chemical Company 
5 Carr Street, St. Louis 
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Advancement in Starching Efficiency 


Instant Laundry Starc 


Not a mixture...not a blend—but a single, especially developed 
starch made by a unique process that assures unexcelled uniformity. 
STALEY’S Instant Laundry Starch is so totally new, so 
different, so dramatically superior to other “instants” in 
performance and ease of preparation—try it to prove it! 


Truly, here is a starch that sets new standards in 
production efficiency. An instant starch that really 
pays off for progressive cost-minded, quality-minded 
laundrymen. 

Developed only after years of research, 
STALEY’S Instant Laundry Starch is a free-flow- 
ing, granular starch that needs no cooking. It dis- 
perses easily in cold water. 

What’s new, what’s different about STALEY’S 
Instant Laundry Starch? Take a look at these cost- 
saving, customer-pleasing advantages. 


1 Easier preparation—easier handling; may be 
added directly in the wheel. 


2 More economical—less is needed to obtain results 


3 Dependable performance —better penetration 
ensures uniform starching without hardspots or high- 
lights. Smoother finish. 


4 Cleaner Presses—when properly used, there is no 
press sticking; no lost time for clean-up. 


5 Less Storage Space Needed — because bulk 
density is higher than that of other instant starches. 


This is but part of the story. Investigate the many 
profit-making advantages of STALEY’S Instant 
Laundry Starch in your own operation. For complete in- 
formation,see yourSTALEY distributor listed below. 


STALEY 


Decatur, Iilinois 


superior to other instant laundry starches. 


STALEY'S NEW INSTANT STARCH FROM THESE SUPPLIERS 


NEBRASKA 
Kennedy & Parsons Company 
810 Howard Street, Omaha 


McKesson & Robbins, Inc. 
Chemical Department 
Merchants Chemical Branch 
605 Leavinworth Street, Omaha 


Sanitary Chemical Supply Co. 
801 South 15th Street, Omaha 


Thompson-Hayward Chemical Company 
1110 South 4th Street, Omaha 


NEW HAMPSHIRE 


John Danais Company 
229 Shasta Street, Manchester 


NEW JERSEY 


Washine Chemical Company 
165 Main Street, Lodi 


NEW YORK 
Frontier Alkali Corporation 
210 Amherst Street, Buffalo 7 


Kliegman Brothers, Inc. 
76th Street & 77th Avenue, Glendale, t. 8, 


Morwhite Chemical Company 
70 Tivoli Street, Albany 


NORTH CAROLINA 
Boggs & Company, Inc. 

2019 Thrift Road, Charlotte 

F. H. Ross & Company, Inc. 
3930 Glen Wood Drive, Charlotte 
F. H. Ross & Company, Inc. 
1029 Winston Street, Greensboro 
F. H. Ross & Company, Inc. 

319 South West Street, Raleigh 
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OHIO 

Bauer-Franz Compa 

4141 Montgomery io" Cincinnati 
Frank T. Carroll Company 

21 East Fifth Avenue, Columbus 
Herbert Chemical Company 

Vine St. & Murray Rd., St. Bernard, Cincinnati 
Mathco Chemical Company 

3855 East 78th Street, Cleveland 
McKesson & Robbins, Inc. 

Chemical Department 

3025 Exon Avenue, Cincinnati 41 
Mellocraft Company 

1320 Locust Street, Toledo 

Superior Chemical Products Company 
30 Watt Street, Youngstown 
OKLAHOMA 

Chemco Products Company 

1732 E. Sixth Street, Tulsa 

Oklahoma Laundry & Dry Cleaners Supply Co. 
207 South Compress, Oklahoma City 
Thompson-Hayward Chemical Compa 
3909 South Meridian Avenue, Oklahoma City 
Thompson-Hayward Chemical Company 
36 North Guthrie Street, Tulsa 
OREGON 

Osmund & Compa 

3390 S. E. 17th Portland 2 
Van Waters & Rogers, Inc. 

3950 N. W. Yeon, Portiand 10 
PENNSYLVANIA 

M. M. Baddeley Company, Inc. 

6340 Penn Avenue, Pittsburgh 

Fort Pitt Chemical Compan 

26th & Smaliman Streets, Pittsburgh 22 
Sterling Supply Corporation 

1 Porter Street, Philadelphia 48 


RHODE ISLAND 
Giffordline Chemical Company, Inc. 
P. 0. Box 2072, Providence 5 


SOUTH CAROLINA 
F. H. Ross & Company, Inc. 
916 Rosewood Drive, Columbia 


TENNESSEE 

Chapman Chemical Company 

c/o Dist. Warehouse Company 
1920 Chestnut Street, Chattanooga 
Chapman Chemical Company 

c/o Knoxville Public Warehouse Company 
601 Baxter Avenue, N. W., Knoxville 
Chapman Chemical Company 

60 North Third Street, Memphis 
Chapman Chemical Compeny 

c/o Hunt Warehouse Company 
700—19th Avenue N., Nashville 
McCleary-Carrigan, Inc. 

448 North 2nd Street, Memphis 3 
F. H. Ross & Company. Inc. 

1300 Island Home Ore. Knoxville 
TEXAS 

Gene Avera & 

502 Highland Avenue, Houston 8 
Bass a Company 

Abilen 

Dallas Taller & Laundry Supply Co, 
502 Second Avenue, Dallas 

G. C. Ehlinger & Son 

7 South Broadway, McAllen 
Laun-Dry Supply yey! 

830 East Missouri Street, El Paso 
Southwestern Specialty Co., Inc. 
2100 Comanche, Corpus Christi 
Southwestern Specialty Co., Inc. 
403 Dawson Street, San Antonio 


TEXAS (Continued) 
Thompson-Hayward Chemical Company 
2627 Weir, Dallas 

Thompson-Hayward Chemical Company 
1701 Oliver Street, Houston 13 
Thompson-Hayward Chemical Company 
P. 0. Box 323, Lubbock 
Thompson-Hayward Chemical Company 
P. 0. Box 11126, San Antonio 

UTAH 

Laundry Supply 

270 West Ist North = _ City 

Van Waters & Rogers, | 

650 West 8th Street, South Salt Lake City 
VIRGINIA 

Laundry & Dry 

Div. of Phipps & Bird, | 

308 South 6th Street, Richmond 5 
Sterling Supply Corporation 

Rhodes & Jordan Division 

1041 West 38th Street, Norfolk 
WASHINGTON 

Great Western Chemical Saree 

6921 East Marginal Way, Seattle 
Pearson & Smith 

West 1133 College Avenue, Spokane 1 
Van Waters & Rogers, Inc. 

4000 First Avenue, South, Seattle 4 
Van Waters & Rogers, Inc. 

N. 809 Washington Street, Spokane 11 
WEST VIRGINIA 

Pryco, Inc. 

416 West Washington Street, Charleston 
W. T. Rife & Company 

740 Sixth Street, West, Huntington 19 
Southern Chemical Company 

1565 Hansford Street, Charleston 


7 
h 
: 
| 
| 
é 
17 
: 
‘ 
; 


= 


_ THE PROFIT 
SQUEEZE 


R. S. Luckett 


stresses importance 


of wage incentives 
and methods 
analysis as a 
means of 
accomplishing 
this 


R. S. LUCKETT, Laundry Management Consultant 
Baltimore, Maryland 


. is an engineer by profession, who moved his consult- 
ing business into the laundry field in 1948 and within two 
years was devoting his full time to the industry. 

He is well known to family laundrymen in the Baltimore 
area. He conducted studies in the drycleaning industry on 


WE ARE ALL FACED with a very potent threat of in- 
creased labor costs due to the $1.25 per hour wage legis- 
lation. While this law will not affect the majority of us 
directly, the indirect effect of raising the ceiling of grade 
6 labor must have the related reaction of bringing our 
base wage structure much higher than before. Due to this 
legislation, there is no more timely subject today than 
reduction of labor costs. 


LOOK FOR 30 PERCENT WAGE HIKE 

Do not minimize the general effect that this raise of 
minimums will have upon your profits. The last minimum 
increase to $1 per hour was not nearly as rough as this 
next increase will be. In 1956, the general wage structure 
in the laundry business averaged 60 cents per hour. This 
was the year in which the $1 per hour minimum was 
effected. It took only three years to raise this average to 
85 cents per hour, where it has remained. The 60-cent 
rate was at 75 cents minimum; the 85-cent rate is at $1 
minimum. And we can expect that this historical 15-cent 
spread will repeat itself. Even though we are exempted 
entirely, we have to expect an earning base of $1.10 per 
hour. Also, don’t forget, office salaries always rise with 


labor increases. 


OPERATING COSTS MUST BE CUT 

How then, can we best approach the problem of re- 
taining our profits when faced with a 30 percent wage 
increase? Raise prices? I know but little about sales reac- 
tions. | do know, however, how much the laundry industry 
has shrunk in the face of continued price increases. I feel 
the answer lies in reduction of operating costs in both shop 
and office. 


I'm going to steal one minute from the shop to touch 
lightly on office labor costing. A methods analysis in the 
office procedure of a plant usually develops exactly twice 
the savings percentage experienced in the labor section. 
Of course, there are fewer dollars to play with, but the 
horrible fact remains—most offices are unbelievably ineffi- 
cient when judged on the basis of scientific analysis. It is 
in the plant itself that the greatest good can be accom- 
plished and it is, by far, the easiest to bring into good 
operational efficiency. 


TAKE DIAPER FOLDING ... 

Now it's impossible for me to do a methods job in a 
diaper plant from here. There are two basic types of 
production procedures—bulk and individual. Each, how- 
ever, has basic operations that are the same, irrespective 
of the type of production method used. I am going to first 
dwell upon the operation of diaper folding. 

In a bulk plant the diapers are delivered to the folder 


THE LAUNDRY JOURNAL 


: 
4 
5 
3 
4 
iN 
5 
2 
4 
gt 
: 
x 
4 
i 
18 


spotting operations recently which resulted in the discovery 
of a new type of light tube for inspection. And his work with 
diaper service operators earned him an invitation to the 16th 
annual DSIA convention which took place this past April in 
New York City. 

His talk on cost control before this group is reprinted 
here. 


in hoppers or on tables and, in the individual plants, by 
bag or receptacle. The actual folding of the diaper, how- 
ever, is exactly the same. 


FIRST DETERMINE PRODUCTION POTENTIAL 

In order to cut the cost of the diaper folding activity, 
it is necessary to recognize the degree of speed that it is 
possible to develop in the human body, particularly if it 
is possible to give the person a steady job without too 
much change. The actual time required for a fully trained 
folder to lift a prefolded diaper from a bin or table, in- 
spect and lay in a straight pile is .029 minute. This means 
just about 3 minutes for each 100 diapers. This rate of 
speed can be developed and maintained over an eight-hour 
day by any operator who has the necessary manual dex- 
terity and the proper psychological approach to work 
responsibility. 

Understand, now, this is the stack and inspection time 
only; it does not include the count and removal of the 
diapers from the folding area. 

For a two-ply diaper, the time is .05 minute or 5 min- 
utes per 100 diapers for the folding activity only. The 
various methods of removal from the folding area are 
as many as there are individual plant operators, as almost 
every plant has different equipment and a different office 
procedure which requires different methods of bundle 
handling. 


/ 
PRODUCTION 


COSTS 


"WAGE 
AND HOUR 


Putting the pressure on profit 


Let us assume, however, that the folder we are discuss- 
ing has a conveyor immediately adjacent to her folding 
position and let us deal with two-ply and prefolds only. 
When the girl folds or stacks these diapers, she lays them 
in stacks of five for easy counting to the quantity of the 
order or the production unit. The time established for 
this is one-quarter of a minute per unit or order. 
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Time 
is money 


Let us set up a hypothetical situation: The bundle con- 
tains 50 two-ply diapers, the folder requires 5 minutes 
per 100, so she needs 2% minutes to fold. To count by 
fives to 50, place an inspection tag or order slip on the 
bundle, she requires one-quarter minute more, so a total 
of 234 minutes is required for this order to be folded, 
inspected, counted and placed on the take-away conveyor. 
If these were prefolds, the time required would be 1% 
minutes to fold, plus the one-quarter minute to count and 
identify, or a total time of 134 minutes for the order. 

The two-plys ther show a possible production of 21% 
bundles per hour—the prefolds 34 bundles per hour. This, 
of course, is on a basis of 50 diapers in the bundle—an in- 
dividual production of 1,075 per hour for the two-plys 
and 1,700 per hour for the prefolds, on a bundle basis. 
The folder actually can fold more than 2,000 prefolds and 
1,200 two-plys per hour. 


THEN FIGURE COST LEVEL WITH INCENTIVES .. . 

Now that we have developed a sound production rate 
that is possible to attain with good effort, because these 
figures are close to maximum, we can approach the factor 
of reducing our costs on a completely sound basis. First, 
we must set out plant procedures so that these production 
requirements are possible and, second, we must decide 
how much money we will pay per hour for the attain- 
ment of these productive rates. 

Let’s assume that our present basic wage is 85 cents per 
hour and that the production level we have developed is 
our index of 145 percent productivity. This would indi- 
cate a wage payment of $1.23 per hour if perfect pro- 
ficiency is attained. Experience in industrial psychology 
indicates, however, that the best we can hope for, on an 
average, is 135 percent productivity, an earning of $1.15 
per hour on a 85-cent basic rate. We would, then, be in 
a favorable earning position to compete with firms operat- 
ing under a $1 per hour wage law. However, $1.25 per 
hour would reduce the value of this position. 


AND ADJUST TO CHANGING CONDITIONS 

Still using our average wage of 85 cents an hour, let’s 
take a look at the actual dollar costs of folding these two 
bundles: The prefolds cost us 31% cents; the two-plys cost 
is 51% cents. This would be actual cost of folding, even if 
the operator produced only 100 percent of the efficiency 
index, as under this plan our labor costs would be frozen 
at this level and would only increase if the operator pro- 
duced at a subnormal level. 

Now—this is the possible cost level at this base rate and, 
to develop this cost, we have utilized the science of meth- 
ods engineering with the application of sound incentives. 
This is the goal—get the costs to a point of proper bal- 
ance—where the employee is satisfied with the wage possi- 
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How to ease the profit squeeze... 


bility and the management knows that he is in proper, it 
not favorable, position with his business competition. 
Can we go past this point? Can we shave our costs still 
lower than they are at present? Sure we can! We have 
hypothetically set up a pretty good-looking operation at a 
wage level that is currently adequate for competitive pur- 
poses, but we have nowhere looked at the possibilities of 
automation or gadgets to still further decrease the time 
required to fold these bundles. We may have to go up on 
our wages, but we still have our ingenuity to find for us 


the better ways to produce 


NEW EQUIPMENT CAN REDUCE COSTS 

There is one great truth that must always be recognized 
—there is no basic difference between time and money. 
One is equal to the other—reduce the time required to 
perform an operation and the cost of doing that operation 
is reduced exactly in the same proportion as the reduction 
of time. Taking advantage of time reduction is the real 
trick and, unless you know just what the possible speeds 
of output are, this can be a very difficult thing to accom- 
plish 

Believe me, during my many years as a practicing en- 
gineer in the laundry industry I have seen countless dollars 
invested in equipment that should have saved huge sums 
of money yet on many occasions did not develop one cent 
of saving to the management. Not because the savings 
were not there—the machine did exactly as it should—but 
management did not reduce the labor force to the degree 
possible. I have also seen equipment purchased singly that 
should have been bought in units of three, with abso- 
lutely no improvement in cost of product, because one 
operator requires three units of this equipment to be fully 
occupied, Remember this—if we are going to save money 
and if our base rate is 85 cents per hour and we have to 
raise 30 percent to $1.10 we can get exactly the same cost 
effect by reducing the time required to produce our prod- 
uct by 30 percent 

In the average plant—working on a straight hourly pro- 
duction with no wage incentives—this is a perfectly rou- 
tine job, as a 30 percent saving by proper incentive meas- 
urement is usually the average that is obtained. If incen- 
tives have been applied, it is only possible to improve 
the costing by the degree of correctness in the primary 


incentive application 


WHY INCENTIVE PLANS ARE VITAL 

Why are incentive plans so vital to the costing of opera- 
tions? 

@ This is because of the completely human reaction of 
getting as much monev for as little effort as is possible. 
Even under close supervision it is almost impossible to 
get the ultimate in productive effort from a person, unless 
a self-interest transcends the natural impulse to work eas- 
ily, without any Stress on high speed The most sensitive 
portion of the human anatomy is the green stuff in the 
pocketbook—and hereby hangs this tale! 

A modern incentive application uses this human attri- 
bute to its fullest degree—it puts every employee in the 


organization in business himself and makes it possible for 


them to see and realize the amount of extra earnings that 
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proper speed will bring. This necessitates a close payroll 
control over production and, in doing this, it is of course 
necessary for the operator to see the amount of extra 
earnings every day so that the enthusiasm created by the 
earnings of the past day carries forward and repeats itself 
ad infinitum! 

I have recently been back into plants that I set up as 
far back as 1950. And when I went through the shop I 
found as high a degree of interest in the daily posting of 
earnings or percentages as was present on the day I left 
the plant—10 years before. This only means that the per- 
petual maintenance of interest created by the rapid and 
continued posting of productive percentages creates in 
the operation not only the self-interest of money which, 
of course, is the first basic approach, but also creates a very 
wonderful condition of competition for honor! 

What honor? Who likes to be last on a list? Daily post- 
ing of earnings show the highest earning operator on the 
top of the list—the lowest earning operator on the bot- 
tom of the list—a normal spread being from 155 percent 


A matter 
of honor 


to 160 percent at the top, down to 110 percent on the 
bottom. Now this creates for you the very thing even high 
level of supervision cannot obtain—a personal push for 
high production. It isn’t necessary for a supervisor to 
stand over employees to force the degree of work output 
that would automatically bring proper costing. The wage 
incentive plan does it for you and with an added bonus. 

e It lets you use your supervision force for what it is 
supposed to do—to plan the proper scheduling of work- 
flow and diaper requirement for route delivery, to train 
new employees into the proper methods of performing 
each activity and using every little trick of motion economy, 
and to properly upgrade the quality of the labor force in 
your plant. 

This last activity alone can have the effect of substanti- 
ally reducing the costs. Years back, when an employee 
reached 100 percent of measurement, that was it. Your 
cost was protected at the 100 percent level. But, in those 
days, we did not pay vacations, have welfare contribution 
to various levels, require payment of holiday wages and 
all of the many costs of employment that we are faced 
with today. 

If we have four girls on our payroll who are in the 80 
percent to 100 percent to 110 percent class (and experi- 
ence with them shows that they are not of the psychological 
level nor have they the physical ability to increase this 
percentage) don’t let them become old, unsatisfactory 
employees. Use the advantages the measurement program 
has given you and replace these four with three in the 130 
percent to 140 percent range of productivity. The effect 
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of proper personnel selection in your fringe wage costs 
can be substantial when calculated over the year’s total 
figures. 

Also, by freeing your supervision from the actual polic- 
ing of output, additional stress can be placed upon the 
quality of product and upon the proper selection of pro- 
duction supplies, which is a separate world all by itself. 

First, let's look at quality. What is a diaper bundle of 
proper quality? A proper bundle is a clean, well-folded 
and properly wrapped package that in no way offends the 
customer's sense of product desirability—and the only way 
to get this is to have proper supervision in a plant. Wage 
incentives, while easing the burden of police activities 
for production, are no substitute for proper supervision. 
They only make it possible for supervision to maintain the 
level of customer satisfaction that each plant should strive 
for. 

Supervision should each day check each folder’s produc- 
tion on a spot basis to make sure the proper rejection of 
stained and worn clothes has been made and that the re- 
sultant productive output is as perfect as is humanly pos- 
sible. Supervision should inspect the finished product by 
opening a certain number of bundles selected at random 
from the routes and looking critically at the appearance of 
all phases of this, our “bread and butter.” 


CHECK PRODUCTIVE SUPPLIES .. . 

Now—let’s take a short excursion into the realm of pro- 
ductive supplies and let’s look at the most vital part of a 
plant at the same time—the washroom. Every plant oper- 
ator uses a formula for washing and every plant operator 
uses a caustic silicated product plus soap and bleach. Now 
I am going to proclaim that the degree of soil experienced 
by the operators of plants on this side of the room does not 
vary too greatly from the degree of soil received by the 
operators of plants on that side of the room. Therefore, 
it is then reasonable to assume that a close relationship 
exists in all plants to the problem of clean washing. 

Each plantowner, however, is constantly approached by 
the sales personnel of our suppliers, as well as the industry- 
wide representatives of the various chemical companies. 
The big question now comes up! Metasilicate—sesquisili- 
cate—orthosilicate. Don’t expect me to make the judg- 
ment. I have found that different degrees of caustic sili- 
cates are good for different things and that different 
degrees of caustic silicates are required for different types 
of washwheels, but, based upon a certain degree of me- 
chanical action and a certain hardness of water, only one 
particular type of silicated caustic should be used for the 
washing of diapers, and this selection should be a matter 
of industry study. 

I will tell you that I have seen a 400-pound wheel ser- 
viced with every conceivable formula that is possible to 
compound, and it is a disheartening thing to fight to gain 
an extra | percent reduction in payrolls only to see it dissi- 
pated in the improper usage of supplies. Strong operating 
budgets should be instituted in each individual plant and 
constant inspection of supply costs should be instituted in 
each individual plant, and constant inspection of supply 
costs should be a portion of the responsibility of the plant 
superintendent. Armed with proper labor controls, he 
should be perfectly able to expend the time to make the 
necessary comparisons required for proper supply selection. 


Pau 


AND WASHROOM LABOR COSTS 

Labor in washrooms is one of the most fertile fields of 
cost reduction that I have ever found. The washroom is, 
likewise, one of the easiest places to secure good levels 
of cost reduction by proper equipment selection. 

Proper equipment for washing can be obtained without 
any large degree of capital dollar outlay or output of 
money. And if your equipment is bad and inadequate for 
your operational needs, you pay for the new equipment 
every day, whether you buy it or not, in loss of labor cost 
potential and supply economy. 


Let’s look at labor costing in a washroom equipped 
with 400-pound wheels and with mechanical loading and 
unloading extraction on a money and time basis. The 
proper standard for this activity per extracted wheel load 
should be .90 hour or a cost per wheel of $1.15 and a 
yield to the washroom employee of $1.80 per hour. 

Now, use this figure and see what you are personally 
getting out of your washroom crews, because this figures 
14% wheels per hour per man production potential and, 
believe me, the average washroom production does not 
range much past .8 wheel per operator hour. The wash- 
room is usually the highest earning section of a plant due 
to the use of male emplovees and, therefore, savings de- 
veloped in this portion of the activity can represent a 
higher dollar value than savings received from operations 
performed by the distaff side. 

Never forget that the supply cost per 100 pounds of 
wash diminishes with the wheel cubic area. In other 
words, it costs more in supply costs to wash with a 300- 
pound wheel than with a 400-pound wheel on the basis 
of cost per pound or cubic foot of washed material. And, 
of course, the labor cost likewise follows this formula. 
How many of you here have any idea of the dollar savings, 
laborwise, powerwise and maintenance cost-wise, that the 
installation of slings to replace stainless extraction baskets 


brings? 


CONCLUSION 

I want to make it perfectly clear that I consider it vital 
today to take every step that is possible in the over-all re- 
ductions of cost of operations, because of the trend in 
wage minimums. I have talked to far too many people who 
have said, and I quote, “This $1.25 an hour wage bill 
won't cover me!” You may not be covered, but you will 
be directly affected in your cost of labor and you will find 
all of your supply costs in the future increasing from 5 
percent to 20 percent more than they are at present 

Labor has always insisted that the traditional spread 
between the base wage and the higher levels of earnings 
be maintained, and I can see no reason to believe that this 
policy will now be discontinued. This means only one 
thing—equipment, supplies, labor, everything will be 
higher priced a year from now than they are today and, 
believe me, eventually each and every one of you will be 
in the position of either increasing prices or sacrificing 
profits. 

Now I have stressed only one basic method of cost con- 
trol and that is in the institution of wage payment pro- 
grams based upon scientific analysis. I have stressed this 
for only one reason—TI have never found any substitute for 


a good, sound basic incentive plan. 
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Paul E. Wolf 


WOLF, director of laun- 
dry and linen services, Cedars of 
Angeles, 


PAUL E. 


Lebanon Hospital, Los 
California, is well known to laun- 
dry managers as an active partici- 
pant in local, regional and national 
conterences 

With 25 years of experience in 
the laundry field, Mr. Wolf has 
been called on frequently to assist 
CIVIC leaders on problems concern- 
ing linen usage and distribution in 
the Los Angeles penal system. He 
is a qualified engineer who has 
spent many years studying the 
problems faced by executive 
housekeeper in an institution, He 
reo" enths comple ted al spec ial course 
in business administration at Loy 
ola University, Los Angeles, and 
an administrative housekeeping 
course at Metropolitan College 
Wolf 


plans on strengthening the asso- 


In his new capacity, Mr 


ciation’s educational program to 
assure institutional directors a qual- 
ified source of personnel for such 
duties as executive housekeeping, 
maintenance and engineering. Mr. 
Wolf is in favor of raising national 
and local dues and mcreasing the 


benefits to all members of the asso 


ciation. By doing this he hopes to 
attract many valuable members 
who would contribute greatly 


toward a better organization 
strong healthy 


competition he every 


believer in 

be lieve 
laundry manager should see to it 
that hospital directors are not mis 
led by gimmicks or high pressure 
salesmen—that the facts of com- 
mercial laundry linen supply versus 


hospital laundry service be consid- 


ered before decisions are made 


Herman Gitlow 


HERMAN GITLOW, §vice-presi- 
dent, Gordon-Davis Linen Supply 
Company and The American Dia- 
per Service, Philadelphia, was born 
in New York City. He has more 
than 20 years experience in the 
linen supply field, having entered 
the firm shortly after World War 
Il. His father, Abraham, and four 
brothers also own Professional 
Linen Supply Co., New York. 

Mr. Gitlow received his BS de- 
gree from the Wharton School of 
Finance, University of Pennsyl- 
vania, and did graduate work in 
laundry chemistry at Penn State 
University. 

He served as past president of 
the Diaper Service Institute — of 
America. Mr. Gitlow was also a 
linen 


threesterm member of the 


supply research committee and 
past chairman of the office and de- 
livery systems committee. He has 
participated numerous associa- 
tion activities including acting as 
general chairman of the Atlantic 
City convention in 1957. In addi- 
tion, Mr, Gitlow has been a fea- 
tured speaker at several linen sup- 
ply conventions across the country. 
Civic interest has prompted him 
to participate actively in the Unit- 
ed Jewish Appeal, the United 
Fund, the American Red Cross. 
He is presently treasurer and direc- 
tor of St. Lukes Children’s and 
Medical Hospital, Philadelphia. 
Herman Gitlow follows in the 
footsteps of his uncle, Albert, who 
was president of LSAA in 1934. 


Arthur E. Gelnaw 


GELNAW, West- 


Cleaners, 


ARTHUR E. 
wood Launderers and 
Inc., Westwood, New Jersey, spent 
his boyhood years at the United 
States Military Academy, West 
Point, New York. His father, Wil- 
liam Dudley Gelnaw, after relo- 
cating from the family home in 
Winnipeg, Canada, served as man- 
ager of the base laundry. During 
World War I, the senior Mr. Gel- 
naw sailed with the first American 
Expeditionary Forces and handled 
all laundry operations for some 130 
plants in the European Theater. 

Under the guidance of their 
father, Art Gelnaw and his brother 
established a laundry plant in the 
Hoboken, New Jersey, area after 
the war. They bought out another 
plant in the northern section of 
the state and moved during the 
early °30’s. 

At the present time two of his 
sons, Art Jr. and Bill, operate as 
plant manager and sales manager 
of the Westwood plant. Another 
son is with the United States Ma- 
rine Corps while the youngest boy, 
Kevin, is still in grammar school. 

Delegating plant responsibilities 
enables Mr. Gelnaw to spend much 
of his time in civic and association 
activities. Currently he is AIL di- 
rector for member laundries in Del- 
aware, District of Columbia, Mary- 
land, New Pennsylvania, 
Virginia and West Virginia. He has 
also held the offices of vice-presi- 
dent and director of the New Jer- 
sey Laundry and Cleaning Institute 
from 1944 to 1952. He has served 


Westwood as president of its city 


Jersey, 


council for six years and as mayor 
from 1950 to 1954. He is past 
president of the local Rotary Club 
and a director of the First National 
Bank of Westwood. 

Actively engaged in promoting 
the Institute’s PR 
Gelnaw operates a family laundry 
plant with some 80 employees. Ten 
routes and two call offices serve the 
growing residential areas of Bergen 
and Rockland Counties. 


program, Mr. 
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MINK FOR MILADY 


WHAT WOMAN hasn't dreamed 
of being wrapped in luxurious 
mink? Well, now she can fulfill that 
desire by reaching for the tele- 
phone and calling Consolidated 
Laundries’ “Furs for My Lady” 
rental service in New York City. 

She'll be asked her preference— 
since Consolidated offers a wide se- 
lection of furs from inexpensive 
rabbit to the finest White Jasmin 
mink in stole, clutch or cape styles. 
The service department will also 
inquire as to the type of function 
she is planning to attend and her 
general coloring. 

An experienced fur rental sales- 
man will then call on her in the 
privacy of her home, bringing with 
him a selection of furs in which she 
had indicated interest. 

Once she’s made her choice, the 
salesman arranges a delivery and 
pickup date and a Consolidated 
routeman completes the transac- 
tion. 

The price of the service varies 
from $15 per day for the least ex- 
pensive furs up to $50 per day for 
the White Jasmin. 

If the furs are rented over a 
weekend there’s an extra $5 charge 
and weekly rentals run an extra 
$10. For example, milady could 
rent a ranch mink stole for $25 per 
day, $30 per weekend or $35 per 


week. 


“A baby! A baby what?” 


Consolidated, which bills itself 
as the “Largest Launderers in the 
World,” introduced this service to 
the public on March 27 of this 
year via radio commercials, news- 
paper ads and_ bundle _ inserts 
(through its family laundry route 
and five retail stores). 

Results to date have been modest 
but encouraging, according to one 
company spokesman, who plainly 
told us this can not be considered 
a success story as yet. 

The best response, thus far, has 
resulted from the company’s radio 
commercials. Management is now 
exploring the possibility of obtain- 
ing other leads from beauty parlors, 
florists, caterers and tuxedo rental 
companies. 

Fur rentals are most usually for 
jackets or stoles. And there is more 
customer interest in the more ex- 
pensive furs—primarily, mink. 

The rental of furs seems to be as 
popular with society women and 
entertainers as with women of lim- 
ited incomes who want to look es- 
pecially chic for a Bar Mitzvah, 
honeymoon, or other very special] 
occasions. 

Is it a seasonal sideline? Appar- 
ently not. While we males may not 
understand it, the ladies don’t wear 
furs just to keep warm. It’s a mat- 
ter of status or prestige. The sea- 


son doesn’t matter. 


THE button 
trap 


CLEAN BILL: Germ-free banknotes 


have been introduced in France. Be- 
fore they are issued, the notes are 
treated with a disinfectant “rendering 
inoffensive all the microbes and bac- 
teria with which they could become 
infested in the course of their circula- 


tion, 


NEXT TO GODLINESS: Dr. Adalbert R. 
Kretzmann, pastor of St. Luke Luth- 
eran Church, Chicago, finds self-serv- 
ice laundries fruitful territory for the 
modern home missionary, according 
to a recent article in the Chicago Sun- 
Times. 


CLEAN SWEEP: Street cleaners in Mex- 
borough, England, may now go to and 
from work in white shirts and their 
Sunday best if they so desire. The 
Town Council recently provided them 
with dressing rooms for that purpose. 


DEUTSCHE PLAID: Tourists purchasing 
silk scarfs in fancy heather-and-tartan 
boxes plainly marked “A gift frae 
bonnie Scotland” are somewhat cha- 
grined to find the scarfs themselves 
are labeled “Made in West Germany.” 


CUSTOM COSTUMES: A London tailor 
shop reports increased requests for 
bulletproof vests and knifeproof waist- 
coats among assassin-conscious states- 
men and politicians as international 
tension rises. Latest in sartorial safety 
garments for Mr. Average Citizen is 
a burgler-proof coat that can hold 
more than $11,000 in currency. 


CLOCK-WATCHER: Akron’s Law De- 
partment is considering a city ordi- 
nance which would require coin-op 
signs to mean what they say. The bill 
was proposed by a_blanket-washing 
councilman who observed the washing 
and drying time of the machines in his 
neighborhood laundry were shorter 


than advertised. 


SORRY LOT: The thieves who tried to 
crack the safe at South Boston’s Crown 
Laundry walked off with their eyes 
filled but their pockets empty. The 
safe is hooked up in such a way as to 
release tear gas into the room when 
it’s tampered with. 
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CONVENTION 


The 49th annual meeting drew members from as far away as Sweden and Japan to the Fontainebleau Hotel in Miami Beach, April 


30—~May 4, to make it the biggest convention the association ever held in Florida 


Linen suppliers look to future 


Experts tell them of many challenges 
as well as promising opportunities 


THE THEME of this vear’s convention was “The Future 
Will Be Different.” and a total of 853 members, allied 
tradesmen and guests turned out to find out just how dif- 
ferent it would be 

It was the second largest convention in the Linen Supply 
Association of America’s 49-year history, exceeded only 
by the 1954 convention in Chicago which attracted S71 
registrants 

The exhibit was the largest one to date with 79 allied 
trades firms taking 102 booths to display their wares. 

There were four Lene ral business SESSIONS and one extra- 
ordinary session for 25-50-vear LSAA members. (There 
are now nearly 300 of these grand old-timers on the Asso- 


cmition honor roll 


What the future holds 
Growth Potential: Louis Zipperman, Community Linen 
Rental Service, Los Ande les, ( alifornia, told the members 
there was a future for the linen rental industry but not 
tor evervbody in it 
He anticipated that gross sales would reach $721 mil- 
lion by 1965 


1960.) But he also made the following observation: 


The industry grossed about $490 million in 


In 1946, there were 523 operating plants—1S89 were 
I 


branches of 334 companies. In 1960, there were 1,060 
operating plants—560 were branches of 500 companies. 
Which means that during this period the number of 
branches increased by 300 percent while the number of 
companies increased by only 64 percent. 

Mr. Zipperman estimated 25 of the largest linen plants 
now did 60 percent of the volume. And he saw the trend 
towards bigness continuing. 

“New and better machines will cost plenty,” he said, 
“and work to the disadvantage of small operators. They 
will have to merge with other small operators to compete 
with the large chains. Or they may have to specialize on 
doctor's business, dress shirts, etc.” 

Management Performance: R. R. Steiner, Steiner Ameri- 
can Corp., Salt Lake City, Utah, cited four characteristics 


of present-day linen supply managements, and tried to an- 
ticipate how they would change in the future: 

1) Most are small plants (except for chains) and will 
continue to stay small, They may have to specialize in the 
future. 

2) Most have been family affairs. In time, this will 
change to include outsiders with broad versatile outlook 
and special talents or abilities. 

3) Profit margins have been relatively attractive. Re- 
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President-elect Herman Gitlow, left, of Gordon-Davis 
Linen Supply Company, Philadelphia, is pinned with 
the badge of office by outgoing president Joseph Rob- 
ertson. Other officers elected were: Ben E. Singer of 
American Linen Service Company, Washington, D. C., 
treasurer; and Gerald M. Benstock of Fashion Seal 
Uniforms, Huntington, N. Y., sergeant-at-arms 


duced profits are a certainty and margin for error will 
have to be pruned. 

(4) Operations are inherently complex. Units will re- 
main small but complex. 
Changing Times: Percy W. Brower, Jr., The Clean Linen 


Service Co., Birmingham, Alabama, saw the rate of change 
as the dominant factor of our times and urged all to face 
the facts squarely. 

He cautioned members not to be production-centered on 

women’s uniforms and that we were weak on bed linens 
for motels and homes. He thought dust control and rent- 
ing white dress shirts had great market potential. 
What's Ahead: Jack A. Quigley, F. W. Means & Co., Chi- 
cago, Illinois, gave a fascinating slide presentation on what 
to do about change from the “Future of Tomorrow” series. 
The idea behind it is that some of the present linen cus- 
tomers are going to change their way of doing business and 
we'll have to change with them. Here are a few examples 
of how this translates into action: 

@ More and more dentists in the future will probably 
use high-speed water drills. The drill is cooler, painless to 
the patient, but there is considerable water splatter. Linen 
suppliers could take action by designing patient protec- 
tion, advertising it nationally and marketing it nationally 


JUNE, 1961 


through LSAA members. The new service might be a spe- 
cial patient garment or a_ well-designed hair-cloth-type 
apron for a towel to avoid dripping at the mouth. 

© New office buildings may have all offices use central 
washrooms and the owners may not want to replace towels 
or take away soiled towels. Solution: develop a self-con- 
tained continuous towel service. (One has been developed 
and patent applied for.) The towel would clean itself and 
no maintenance or replacement service would be needed 
after it was installed. 

Modern plant cafeterias may have new ultra-high- 
frequency ovens, employees serving themselves, and no 
kitchen or serving help will be needed. The problem is 
to protect the employee who is servicing himself and keep 
him clean. Some sort of protective apron might be de- 
signed to make him happy to serve himself. Or perhaps 
cloth plates might be used. These would be tossed in a 
laundry bag, washed, reimpregnated, re-formed and _re- 
turned. 
Research Projects: Peter Pano, assistant research director, 
LSAA, gave a rundown on some things the research com- 
mittee is investigating now. Among them are: (a) sling 
washing and its effectiveness with different size loads; (b) 
stain prevention—while it hasn’t proven practical to find 
one agent which will resist all stains, it might be possible 
to develop a guard against some which are a _ particular 
problem; (c) mildew preventive machine for linen treat- 
ment; (d) nonwoven fabrics; (e) automatic route makeup; 
(f) abrasion qualities of cotton fabrics—a joint study with 
industrial launderers and Cotton Council; (g) one-operator 


dress finishing machine. 


What business are we in? 

Lawrence C. Kline, chairman of the Research Program 
Committee, announced the number of member sponsors 
has increased from 16 to 139. Three allied trades firms are 
also contributing to the $100,000 research program. 

Theodore Levitt, author of the much quoted article 
“Marketing Myopia” (July-August, 1961, Harvard Business 
Review), took a close look at the linen supply industry to 
see how it might avoid the fate of the railroad and motion 
picture industries which nearly perished because their 
managements were “product-oriented” instead of “con- 
sumer-oriented.” 

“Your first business is to stay in business,” said Mr. 
Levitt. “New equipment and new procedures will help but 
you must also consider your customers and their wants.” 

Then he gave numerous examples of things and ideas 
which have come along to hurt the linen business both 
directly and indirectly. Among these were outdoor patios 
and barbecues which hurt the restaurant business; McCall's 
“togetherness” idea; pizza palaces and drive-in stands 
which use paper doilies instead of linens; Formica table 
tops; TV, automobiles, air blowers, new soil-resistant fab- 
rics, ete. 

Mr. Levitt suggested each of us should look at: (1) Our 
competence. Do we know our business? Can we broaden 
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CONTINUOUS TABLECLOTHS 


Here’s one from the ‘Future of Tomorrow” 
series. It's a new automatic counter tablecloth. 

Restaurants need to make their labor more effi- 
cient. Serving at counters instead of tables is a 
step in this direction. To do this, the restaurants 
need to upgrade the physical appearance of the 
counter to make it more attractive to the customer. 
Some restaurants have done this to some extent 
by offering better looking counters and equipping 
them with padded armchairs. 

To match the upgrading of the counter and as- 
sist the restaurants in this move LSAA is experi- 
menting with this automatic counter tablecloth idea 
All the waitress has to do is clear the cloth of 
dishes and silverware, push a button, and the clean 
portion of cloth rolls up. A 25-yard roll fits under 
the counter and dispenses cloth at 18 inches per 
serving 


AUTOMATIC TOWEL WINDER 


This is another one of a group of products de- 
veloped as part of the Association's research pro- 
gram and premierec at the show. 

The device eliminates the need for hand-feeding 
continuous towels on to a winder. Set behind the 
flatwork ironer, it will accept the towels as they 
come out and wind them on a mandrel automati- 
cally. A new mandrel also drops into position as the 
wound roll is removed. 

A unique part of the machine, which is essen- 
tially a series of rolls and drive mechanisms for 
controlling the long towels and winding them prop- 
erly, is a looping device. Once the towel has been 
engaged for winding, a loop is developed in the 
towel so that it is now under tension while being 
wound. The machine will cost somewhere between 
$400 and $500 to manufacture. 


our product line? (2) Our resources. Are our plant and 
equipment in order? Do we know how to use these things 
to our best advantage? (3) The competitive situation out- 
side our industry—what problems do our customers have? 
Is there something we can do to strengthen their business 
position or advantage? (4) Our customers. Are we giving 
them the best service possible? Are we doing all we can 
to create new customers? 

It was Mr. Levitt’s contention that our customers are 
buving not only clean linen but esthetic appeal. They are 
buving impressions of themselves which they want to 
impress on others. “Clean, well-pressed linens remind 
them of childhood well-being, motherhood comfort, fam- 
ily warmth and luxury. In these days of change and up- 
heaval evervwhere people are looking for security and 
roots. That's why they are returning to Oriental rugs, 
antiques, tuxedos, vests. What business are we in? We're 
in the security business todav!” savs Mr. Levitt. 

He also said that some substitute products were better 
in many ways. He specifically mentioned paper and sug- 
gested that it might be suicidal not to sell paper products 
If vou are reluctant to change look at the facts. 


Conclusion: Linen suppliers should concentrate on improv- 
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ing present services and look for new services. They can 
and must do both to stay ahead. 

Architect Wants: William Dudley Hunt, Jr., senior editor, 
Architectural Record, gave the members a quick rundown 
on architects—what they are, how they operate, and what 


they want from linen suppliers who would like them to 
design linens into new buildings. 

The gist of his presentation was this: If you want to 
influence the architect, the association must make its 
existence known to him and provide him with the techni- 
cal data he needs about your service. Give him the facts 
—the assets as well as liabilities—without any sell. And 
give them to him early so he can make a decision about you 
before he starts to work. 


HOW WE DO IT—New Services 


Hospital Rental: Jack Green, Standard Coat, Apron & 
Linen Service, Inc., Brooklyn, New York, saw great poten- 


tial in hospital business as rising costs obliged administra- 
tors to take another, closer look at their laundry depart- 
ments. He believed linen suppliers could perform a real 
service to the field if they approached it intelligently. He 
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ELECTRONIC INSPECTION 

An automatic inspecting device capable of grad- 
ing flatwork moving past its scanners at speeds 
of up to 150 feet a minute also attracted consid- 
erable interest. 

Information from the photoelectric cell is sent 
to the unit’s electronic computer which measures 
the total area of holes and stains. 

Judging on the basis of quality standards estab- 
lished by the linen supplier, it decides whether 
the piece in question is (a) perfect, with no dam- 
age or a minimum of damage; (b) with some holes 
or stains, but acceptable for customer use in cer- 
tain applications; or (c) unacceptable. 

The present units will inspect linens up to 40 
inches wide. Cost for each unit with a 40-inch in- 
spection lane is expected to range between $7,000 
and $8,000. 


HIGH FASHION UNIFORMS 


To expand and recover the uniform market, linen 
suppliers are experimenting with high fashion, fit 
and fabric for washable service apparel for career 
women. 

Almost all the dresses shown were cotton with 
flattering neckline treatments, neatly defined waist- 
lines emphasizing smartness and serviceability. The 
apparel is designed to please the working woman, 
who is concerned with maintaining both comfort 
and attractive appearance; the employer, who pre- 
fers neat, good-looking clothing, at a reasonable 
price, for his employees; and the linen supplier, 
who must be able to process the garments on a 
mass production basis to keep his service eco- 
nomical. 


warned that mere interest in the field was no substitute for 
know-how. Whoever makes the bid for this service must 
know your operations and the hospital's to be able to rec- 
ognize true prospects. He must know the facts before he 
meets with the administrator or hospital management and 
be ready to answer all questions relating to costs, service 
breakdowns, sterility, ete. 

Mr. Green encouraged linen suppliers to make their own 
cost study of laundry operations for the administrator free 
of charge. Such a study will prove enlightening to both 
you and the hospital management. It will guide you in 
making proper commitments and will reveal some facts 
which the administrator has always accepted without 
question to be inaccurate or incomplete. 

For example, Mr. Green said he found one plant was 
handling 21,000 pounds of work per week where the 
hospital laundry manager claimed his volume was 30,000. 


The discrepancy occurred because the latter counted only 
his washwheel capacity instead of weighing each load in- 
dividually. It can make a difference. 

In another case, he found it was the practice of one 
New York hospital to send all its diapers through the flat- 
work ironer instead of tumbling them. 


SUNE, 196.3 


Few administrators or laundry managers know. their 
costs, said Mr. Green. The cost of heating water is almost 
always left out as are meals and vacations. And few figure 
how much plant maintenance and housekeeping go under 
laundry costs. 

Air Blowers: Here was another case where surveys were 
used to advantage to sell one service over another. _ 

Elvan V. Howes of Leo J. Shapiro & Associates, Chi- 
cago, reported on a study which made a good case against 
air blowers and followed up by telling how to use these 
findings to advantage. Here are some of the findings: 

Given the choice of using a continuous towel or air 
blower, three out of four persons chose the towel, Oddly 
enough, where the users were employees, they were more 
concerned with time wasted than their employers. The em- 
ployees preferred a towel which would dry their hands in 
5 seconds to an air blower which took 27 seconds. Never- 
theless, air blowers were going in where owners of estab- 
lishments felt they were cheaper and more sanitary. 

Further studies showed continuous towels renting for 
a dollar a roll were competitive cost-wise to air blowers 
The blowers cost about $125, plus $40 for installation. and 
used from 2 to 9 cents worth of electricity per week de- 
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Linen suppliers look to the future... 


pending on power rates. They also had to be cleaned since 
they collected dust and lint. 

Synthetic Jackets: Max H. Stettner, Royal Linen Service, 
Inc., Houston, Texas, reported his company’s two years 


experience supplying Dacron waiter jackets. 

These jackets are used by tellers, room clerks, waiters, 
etc, They have lapels and come in white, navy blue, light 
blue and charcoal colors. They are launderable and require 
only steam-air finishing—no pressing. Some have been 
washed 53 times and are holding up better than cotton 
jackets, according to Mr. Stettner. 

The firm started to make Dacron jackets available as a 
means of closing orders where the customer wanted some- 
thing different. The customers liked the jackets and the 
idea has worked out fine for this purpose. 

Mr. Stettner had no profit and loss figures available 
but he frankly admitted that they had underpriced their 
synthetic jacket service. Customers who switched from 
using cotton to white Dacron jackets found they were able 
to get by with about one-quarter of the number of jackets 
formerly used because they soiled less readily. 

As far as laundering was concerned, Mr. Stettner of- 
fered these observations: (1) Do net mix colored jackets 
in the same load since linting becomes a problem. (2) 
Make certain all the soap is out or the synthetics will yel- 
low. (3) Check braid and emblem for colorfastness 


Special session for senior members 
Economic Prospects: Dr. Nathan A. Baily, dean of the 
American School of Business, American University, Wash- 


ing, D. C., assured the members 1960 was a good business 
vear. “In fact,” he said, “it was better than 1956 which 
was considered a peak vear. We tend to act psychologically 

which is dangerous—when we feel every year has to 
be better than the last.” 

He pointed out that almost all economists agree the 
bottom has been reached and that we are now going up- 
ward. The big question that remains unanswered is how 
far we are going to grow. It was his contention that we 
would not solve our national unemployment problem 
even if we came out of the “recession.” 

He said there would be no shortage of opportunity for 
those who work for it. But he said there was no middle 
ground for business—vou either have to be smal! and 
highly specialized or a giant with diversification and re 
search facilities to keep pace with consumers’ ever-chang- 
ing wants and desires 


Economic Legislation: In another talk, given later to the 


membership at large, Dr. Baily sought to analyze what's 


behind the proposals for economic legislation and the drift 
towards socialism 

He categorized about a dozen areas in which there is a 
conflict of opinion, or philosophy, which in turn affects 
legislation and business. For example, the Democrats fee] 
that priority must be given to purchasing power so they 
favor increasing the minimum wage. Republicans, on the 
other hand, believe production must come first, if purchas 
ing power is to be increased. Again, there is a difference of 
opinion as to whether or not the Federal budget should be 
balanced 

The most important problem we face, according to D1 
Baily, is full employment. How do we insure steadier and 


fuller employment? If we don't solve this problem, pro- 
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tracted mass unemployment can lead to trouble—that’s 
how all adverse political theologies developed, he said. 
Labor Relations: Dr. Benjamin M. Selekman, professor of 
labo: relations, Harvard University, Cambridge, Massa- 
chusetts, traced the history and growth of the labor move- 


ment to show how the balance of power was now gradu- 
ally shifting into the hands of management. 

He viewed this shift as a tremendous opportunity but 
warned management would lose its power if it did not take 
the initiative to do good. 

—He pointed out that most businessmen were hostile 
to government. He felt they would have to change their 
attitude and work more closely with government to make 
more jobs for people who have been replaced by digital 
computers, IBM programing and other automated proc- 
esses of the second industrial revolution. 

—He believes this might be accomplished if manage- 
ment enriched the service and arts fields to absorb unem- 
ployment. We need such things as nurses, first class 
orchestras, museums, etc. Science has been used for de- 
structive purposes. Now we can use it to promote culture 
and make a better world. 

—Big power groups fail, he said, because they fail to 
establish their legitimacy through morality. No group, in- 
cluding the National Association of Manufacturers, has 
ever chastised its nonconforming, immoral members. 
Ideals and Reality: Dr. Albert Burke, scientist, economist, 
author and lecturer on world affairs, warned that Russia 


need never engage us in physical warfare so long as it 
could take over the sources of our critical raw materials. 

He noted that some 73 percent of the elements impor- 
tant to us are imported and that many of today’s world 
trouble spots are our major sources of supply. 

For example, Dr. Burke says we import better than 70 
percent of our nickel and cobalt for our jet planes and 
rockets. “We used to get these from Cuba but now this 
source as well as Katanga Province in Africa—another 
major cobalt producer—has been cut off from us. Northern 
Burma has lead, nickel and zinc mines which are the big- 
gest and best outside the USSR.” 

What can we do? Dr. Burke believes we must take more 
interest in politics, economics, philosophical ideas, etc. 
“We must change our way of thinking to justify our demo- 
cratic and capitalistic ideology. ‘Critical dissent’ is the 
cornerstone of our way of life. We take too much for 
granted; e.g., that big government is all right and neces- 
sary. We can do a lot individually.” 

He felt a PTA group could set up a program of studies 
which could equip its students to handle problems in spe- 
cific parts of the world. He felt the people-to-people pro- 
gram was most neglected. He suggested that the 30 o1 
10 percent of our wages which we spend for luxuries and 
nonessentials might be put into goods and services that are 
needed to promote our democratic process and story. 

There were also many other reports, workshop sessions, 
cabana chats—too numerous to recount—by LSAA mem- 
bers and staff on such matters as wage-housing legislation, 
cost relationships, dust control processing, public relations, 
sales training, etc. These plus a star-studded entertainment 
program made for a well-rounded five-day program. 

Samuel B. Shapiro, LSAA’s executive director, an- 
nounced the 50th annual convention will be held in Chi- 
cago next Mav.—Henry Mozdzer 
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HOME LAUNDRY EQUIPMENT SALES 
(in thousands of units) 


TAL WASHERS SOLD 


aw 


Factory sales of all home laundry appliances were off in 
April. And the industry is running 12 percent behind 
1960 on total sales for the first four months of the year. 

Home washer sales shot up in March to match the grr ® mM AM 


previous year’s springtime spurt, but since then selling weeeeee 1960 

activity has lagged and the figures for April 1961 are _——— YT 

running 11 percent behind April 1960 (209,695 units 

sold as compared to 235,828). NEW JERSEY LAUNDRY 
Drier sales did not fare quite as well and are, in fact, AND CLEANING SALES 

trailing last year’s effort by 14 percent for the year to 

date. (Drier sales reached 53,213 units in April 1960 : 

compared with 46,042 in April 1961.) | | 

TOTAL SALES 


At this stage, manufacturers are counting on a good 4 
fall season to pull them ahead for the year. ‘ e 


Professional laundry and cleaning sales have been Ad 

showing steady improvement after a series of snowfalls LAUNORY SALES 

created setbacks earlier in the year. ,o axe 


Percentage-wise, drycleaning showed the biggest gains, vd 
as might be expected with the approach of the spring 
season. Laundry sales were slightly ahead with the biggest Pe Lae 
gains noted on routes. Store volume held about even. iil os 

Both the number of bundles and weekly poundage fig- Pe al | 


ures showed increases over the previous month as well DRY CLEANING STORAGE 
as for the same period of the previous year. The average AND RUG CLEANING SALES 


income per pound was around 33.5 cents. 
PR MAY JUNE JULY AUG SEPT O( 


Laundry production workers averaged $1.34 per hour, F 
while drycleaning production workers averaged $1.75. seeeemees io: 


Laundry business trends 


New Jersey New England New York 


five weeks ended Apr. | Mar. 4—1.1% more than last year five weeks ended 
Laundry route sales _, Apr. 1—3.3% more than last year 
—3.0% more than last year Mar. 11—6.6% more than last year 
M.R. Weiser & Co., New York 
Drycleaning sales . 18—2.7% more than last year 
—14.0% more than last year os 


. 25—1.5% more than last year 


Total sales Southeast 


—4.0% than last mip 
0% more than last year . 1—0.2% less than last year Mar. — 3.0% more thon last yeor 


New Jersey Laundry and Cleaning 
Institute Carruthers & Co., Boston J. R. Wilson & Co., Atlanta 


40 
acc 
200 
J A S N 9) 
= 
4 
i 
NOV DEC 
‘ 
. 
AA 
| 
JUNE, 1961 29 


SEEN 
AND 
HEARD 


The Seven Hour Laundry & Dry 
Cleaning firm of Fort Lauderdale, 
Florida, won a Consumer Service 
Award for its participation in a local 


home show 


One out of four working women wears 
a uniform and 73 percent of these 
launder their own, according to the 
Department Store Economist. Since 
there are about five million women in 
the country DSE suggests this “pro- 
vides a tremendous market for wash- 


wear, fashion-stvled uniforms.” 


New York City coin-laundry operators 
are sweating out a motion for an in- 
junction against enforcing the city’s 
new law limiting the hours of coin- 
operated laundries. If they get it, the 
new law will not be enforced until its 
constitutionality is tested. The battle 
is being waged by the American Auto- 
matic Laundry Foundation through its 
counsel, Hyman Bravin. 


a 


Regional laundry and cleaning asso- 
ciations from Fort Lauderdale, Jack- 
sonville, Miami, Orlando, St. Peters- 
burg and Tampa areas are contribut- 
ing toward the new $600 “Investment 
in the Future” scholarship formulated 
by the Florida Institute of Laundering 
and Cleaning. There will be two 
awards of $300 each for the AIL and 
NID fall management courses 


The linen supply industry, operating 
with a fleet of more than 8,000 vehi- 
cles, expects to handle $500 million 
worth of business this vear. A good 
share of this will come from the mo- 
tels, which now number 61.000 with 


an estimated 14 million units 


The Diaper Service Industry Associa- 
tion spent $101,516.35 on promotion 
last year, supported by contributions 
from members of less than 114 cents 


per customer per week 
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LAUNDRY SALES 


A SALES VOLUME increase of 
$3 percent in 1960 over 1959 
was racked up by member laun- 
dries of the American Institute of 
Laundering, according to sales re- 
ports submitted to AIL. This is 
the average increase covering 602 
usable returns from member laun- 
dries in 45 states. (Over-all fam- 
ily laundry sales are estimated 
currently at $1,008,000,000, ac- 
cording to recently adjusted fig- 
ures.—Editor ) 

Five of AIL’s seven cost. dis- 
tricts showed sales gains during 
1960, according to the report. 
The biggest increase, 2.70 per- 
cent, was made in the West South 
Central cost district, including 
Arkansas, Louisiana, Oklahoma 
and Texas. The next largest sales 
gain of 2.55 percent occurred in 
the West North Central district, 
comprising Minnesota, Iowa, 
North Dakota, South Dakota, 
Missouri, Nebraska and Kansas. 
This district showed the biggest 
increase in the 1959 report. The 
two districts showing a decrease 
in sales last year are the Middle 
Atlantic and East South Central 
States areas, with decreases of 
1.04 percent and 1.25 percent, re- 
spectively 


Of the 45 states from which re- 
turns were complete and usable, 
28 showed sales increases while 
the: remaining 17 states reported 
decreases. Arizona led all the 
states with a gain of 18.24 per- 
cent. Arkansas followed with an 
increase of 11.64 percent, and 
Kansas was third with an 8.2 per- 
cent gain. 

On the debit side, the loss lead- 
er was Florida with a decrease 
of 7.33 percent, followed by Ne- 
braska with a 5.35 percent sales 
volume drop and a 4.83 percent 
decrease in South Dakota. The 
three states fer which no report 
was available are Maine, Nevada 
and Vermont. In addition, the re- 


port issued no figures on Alaska 
and Hawaii because sales figures 
from individual plants are not 
used unless those plants had sub- 
mitted figures for the two previ- 
ous years for comparison pur- 


poses. 

In the 1959 report, 43. states 
were used. Of these, 33 states had 
sales increases, while 10 states 
showed losses. 

Further details are given in 
AIL Service Bulletin No. 545 
dated April 1961. 
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SALES MANAGEMENT 


What 30 years of route 


operation have taught me 


by JOHN K. WITHERSPOON 


PERHAPS MY BEST qualification for tackling this im- 
portant subject of route selling is that I’ve been at it a long 
time—long enough to have made all the mistakes possible. 
But I hope we can dig out some ideas that might be help- 
ful. 

First of all, let me say this: I like route sales business. 
I believe it is the best way to do business with our custom- 
ers, and that routes are here to stay. 

We at Dupont have grown from a plant doing around 
$5,000 per week to reach peaks of more than four times 
that much. We expect to be around for some time to come. 
I would not brag, however, because I honestly feel that 
we should have done it in half the time. We wasted too 
many years in not putting into effect some ideas which 
now seem quite simple and elementary. 


It all begins with attitude 

Systems and programs are not enough to get started 
with a good route sales business. A good sales organization 
stems from a right frame of mind: a situation in which 
the customer is exalted to her rightful position of impor- 
tance—with everybody around the place aware of it. 
The proper attitude towards the customer must come from 
the “boss” down. If you should slip and refer to the cus- 
tomer—any customer—as that “old so-and-so,” you can 
expect to have your people say the same thing. 


Keep accurate customer records 

Now, with the proper qualifications having been met, we 
need some simple system to accurately record both our 
regular and irregular customers. This is an important point; 
I think part of the blame for our poor public relations as 
an industry may be due to the fact that we don’t take time 
to get the customer’s name right. 

What good does it do to send back a bachelor’s laundry 
addressed to the Mrs. who doesn’t exist? Or, how about 
using the title of captain for a colonel? Or sending a U. S. 


Mr. Witherspoon presented this talk before the Maryland, 
District of Columbia and Virginia Laundryowners at_ their 
spring meeting in White Sulphur Springs, West Virginia, this 
past April. 
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Dupont Laundry & Dry Cleaners, Washington, D. C. 


senator's bundle back with his name misspelled? This is 
hardly good customer relations. 

If we value our customers and want to keep them, our 
sales control system should focus attention on the spot 
where a break in the normal pattern of service occurs. 

We favor the idea of route books because of the many 
advantages they have: It’s easy to post activity of the cus- 
tomer; note special information concerning service require- 
ments: and include follow-up information, etc. I don’t care 
whether you use a route book, card file, or what. The im- 
portant thing is that you have some sort of system and 
follow it up. 

A good sales control system should do the following 
things: 

* Provide a complete and accurate record of each customer. 
* Indicate special instructions so that service will not be 
interrupted if the regular route salesman is off. 

* Provide a quick indication where a break in service 
occurs. 

We use our sales control system to send the customer 
a “thank you” note after the first bundle. We phone her 
after the second delivery to be sure everything is just right. 
We also use and recommend a first anniversary card. It 
makes a big hit after a year’s service. And shows the cus- 
tomer you remember and appreciate her business. 


Telephone follow-up pays off 

It would be almost impossible for me to discuss do’s 
and don’ts of route selling without mentioning our tele- 
phone follow-up system. 

We now have three years experience with this program 
and are convinced that it’s the best way to do the job. 
With a telephone you can be in contact with the customer 
many miles away, any time of day or evening. It is our 
contention that one properly selected and well-trained girl 
can contact more customers than three or four supervisors 
could—if they had the time. 

It has proven to be a goodwill builder for us through 
our demonstration of a sincere interest in the customer. 
If I were to choose the most important advantage of our 
telephone follow-up system, I would say that it more ac- 
curately measures the performance of the route salesman 
than any other check I know of. If you want to know just 
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how well that salesman is doing his job, go to the authority 
on the subject—his customer. Find out how well he follows 
up, or how easily he gives up! 

Why not try our telephone follow-up idea to save on 
supervision cost? Three supervisors and one good telephone 
girl will do a better job than four supervisors—and at less 


cost! 


Help your overworked supervisors 

If your route supervisors are overloaded, why not add a 
helper? We found that a good part of the supervisors’ 
time was used helping men who had a sore back or 
sprained ankle, etc. A helper could fit into that sort of 
situation without tying up a regular supervisor. Besides, it 
would be good training for a future route salesman. 

Here’s another idea that we use regularly: Pick out a 
good route salesman and have him train a new man. He 
might be better at it than most supervisors. We think it is 
important to pay the route salesman for this training serv- 
ice, since he will do the job better rather than just waste 
time or use the trainee as a funky. (We pay a man $2 per 


day for instructing a trainee. ) 


Route contests and special help 

Have sales contests, but not too many. Only as many as 
will hold the interest of the group and get results. Support 
it with posters dramatizing the features of the contest. And 
also show the amount of earnings which are possible. 

We use a totem pole to show the position of each man 
in the running. Don’t start a contest and let it drop; results 
should be posted promptly. Nothing is worse than letting 
a contest die from neglect on the part of management! 

If you make special “deals” for new customer campaigns 
— increase of sales over quota, etc —always set a termina- 
tion date. This will give you a kind of “escape clause” in 
case you made a mistake or if the deal goes sour for any 
reason. Don't get caught just paying out money for nothing. 

If you have “specials” at reduced prices, next time try 
giving your route salesmen the discount in the form of 
extra commissions, | will guarantee double the results. We 


have proved this conclusively by doing it both ways. 


Hold weekly meetings with sales supers 

This is most important. Hold weekly meetings with all 
sales supervisors. Have an agenda which includes going 
over conditions on each route. This will keep you on top of 
things as they deve lop 

The topics on our agenda serve as reminders of the 
supervisors’ duties. Here are some of the things we discuss: 

Review of route account balances 

How complaints are being handled 

Are men properly uniformed, neat and clean? 

Condition of tracks; maintenance service. 

Check supply of printed forms and advertising material 
on hand 

New business acquired 


See that “transfers” are followed up 


What 30 years of route operation have taught me... 


Discuss business developments in various areas (new 
buildings, etc.). 

Don't have too frequent and unnecessary meetings of 
your whole group. Personal conference, staff or small 
groups are much better since there is less formality and 
they are easier to control. 


When a route needs building... 

If you have a route A that is run down and needs build- 
ing up, don’t put a new, untried man on it. Rather, take a 
good route salesman off route B and give him an attractive 
deal to build up route A. I think you will find it cheaper 
in the long run to do it this way. Besides, the new man 
hired for route B will stick because you have been able to 
offer him a good job with high earnings right off the bat. 


Some errors to guard against 

None of us likes to talk about his mistakes, but since 
“confession is good for the soul,” and we profit through 
error, here are some of our goofs which you might want 
to avoid: 

Error No. 1—Failure to keep our organization in a selling 
mood, through practice and exercise, during and im- 
mediately after the war years. We were far too slow in 
getting back to normalcy. We hope we won't have another 
big war; however, there are other conditions which are 
similar. An example would be the purchase of a competi- 
tor’s business, mergers, etc. At these times, if you are not 
careful, your selling muscles can get fat and flabby. 

Error No. 2—Failure to concentrate our business. Failing 
to keep the area we cover in proportion to the size of our 
plant can be a fatal disease. It keeps getting worse as we 
go farther and farther out rather than set definite bound- 
aries. I think this problem is present in almost every plant. 

Concentrating your drive will multiply your chances for 
success and produce many profitable advantages. Custom- 
ers are contagious—the more you have in any given area, 
the more you get. On the other hand, getting spread too 
thin can result in low route averages, high delivery costs 
and excessive turnover of route salesmen. 

The big handicap with routes that are too large, geo- 
graphically, is that you can’t give service to the customer. 
I think we are all guilty of passing up our best opportunity 
because “the grass looks greener on the other side.” 

Error No. 3—Too much time wasted trying to reform the 
incorrigibles; too many men with a “past,” not enough 
with a future. From now on, we are determined to spend 
more time looking for men who can stand on their own 
feet, without props; men who will work when given the 
tools; men who will progress when given the opportunity. 
Our record as amateur reformers rates zero; therefore, we 
had best leave this job to the professionals. 

After more than 30 years of route selling experience, I 
honestly don’t know any magic tricks, no secrets, no short 
cuts to success. It’s a matter of having some good, workable 
sales program, and the rest is about 90 percent hard 


work. 
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“. complacent about his products—or sud- 

denly he ig-no longer the leader. 

Whitehouse does not intend to be com- 
placent. Hence, on this page, two new nets 
ate announced to show again that White- 
house will continue to lead the field. 

The first new net (already proved 
successful in extensive commercial tests) 
is the TC840. Now the tremendous 
research and development which went 
into the production of the toughest tire 
yarn is being applied for the first time to 
a laundry net. This is a heavy duty 
product (priced amazingly low) that can 
give you strength, stability and SAVINGS 
which you surely should investigate. 


In any busine, the leader cannot become — 


Another brand new Whitehouse develop- 
ment, the X-15 net, has proven its ad- 
vantages in actual commercial service. 
This is a knitted net of 260 denier nylon 
yarn, produced on tricot. machines. It is 
made full size—no short change. 


It’s a better looking, longer wearing 
net. Check it with the others, and you'll 
see the difference. Or better still, test it 
against competitive brands and you'll 
know the difference. And this difference 
counts in your profit picture. For further 
information on either the TC840 or the 
X-15, write us directly or contact your 
local jobber. Whitehouse intends to stay 
ahead! 


NYLON PRODUCTS 


CONTINUED LEADERSHIP 


THROUGH CONSTANT RESEARCH 


360 FURMAN STREET, BROOKLYN 1, N. Y. 
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STARTING 
NEW ROUTE? 


ce, "2" Custom-built for the route. The rugged but lightweight model 

anil gee §=CM-110 has a 250 cubic foot payload capacity in an 8-ft. Metro 

- Body. It’s powered by a fuel-saving, 6-cylinder INTERNATIONAL 
. : = engine. Only 14 ft. overall in length. 


INTERNATIONAL TRUCKS 
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You start saving when you order 
these two new Metro’ models 


You save money. Your initial investment is far lower than what you’d expect to pay for 
a customized laundry delivery truck. 


You save time. Placing your order now assures you of getting a time-saving, work-saving 
INTERNATIONAL Truck with Metro Body when you need it. 


YOU KEEP ON SAVING WITH THE NEW METRO-MITE® AND NEW MODEL CM-110 


Greater operating economy. Both 4 and 6-cylinder INTERNATIONAL engines deliver 
outstanding savings every operating mile and every idling minute. The 4-cylinder engine, 
for example, requires only 4 qts. of oil per change. 

Lower driver fatigue. Walk-in, walk-through, square cut design means easy access 


front to back. Shorter length simplifies parking, maneuvering and turning. Metros handle 
easily, even on ice and hills. 


Bigger payloads. There’s bonus loadspace in either the 7-ft. body, offered on the Metro- 
Mite (1000 lb. payload) or the 8-ft. body on the model CM-110 (2000 Ib. capacity). Both 
models have the extra room to carry 9-ft. rugs or king-sized routes of garment bags. 


Lower depreciation. You get longer life and looks with unitized, factory-undercoated 
Metro Bodies. Their all-around INTERNATIONAL quality and extra value make them worth 
more at trade-in time. See your INTERNATIONAL Dealer or Branch for full details. Inter- 
national Harvester Company, Chicago. 


Peppy all-route Metro-Mite. Flexible model CM-80 has a a 200 cubic foot capacity in a 7-ft. Metro Body. New 
4-cylinder, 90 hp INTERNATIONAL engine lets you cruise over your route without strain or excess wear. 
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NEW CONSTRUCTION 


Lane’s location at the end of the shopping center makes it ideally suited for both the walk-in and 
drive-in trade. The plant also boasts a coin-op laundry which can be closed off from the cleaning and 


call office operation 


LANE’S CLEAN CORNER 


keeps pace with expanding market 
in fast-growing Greensboro, N. C. 


OF FICE 


CALL WINDOW 

20 HP BOILER RM. 
BATH ROOMS 
MARKING 

50 LB. CLEANER 
PANTS UNIT 
SILK UNIT 
WOOL UNIT 
STORAGE 

8 DRYERS 
2OWASHERS 

25 LB WASHERS 


Do 


The drycleaning department has been 


designed to allow for expansion possibili- 
ties. Its present potential is estimated at 
approximately $1,800 per week 
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by HENRY MOZDZER 


THE NAME of this brand-new shop- 
ping center plant pretty well tells the 
story by itself. It identifies the owners, 
describes the appearance and location 
of the outlet, and the service offered. 

The Lanes, in this case, are brothers 
Virgil and Austin, second-generation 
laundrymen, who believe the growth 
and success of their business depend 
on their ability to spread with the 
town into new and better-class neigh- 
borhoods. They have three locations 
in Greensboro. And this latest, which 
we visited just a week after opening, 
is located in Golden Gate Shopping 
Center, the city’s newest in a resi- 
dential area. 


Shopping center location 

As you approach the center, the 
Lane's sign seems to dominate the 
scene with its vibrant but tasteful 
color. 

The plant sits at one end of the 
shopping center, close to the main 
artery of traffic. (The Lanes insisted 
on the location since they're skeptical 
about people's willingness to lug heavy 
bundles across a parking lot.) And 
you can't help but be impressed with 
its size and appearance. 

The new plant is 140 feet long and 


glassed in almost the entire length. It’s 
25 feet wide on the parking-lot side 
and 45 feet at the back. 

There are actually three ways for 
the customer to deal here: (1) coin-op 
laundry customers can use the front 
door; (2) laundry and drycleaning 
customers can walk into the call office 
through a side door; or (3) they can 
drive up to a service window back by 
the call office. (The Lanes hope to 
handle the bulk of their business 
through the drive-in window. This is 
their first location with this facility. ) 

It's possible to walk through the 
whole plant no matter which door is 
used. The only partition is between 
the coin-op and the cleaning depart- 
ment. The partition runs from floor to 
ceiling and is made of glass with metal 
casings. It can be closed at the end 
of the day to allow the coin-op to 
operate on a 24-hour basis. At the 
present time, the whole operation 
shuts down when the shopping center 
closes. 

The plant offers same-day service 
on shirts and drycleaning (base rate 
on plain suits and dresses is $1.22) 
since these are done on the premises. 
Regular laundry bundles are sent to 
the main plant for processing. Earl 
Gilbert, a former NID instructor, is 

Continued on page 54 
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t present, there are about 
a dozen coin-operated 
drycleaning machines 

coming on the scene. They 
come in all shapes and 
designs, are being sold at 
various prices, an -tey 
‘bear a variety of fame. 
plates. ..some k own, 
-some-unki own, 
But only one of these 
names has been the pace- 
‘setter in the laundry store 
industry... only one 
company has helped estab- 
lish jover 13,000 profitable © 
coin-operated stores. 

Ine.'and Westinghouse 

the know- 

1 essential to your long- 

range profits. Here’ s why 
"You can be sure:. 


IT’S FOOLPROOF, FLEXIBLE AND PROFITABLE. The new Westing- 
house drycleaning machine is thoroughly factory-and-store- 
tested. And it’s the Drycleaner you should make an alliance 
with if you want to make important money in the mushrooming, 
coin-operated drycleaning business right from the start. 


YOU WON’T HAVE TO ACT AS A RETAIL GUINEA PIG because the 
laboratory work and product testing have already been done. 
Years were spent in intensive research before the machine was 
marketed. You won't have to gamble on consumer acceptance 
_ Of the Westinghouse Drycleaner. The acclaim of particular people 
has been overwhelming. 


YOU DON’T HAVE TO BUY A BATTERY OF EIGHT. Or even a battery 
of six. You might like to start with two or three, all plumbed to 
the same filter system. Your initial investment is realistic and 
business-like. With this flexibility, you can grow with your market. 


THE ENGINEERING SOPHISTICATION OF WESTINGHOUSE is evi- 
dent throughout the machine. Continuous filtration of cleaning 
solvent means that every garment is cleaned in filter-pure perc. 
Automatic feed of filter aids to assure positive, efficient filtration 
and maximum filter cake life. The tubular type filter is simple, 
highly efficient and easy to service; total time required for used 
filter cake removal and recoating, ready-for-use is only 15 
minutes. That means only 15 minutes downtime. Location of 
filter and perc storage unit, which can serve one to three Westing- 
house Drycleaners, can be varied according to room or space 
available. 


WATER CONDENSER IS USED for low cost, efficient perc tempera- 
ture control and perc recovery. A special compressor unit is 
available as an accessory when extra cooling capacity is required 
at certain times of the year because of higher than normal tem- 
peratures of incoming water. 


THERMOSTATICALLY CONTROLLED DRYING provides professional 
results, high retention of creases and pleats. There is a timer 
indicator light that glows when machine is in operation, and a 
fail safe door lock prevents opening of door once the cycle has 
started and until it is completed. If, for any reason, the machine 
fails to complete the cycle, the fail safe door lock remains in 
locked position until owner or attendant is called. 


THE WESTINGHOUSE DRYCLEANER MEETS ALL KNOWN CODE 
AND SAFETY REQUIREMENTS. Units have their own built-in over- 
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enjoy greater flexibi ility: 
WESTINGHOUSE | DRYCLEANER : 


flow pans, large eriough to hold total solvent in system in case 
of a leak or line break. This feature eliminates expensive installa- 
tion of holding dams or underground storage tanks. 


INSTALLATION IS SIMPLE AND INEXPENSIVE. The Westinghouse 
Drycleaner requires only connection to cold water line, a 20 Amp 
outlet and a three inch vent to each machine. Electricity alone 
provides the power for both drycleaning and drying. 


THE MOST ADVANCED DESIGN makes the coin meter easily adjust- 
able in the field to make any charge up to eight quarters. This 
feature provides for quick and simple adjustment of charge for 
your special promotions. 


STYLING THAT SETS THE STANDARD distinguishes the Westing- 
house Drycleaner. It is tastefully designed to accent, yet blend 
into the decor of the most advanced coin-operated laundry 
stores. 


STAY OUT FRONT with the name that’s always been out front. 
Make a profitable alliance with ALD and Westinghouse, the com- 
panies that continue to set the standards in coin-operated laun- 
dry and drycleaning equipment. 


WRITE TODAY FOR COMPLETE DETAILS. The choice you make now 
will make the difference in the money you make today... and 
especially tomorrow! 


ALD continues to set new 
standards for the laundry store industry 


ALD, Inc. 


7045 North Western Avenue, Chicago 45 
Offices in principal cities 


ALD Canada, Ltd., 


25 Belfield Rd., Rexdale, (Toronto) 


4 

ae 


ENGINEERING 
New trends in leasing 


It's coming; you'll be 
able to get 


your maintenance 
needs at a fee 


Here's one of the many incinerators available under neu 
“leasing” plan. This steel-cased portable handles 280 


pounds of dry waste per hour 


by JOSEPH C. McCABE 


THE GROWTH of service industries has been a source of 
amazement to almost all of us. In just 10 years, the Ameri- 
can economy has shifted from its former major area of 
activitv, namely, the manufacture of goods, to one of pro- 
viding a host of personal and business services. 

Statistics indicate there are now 35 million people work- 
ing in service industries against 27 million in manufactur- 
ing. How far is this shift going to go? By that, we mean 
what aspects will it touch in American life and what will 
the laundry industry draw from this hot competition for 


the service dollar? 


Meals on wheels 

We were amused and amazed to read how deep the 
household service idea has penetrated. A spokesman for 
the Armour Research Foundation is the source for this 
startling example 
ultimate replacement for high-priced servants, a Florida 
firm has established a growing business by providing home 
deliverv meal service. Under a monthly contract, hot meals 
are delivered to the home six nights a week for as little as 
$12 per week for two people. At the time of delivery, ves- 
terday’s dirty dishes are picked up. This firm now services 


l 200 familie s! 


At first look it just doesn’t seem possible. Yet this home 


service invasion, while farfetched in our opinion, Is a 


natural outgrowth of ne thing we've seen mushroom 
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Sensing that frozen foods are not the 


within a couple of years. This fast-growth item is the prac- 
tice of leasing equipment. Why not one step further and 
contract maintenance? 


Why not contract maintenance? 

We were sounding off about the advantages of leasing 
to a laundryman and he countered with a pair of engineer- 
ing services he'd like to have supplied to him by some 
similar means. The one was what he called his “nuisance” 
needs and the other his maintenance headache. The nui- 
sance need he had most in mind was incineration. Just the 
other day one manufacturer announced a portable incinera- 
tor that can be set up as an isolated unit from sizes as 
small as 75 pounds per hour up (see illustration). And, 
yes, it can be leased. 

But there are other, more far-reaching possibilities that 
go beyond the equipment itself and involve outside sup- 
plies of engineering services. Those services we are all now 
buying are the ones shared by everybody so a giant 
supplier can set himself up and make a go of providing 
that service. We speak now of electricity from the power 
and light company. A generation or so ago the average 
laundry generated much if not all of its own electricity. 

In a similar fashion water is purchased from the munici- 
pality or a district water supply company. Not too long 
ago many a laundry drew its own from deep-well pumps. 
The town sewer, as galling as it is to many, is a low-cost 
way of getting rid of waste waters. If the average laundry- 
man had to do this himself he could go broke quickly. 

Fortunately or unfortunately, depending on your own 
viewpoint, our commercial and industrial plants are not all 
grouped together in one part of town. If they were, sure 
as shooting you would probably find men figuring out ways 
and means of supplying hot water, compressed air, refrig- 
eration—the remaining engineering services—on a demand 
or use charge. 

There are, of course, many industrial parks going up in 
this country where these utilities or services, call them 
what you will, are supplied from a single giant supply. 
Hartford, Connecticut, just recently has permitted a central 
supply source for these needs to be built in conjunction 
with a new office building, a shopping center development. 

But where these central supplies are not available—and 
this means the majority of places—you have to supply 
your own. With equipment manufacturers willing to lease 
their equipment they are taking the leasing risk because 
they anticipate a certain service life from their products. 
What, then, is more natural than to expect these same 
companies to begin offering a maintenance service for 
their equipment on a contract basis? And right here is the 
answer to our laundry friend’s desire for someone to take 
over his maintenance headaches. It’s coming. 

Today the contract maintenance business is in its in- 
fancy. We expect it to grow at a tremendous rate within 
the next 10 years. Not only will it represent attractive and 
vital business to the equipment supplier but it will combat 
a growing small-industry problem. It will soon be eco- 
nomically unfeasible for the usual small company to main- 
tain a staff of specialists to service its equipment. Each 
equipment supplier, on the other hand, will have a pool of 
specialists to service its customers. Mavbe IBM and the 
ATAT had the right idea all along 
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WYANDOTTE’S NEW SPRAY-DRIED SYNTHETIC! 


Parvet leaves laundry clean, bright, and sweet-smelling. It’s safe and mild on all fabrics; won’t 
affect colors; ideal for wet cleaning woolens. PARDET goes to work in hot or cold, hard or soft water. 
Lowers use-cost, too! Your Wyandotte representative can furnish full details on new Parver. 


Call him today. 


Chemicals 


J. B. FORD DIVISION 


WYANDOTTE, MICHIGAN * LOS NIETOS, CALIFORNIA » ATLANTA, GEORGIA 
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CROSS - INFECTION in hospitals 


with antibiotic-resistant strains of 


blankets by boiling 


by JOHN R. McPHEE 


C.S.L.R.O., Division of Textile Industry, Geelong, Australia 


THE WORK DESCRIBED has been carried out in a number of different 
centers and has involved the cooperation of many people of widely 
different basic interests. The bacteriological work was done in the De- 
partment of Bacteriology, Melbourne University, by the head of the de- 
partment, Professor S. D. Rubbo; in St. Vincent’s Hospital, Melbourne, 
by the deputy medical superintendent, Dr. Bryan Stratford, both working 
in conjunction with Mr. T. A. Pressley of the C.S.1.R.0. Division of Pro- 
tein Chemistry, who also developed suitable detergents and the boiling 
technique for woolen blankets. 

The technological work on shrink resistance of blankets was carried 
out at the C.S.I.R.0. Division of Textile Industry where some 10,000 
blankets have now been treated and are in use, together with many in- 
dustrially treated blankets, in various Australian institutions. 

The full-scale laundry trials were carried out under the direction of 
Mr. F. P. Morris of the Royal Melbourne Hospital Central Linen Service, 
a laundry serving a group of hospitals catering for about 5,000 beds. 
This laundry now uses the new techniques as routine, having about 7,000 
treated blankets in service which are regularly and frequently cleaned 
and sterilized by boiling. 

Many other people have given advice and have joined in various 
phases of the program and their help is gratefully acknowledged.—John 
R. McPhee. As presented at the NAILM convention, Miami Beach, Florida 


Wool Blanket Washing Formula 


WATER TEMP. RUNNING | INSTRUCTIONS 
LEVEL F TIME 
MIN. 

1. Suds Fill washer 80-100 3 Add special de- 
tergent. 

2. Suds Fill washer 80-100 iy4-] Add detergent 
and bring to boil 
quickly. 

3. Rinse Fill washer Cold 1 Repeat rinse if 
desired. 


Follow with extraction and tumble-dry 


The sterilization of woolen 


Bacteria can, of course, be carried 
and disseminated from skin and cloth- 


Staphylococcus aureus is now a prob- 
lem in many countries. The primary 
sources of the organisms in the wards 
are septic foci and healthy carriers but 
the spread is so complete and rapid 
that thev can be isolated from almost 
every locality in the hospital, such as 
walls, light switches, clothing of hospi- 
tal staff, furniture and all types of 
bedding materials including sheets. 


mattresses, pillowcases and_ blankets 
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ing but the actual means by which the 
airborne bacteria do spread so quickly 
is unknown. 

It has been suggested frequently 
that wool fibers loosened from the 
blankets, which were not laundered 
and sterilized nearly as often as other 
bedding materials, were the major 
carriers of pathogenic bacteria. But it 
has now been established that visible 


fibers play no significant part in the 


airborne contamination of hospital 
wards. 

Experiments in which fiber and bac- 
terial counts were made at different 
heights above floor level in hospital 
wards showed that visible fibers and 
organisms must travel separately. As 
the distance from the floor increased, 
the fiber density dropped quickly until 
there were no fibers more than 4 feet 
from the floor, but the density of bac- 
teria remained approximately constant 
up to 9 feet. An important feature of 
the fiber samples collected was that 96 
percent of the fibers were cellulosic 
and only 3 percent were protein in 
nature and thus probably wool. 

Airborne pathogens may travel as 
free organisms or may be carried on 
microscopic cellulose fiber particles, 
termed fiber nuclei. Droplet nuclei 
from breathing of patients and staff 
probably play only a minor role. Tex- 
tiles are important as regards airborne 
infection only in so far as free organ- 
isms or fiber nuclei may be liberated 
from them into the environment. Oil- 
ing of textiles can lower airborne bac- 
terial counts by helping to fix the 
organisms and fiber nuclei to the sur- 
face, but oiling of blankets alone is 
certainly not sufficient to reduce cross- 
infection since fiber nuclei would still 
separate from staff uniforms, handker- 
chiefs, paper tissues, ete. 

There is no doubt, therefore, that 
the part played by wool blankets in 
cross-infection has been grossly over- 
emphasized. This is only one facet of 
a very general problem. In fact, tests 
in hospital wards have shown con- 
clusively that spread of organisms is 
least when all beds are covered with 
wool blankets only. The spread is 
much more rapid when cotton blan- 
kets are used or when wool blankets 
are covered with cotton counterpanes. 


Properties of wool blankets 
For both esthetic and_ infection 
reasons, it is generally considered that 


blankets should be laundered and ster- 
ilized at least as often as the occu- 
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POWER-RAMIC 
REDUCED INVESTMENT 


1. Spring mounted for installation on all types of 
floors, including wood 

2. Eliminates need of expensive foundation 

3. Eliminates separate extractor and its foundation 


LABOR ECONOMY 
Big 20” opening for easy loading and unloading 
One loading for three operations—washing, extract- 
ing and shake out 
Automatic filling, draining and sequence timing 
Kleer-vision glass door provides quick visual load check 


MINIMUM FLOOR SPACE 


Washer, Extractor, Shake-Out in one unit—saves space 
normally required for three sepcrate machines 


SHORT FORMULA PRODUCES 
SPARKLING CLEAN WORK 
44x 18 open pocket reversing action cylinder assures 


fast soil removal 
Four high lifting ribs provide maximum drop and 


squeeze action 
Interior of machine all stainless steel — eliminates 


staining and corrosion 


Available in semi 
and fully automatic models 
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Division of Ward Industries Corporation 
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SAVE AS YOU GO WITH CHEVY'’S NEW REAR-ENGINE TRUCKS 


THERE’S DOLLAR-SAVING 
DIFFERENCE CORVAIR 95! 


We mean there’s a whopping difference—the kind that puts a truck in a class by itself. You 
can see it, too, especially if you know where to look. In Corvair 95 design details, for instance— 
the things that tell you a truck is built with care throughout, crafted in a quality way that 
means more miles before trade-in and less expense along the route. We mean it’s the kind of 
difference that will pay off in dollars every day on your job! 


Power team and driver compartment—evidence of 

extra efficiency. Tucked neatly between the rear 
wheels is the most practical truck-design idea in 
years—the Corvair 95 Unipack power team. Engine, 
transmission and rear axle are combined in one 
compact, durable unit. Power is delivered to the rear 
wheels by the shortest, most efficient route. This 
unitized power train design (including an engine that 
measures only 17” high) takes up less space—allows 
for more cargo area in the truck’s interior. The 
engine itself is something new in save-as-you-go 
power: a tough aluminum air-cooled 6 that moves 
your loads briskly on a minimum of gas. Up front, 
the big difference in Corvair 95 design is apparent in 
a driver compartment that gives you bird’s-eye 
visibility (no hood to limit vision), plenty of leg 
room, and a comfortable foam cushioned seat—full- 
width seat is optional at extra cost. 


Corvan’s stay-together build goes unchallenged in 

this field. 
Unitized body construction means maximum strength 
with minimum weight—for bigger cargoes. 
Super-rigid frame-floor assembly outperforms combi- 
nation of separate frame and body floor. Eliminates 
a major part of a separate frame’s weight. 
All-steel double-walled side panels and doors 
strengthen the body structure. Extra toughness is 
engineered into a body that gives more room inside. 
Friction-free coil springs at all four wheels assure top 
load-carrying capacity and smooth ride. 
Side-loading platform is only 1614” off the ground— 
loading’s never been easier, yet there’s plenty of 
clearance below for maneuvering over rough spots. 


Big cargoes are easy to load through 
wide side doors. Doors open so wide 
that you can load a 4’ x 4’ crate with 
ease! Right-side doors standard, left- 
side doors optional, extra cost. 


Engine access door speeds up serv- 
icing—gives fast access to oil filler, 
distributor, coil, generator and oil filter. 


Dimensions point up new utility. Note short 
wheelbase, low side and rear loading heights. 


There are literally scores of reasons why no 
other truck of this type can do so much to put 
you dollars ahead. There’s a cargo area that’s 
10 feet long... with balanced weight distribution 
that enables a Corvan to carry up to 1,700 lbs. 
of payload with a 4,600-lb. GVW. There’s a 
short 95-inch wheelbase for nimble maneuvering; 
deep-biting traction with engine weight in the 
rear; handsome styling that’s good for business. 

That’s Corvair 95’s special brand of efficiency, 
ready to give you bigger profit hauling in the 
years ahead. See for yourself at your Chevrolet 
dealer’s. Chevrolet Division of General 
Motors, Detroit 2, Michigan. 


1961 CHEVROLET STURDI-BILT TRUCKS 


JUNE, 1961 
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The sterilization of blankets by boiling... 


pancy of the bed is changed. This has 
not usually been done since normal 
wool blankets may shrink quite rapidly 
during laundering. This is due to the 
agitation during laundering causing 
fiber movements and entanglements 
which lead to a decrease in area of 
the blanket. This type of shrinkage is 
known as felting. Felting shrinkage 
is really the only disadvantage which 
wool blankets have in relation to blan- 
kets from other fibers. 

All other properties are excellent; 
for example, their low flammability, 
good resistance to soiling, their soft 
ness, warmth, resiliency and comfort 
due to high moisture absorbency, and 
also they wear better than the cheaper 
cotton or rayon 

For an economica! long life under 
present-day conditions, wool blankets 
must be given a chemical treatment 
during manufacture to overcome felt- 
ing shrinkage, Several treatments are 
available and we have studied all those 
in common industrial use. Each is 
capable of giving a similar, high de- 
gree of shrink resistance to blankets, 
and the choice of the proc ess to be 
used depends on cost, simplic itv of 
treatment and the equipment. avail- 
able 

Our own work has been concerned 
mainly with a process developed in 
our laboratories which involves treat- 
ment with potassium permanganate 
in saturated salt solution. and this is 
used by many of the Australian man- 
ufacturers to make shrink-resistant 
institutional blankets. Shrink resistance 
is now specified in all orders from 
Australian hospitals, by the military 
forces and by many other institutions. 
The permanganate salt process is suf 
ficiently simple and inexpensive to 
have enabled some hospital laundries 
to begin their own treatments of stocks 
of untreated wool blankets, used as 
well as new This is an economical 
proposition, however. only if a large 
number of blankets is involved 


Methods of sterilizing blankets 
Three 
ing blankets are available 
(1) Blankets can be 
gases such as formaldehyde or ethy]- 
ene oxide. This effectively kills the 


general methods of | steriliz 


exposed to 
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bacteria but such treatment requires 
the special equipment of an autoclave 
and vacuum line for effective applica- 
tion. 

(2) Blankets can be washed in the 
presence of antibacterial chemicals. 
These are often highly active, but re- 
sistant strains of bacteria can develop 
and must be constantly guarded 
against. It used to be considered that 
this method of sterilizing, which leaves 
a residue of antibacterial agent on the 
blanket, would also prevent future 
contamination. However, these chem- 
icals are only effective in the presence 
of water, and the treated blankets be- 
come contaminated on beds just as 
readily as blankets not containing anti- 
bacterial chemicals. This is because 
the dry chemical cannot penetrate the 
cell walls of the organism in the ab- 
sence of moisture and therefore has 
no effect on pathogens deposited on 
the blanket. However, the residual 
chemical is useful when blankets  in- 
advertently become wet. 

(3) Blankets can be boiled and the 
microorganisms — thereby 
simply by the high temperature. 

Of the three methods, boiling is 
the cheapest and easiest. Wool blan- 
kets cannot be boiled in alkaline soap 
solutions since wool] is degraded under 
However, wool is 


destroyed 


these conditions. 
stable to boiling in neutral or slightly 
acid solutions and there is then no 
more deterioration than in low temper- 
ature laundering. Normal wool blan- 
kets can be boiled without damage if 
agitation is kept to an absolute min- 
imum, but this is distinct from a com- 
bined cleaning and sterilizing opera- 
tion where some degree of agitation 
is essential. In practice, wool blankets 
must be given a suitable shrink-proof- 
ing treatment, as described above, to 
prevent felting shrinkage during treat- 


ment by common laundering methods. 


Detergent for washing blankets 

A problem which can arise during 
laundering is that blankets may _be- 
come discolored from traces of iron 
in the water used for boiling. This 
can be overcome by using a detergent 
containing a sequestering agent to 
bind iron and so prevent absorption 
by the wool. This. together with the 


need for washing in slightly acid so- 
lution, means that a special detergent 
preparation should be used for boiling 
shrink-resistant wool blankets and 
suitable detergents now commercially 
available in this country as well as in 
Australia. 

A typical formulation is as follows: 


Parts by weight 
alkyl aryl sulphonate 
fatty alcohol sulphate .... 


foam stabilizer 


sodium tripolyphosphate . . 


disodium dihydrogen 

pyrophosphate 
sodium sulphate 
water 


A ratio of the two phosphates is ad- 
justed to give a solution of about pH 
6.5. Additives such as corrosion in- 
hibitors can be included if desired. 

It should be noted that this formula 
includes a “builder,” which increases 
the effectiveness of the detergent it- 
self, and prevents gradual graying of 
the wool which can occur if a deter- 
gent without builder is used. 


Cleaning and sterilizing by boiling 
shrink-resistant wool blankets 

Certain stains need to be removed at 
relatively low temperatures since they 
would become fixed if the blankets 
were dropped immediately into boiling 
water. As a general procedure, there- 
fore, it is recommended that blankets 
be first given a short warm wash in 
detergent. This liquor is dumped, the 
machine again filled with warm water, 
detergent added, and the liquor then 
brought to the boil for sterilization. A 
typical procedure is summarized in 
the accompanying wool blanket wash- 
ing formula. 

It is important to realize that a new 
shrink-resistant blanket may show 
some loss in size during the first laun- 
dering and be completely stable from 
then on. This is due, first, to the fact 
that tensions imposed on yarns by the 
stretching which usually occurs during 
final drving in manufacture are re- 
leased when the blanket is next wet 
out so that some “relaxation shrink- 

Continued on page 54 
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Pensal...the Gibraltar of the Washroom 


Like the Rock of Gibraltar, Pensal has withstood the test of time. 
Over the years this soap and detergent booster has remained one 
of the most widely used and reliable means of conserving wash- 
room supplies. Today, in a rapidly changing industry, Pensal con- 
tinues to be a leader. It is ideal for short formulas. It is dedusted, 
which makes it very easy to handle. Dependability and unchanging 
quality keep Pensal first choice with laundries everywhere. If you 
aren’t already a Pensal user, see your Pennsalt distributor. 


Laundry and Dry Cleaning Department 

PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 

West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 


; 
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Attendance 


laundry 


from all parts 


Australia’s Dr. John R. McPhee, right, 
clarifies a point on sterilizing woolen blan- 
kets by boiling for LM Fritz Field of 


line 


managers and 


for the four-day program 


just topped the 200 mark as 
allied 


country con ened 


of the 


Mount Sinai Hospital, Neu 


tradesmen 


York City 


May 3-6 


BLUEPRINT FOR PROGRESS was 
the theme of this year’s conference, 
and the laundry managers spent their 
time learning about current industry 
problems, developments and_ trends 
which could affect their future. 


Commercial competition 

Robert Gordon, president, Nathan 
Ml. Gordon Co., Los Angeles, was the 
only laundryman on the speakers’ pro- 
gram, His topic was “Linen Supply for 
Institutions.” 

He opened his talk by addressing 
“Fellow 


explaining “after all, we are 


the members as linen sup- 
pliers,” 
all in the business of supplying linens 
to institutions. The only disagreement 
is whether it’s best in-plant or from 
an outside source.” 


Mr. Gordon took a 
of LM’s arguments against commer- 


then number 


cial linen service and refuted them 


point by point: 
Breakdowns—Our plant, he said, de- 


livered 40 million pounds of linen 


without a breakdown transporta- 
thon 
Inventories — He felt commercial 


plants were in a better position to 


Scene of the 21st annual conference of the National Association of 
Institutional Laundry Managers, held at Miami Beach, Florida, 


Highlights of NAILM’s 
National Conference 


handle peak loads since they carried 
six to seven replacement items in 
stock compared to in-plant’s four or 
five. 

Quality—It was futile to argue this 
point, he said, since the hospital ad- 
ministrator would certainly compare 
both and make his own decision be- 
fore changing. 

Costs—He cited two articles written 
by laundry managers to point out how 
their 
something like staff requirements. He 


divergent ideas could be on 
also observed that laundry managers 
frequently overlook such things as the 
cost of mending, the cost of adding 
additional boiler capacity, and even 
their own salaries in computing cost 
per pound figures. 

Sterility—To dramatize the fact that 
commercial plants can produce clean 
linens, he brought along a vial of wa- 
the last 
plant, drank it, and invited the laun- 


ter taken from rinse in his 
dry managers to make the same test. 

In concluding his talk, Mr. Gordon 
offered 


peaceful coexistence: (1) 


these three suggestions for 
commercial 
service will be superior in some cases 


and in-plant in others, (2) let’s not 
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begins guest speaks r Robert 
Gordon, with his presentation ‘ie 
of the case for commercial 
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HOTPOINT COIN-COMMAND 
BRINGS YOU THE WASHER... 
THE PROGRAM-FOR BIG PROFITS! 


From the durable all-porcelain finish to the rugged, coaxial 
transmission, here is the washer for your commercial laun- 
dry! It’s designed to meet your exacting demands for de- 
pendability and economy ... your customers’ desire for fast, 


thorough washing results. POWERFUL COAXIAL TRANSMISSION *. 


Z FAMOUS AGITATOR ACTION — removes dirt, Gives you smooth, dependable operation. e 


Transmission carries full-year written parts 
floats it out of tub — not through wash reptacoment warranty? 


SIMPLE WASHING INSTRUCTIONS — perma- 
nently fused inside lid 


And, Hotpoint has the purchase program that can be tailored 
to your specific needs! It’s simple to have these new auto- 
matics working for you. They're available in Classic White, 
Petal Pink or Turquoise Green. Mail the handy coupon today. 


Hotpoint Coin-Command Washer Dept. LJ-6 
5600 West Taylor Street, Chicago 44, Illinois 


Please send me complete information on the 
new Hotpoint Coin-Command Washer. 


Name 


¢ O/N-( OMMAND BY 


Address 


City Zone. State 


| Firm Name 
| 


A DIVISION OF GENERAL ELECTRIC COMPANY 
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Reverend Sister Mary De- 
Chantal, newly elected sec- 
retary, proposed her Mil- 
waukee as possible site for 
1962 NAILM 

LM’s voted “yes” 


conference. 


New officers, left to right: Ted Hugo, 
treasurer; Duane Young, second vice- 
president; Paul Wolf, president; Edu- 
cational Chairman Heywood Wiley; 


Pete Brus, first vice-president 


Citations for outstanding service were 
awarded to allied tradesman William 
Michie, left, and NAILM’s past treas- 


urer Frank Lippman 


NAILM highlights . . 


generalize but consider the facts in 
each case, (3) let’s compete openly 
and honestly on costs. 

His approach to this controversial 
subject left little room for argument 
and there were no questions from the 


floor. 


Machinery and layout 

A panel of allied tradesmen told of 
some of the new developments in the 
machinery field and offered sugges- 
tions for laying out a laundry to serve 
a 300-bed hospital. 

H. S. Rohm, Troy Laundry Machin- 
ery Division of American Machine and 
Metals, Inc., suggested washer-extrac- 
tors and automatic flatwork 
folders as forms of automation which 


ironer 


could reduce production costs. But 
he cautioned that savings will ulti- 
mately depend on effective manage- 
ment with balanced operations. 

Mal W. Hendley, American Laun- 
dry Machinery Industries, spoke of re- 
cent trends in laundry machinery and 
offered two layouts: one based on the 
use of washer-extractor equipment; 
the other using automatic washwheels 
and a monorail. “You must decide,” 
he said, “which is best for your op- 
eration.” 

Kligman, Cummings-Lan- 
Machinery Co., de- 


scribed the advantages of “merry-go- 


Joseph 
dau Laundry 


round” pressing units for institutions 
with 300 or more beds. And suggest- 


ed the possibility of including dry- 
equipment for handling 
woolen blankets. He believed that 
the type of purchased 
would depend on the amount of space 
and money available, as well as on 
the competitive situation. 

Stanley Rosenthal, Washex Machin- 
ery Corporation, discussed the opera- 


cleaning 


machinery 


tion and advantages of combination 
washer-extractors as a means of re- 
ducing labor, supply and utility costs. 


Blankets for institutions 

Dr. John R. McPhee described the 
development in his native Australia 
of a treated, all-wool blanket which 
can be sterilized by boiling, without 
shrinkage or damage, using a special 
detergent. See story elsewhere in this 
issue. 

William A. Kirmse, H. W. Baker 
Linen Co., gave a rundown on some 
10 types of blankets used by institu- 
tions, concluding with the all-cotton, 
thermal cellular blanket which was de- 
veloped specifically for hospital usage 
in England. He said it possesses the 
desired qualities of warmth without 
weight, is static-free, economical and 
stands up to 300 launderings. 


Antisepsis and you 

Dr. John H. Silliker, Swift and Co.., 
told the members that linens, as they 
leave the washwheel, are essentially 
sterile, but that they offer no protec- 
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Tired of giving ordinary fender cloths First Aid? 


Of course you are. 
Now is the time to get fender cloths of 100% virgin Acrilan* acrylic fiber. They 

rarely need mending. They take care of themselves. Fender cloths of 100% Acrilan 

resist scorching from hot trouble-lights and manifolds, the bite of battery acid, the . 

stains of oil, grease, and grime longer than ordinary cloths. ACRYLIC FIBER 
They launder or dry clean easily, stay supple and resist shrinking. Fender cloths of ~°%"™: mg 


trademark as an ingredient trademark for 


100% Acrilan cost slightly more than ordinary cloths, but they are certainly one of your 


and consumer value. in order to ol 


wiser investments. They outlast ordinary cloths by 4 to 1. As a smart businessman, _|icensetovsernstrademars.inefabrcations 
must meet certain rigid specifications as 
you know it makes good sense to get fender cloths of 100% Acrilan. 


established by The Chemstrand Corpa 


jo the rest. 


Chemstrand makes only the fiber; America’s finest mills and manufacturers do 
THE CHEMSTRAND corporaTION + GENERAL SALES OFFICES: 350 FIFTH AVE., NEW YORK 1, N. Y. + DISTRICT SALES OFFICES: 350 Fifth Ave. 
New York 1; 34% Overwood Rd., Akron, Ohio; 197 First Ave., Needham Heights, Mass; 129 West Trade St., Charlotte, N. C.; California Office: 707 South Hill St., Los Angeles 14. 
Canadian Agency: Fawcett & Co., 34 High Park Blvd., Toronto, Canada « PLANTS: ACRILAN* ACRYLIC FIBER — Decatur, Ala.; CHEMSTRAND* NYLON — Pensacola, Fla, 
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THE NEWEST REASONTO MAKE 
YOUR NEXT CHASSIS A FORD 


BIG 


262 in: FRUCI 


Forp omision, Alor Romany, New F-600 toughness! New stronger frame... huskier cab... rugged 
truck suspension that can give twice the front tire life of other types! 
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Now, the economy of a Six is combined with the depend- 
ability of heavy-duty, exclusive-truck engine design. In inde- 
pendent tests, Ford’s new Big Six was pitted against the 
major competitive Six. Certified* result: Ford Trucks gave 
13.5% better gas economy! And Ford recommends 34% fewer 
service operations in 25,000 miles of customer service. This 
means less time in the shop . . . more time on the job. 


The new Big Six is one of four engine choices in Ford 
F-600 trucks for ’61—including America’s most popular truck 
V-8’s. See your Ford Dealer. He will be glad to help you 
select the best engine for your job. 


*Tests simulated typical city delivery and shuttle service 


SEVEN 
MORE 
REASONS 
WHY IT'S GOOD BUSINESS TO DO BUSINESS WITH FORD! 


You save from the start with Ford’s traditionally low 
prices, and your savings continue with low operating 
and maintenance costs. These facts are documented by 
certified test reports from America’s foremost inde- 
pendent automotive research firm. Ask to see these 
reports. They’re on file at your Ford Dealer’s. 

In addition to these dollar-and-cents savings, the 
following bonus benefits are yours with Ford Trucks: 


1. Rigid quality controls give you the strongest safeguard 
of truck reliability ever. Modern, exclusive-truck manu- 
facturing facilities, with emphasis on quality every step 
of the way, are designed to give you a Ford Truck that 
is as free from defects as a truck can be. Tangible results 
of these high standards are Ford’s new warranties. 


2. Exclusive 100,000-mile warranty (or 24 months) on 
401-, 477- and 534-cu. in. Super Duty V-8’s is the most 
liberal in the industry. Each major engine part (includ- 
ing block, heads, crankshaft, valves, pistons, rings), 
when engine is used in normal service, is warranted by 
your dealer against defects in material or workmanship 
for 100,000 miles or 24 months, whichever comes first. 
The warranty covers full cost of replacement parts... 
full labor costs for first year or 50,000 miles, sliding 
percentage scale thereafter. 


3. 12,000-mile warranty (or 12 months) on all 1961 Ford 
Trucks of every size is further evidence of the confidence 
Ford has in its quality controls. Each part, except tires 
and tubes, is now warranted by your dealer against 


defects in material or workmanship for 12 months or 
12,000 miles, whichever comes first. The warranty does 
not apply, of course, to normal maintenance service or 
to the replacement in normal maintenance of parts such 
as filters, spark plugs and ignition points. 


4. Special fleet financing can be arranged by your Ford 
Dealer. It’s available for owners of two or more trucks, 
and provides the opportunity to precisely tailor pay- 
ments to your income patterns or depreciation schedules. 
This fleet-fitted financing offers substantial savings and 
frees your working capital. 


5. Sales engineers and service specialists in 36 district of- 
fices are on call to solve special truck problems. Work- 
ing with both dealers and customers, these experienced 
truck men represent another extra step Ford takes to 
provide your continued satisfaction. 


6. Replacement parts depots at 26 strategic locations 
across the country quickly supply needed parts from 
ample stocks. Ford’s entire supply system is geared to 
give you faster service and reduce costly downtime... 
wherever you are. 


7. 6,800 Ford Dealers, including 280 specialized Heavy 
Duty truck dealers, can keep your trucks ready to go 
wherever they go. From coast to coast, fast Ford 
service—gas and Diesel—is always close at hand. 
From Super Economy pickups to Diesel-powered 
tractors, you can now fill every truck need up to 76,800 
pounds GCW with a modern, money-saving Ford Truck. 


FORD 
TRUCKS 
COST LESS 


SEE YOUR FORD DEALER’S “CERTIFIED ECONOMY BOOK” FOR PROOF! 
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tion against subsequent bacterial 
growth He said that even antibac- 
terial agents are not effective (or do 
not go into action) until linens be- 
come moist with food stains or body 
secretions. The point is that you might 
get away without using antibacterial 
agents but the potential of a staph 
outbreak is greater than if such pre- 
cautionary agents were used 


He urged LM’s to use the agents 


as directed by the manufacturers and 


NAILM highlights .. . 


in proper quantities, or else they 
would be paying for protection which 
they were not getting. 


Laundry management 

Samuel Gertner, executive director, 
Mount Sinai Hospital, Miami Beach, 
said he would like to see laundry man- 
agers considered as full-fledged hos- 
pital staff members with authority and 
responsibility to do the best job they 
knew how. As it turned out, Mr. Gert- 


STAIN REMOVAL CHECK-CHART 


Shows at a glance how you can remove 37 
troublesome stains commonly found on wash- 
ables. Describes complete procedures for 
stripping dye-stained loads in the wheel— 
removing mildew, scorch, “heat-set” ink, 
large blood and beverage stains. For free 
“Laundryman’s Stain Removal Check-Chart’ 
write to A. L. Wilson Chemical Co., Kearny, 


New Jersey. 


YellowGo TarGo 


InkGo * ColorGo 


The 
Wikcon Line 
World's Best Stain Removal 


Products for the 
Professional Laundryman 


ExGo * RustGo QOwikGo 


ner admitted that his 400-bed hospital 
has no laundry although it hopes some 
day to have one. 

Richard Zeff, editor, Institutional 
Laundry Magazine, spoke on “Train- 
ing for Future Laundry Managers.” 


New business 

NAILM’s membership is now at an 
all-time high with 1,067 LM’s on the 
rolls. Two new local associations were 
welcomed to the fold—Delaware and 
Central Ohio. 

Institutional laundry managers want 
a director on the AIL board to repre- 
sent them. (Some 1,200 LM’s are AIL 
members.) An AIL-NAILM advisory 
committee has been formed and met 
for the first time during the confer- 
ence to discuss this and other matters. 

The membership voted to use a 
new test-piece service which would be 
made available through an independ- 
ent laboratory at a cost of $5 or $6 
per test. This would be an extra serv- 
ice of which members might avail 
themselves on a voluntary basis. It 
would not be included in the member- 
ship dues. 


Election of officers 

Paul E. Wolf, Cedars of Lebanon 
Hospital, Los Angeles, California, 
was elected president for a two-year 
term, succeeding Robert J. Dobson 
of New York City. 

Other officers include: Pete Brus, 
Misericordia Hospital, Philadelphia, 
first vice-president; Duane Young, St. 
Mary's Hospital, Minneapolis, (re- 
elected) second vice-president; Theo- 
dore Hugo, St. Luke’s Hospital, St. 
Louis, (reelected) treasurer; and Sis- 
ter Mary DeChantal, St. Joseph’s Hos- 
pital, Milwaukee, secretary. 


Special awards 

William A. Michie, sales manager, 
Revolite Division of Raybestos-Man- 
hattan, Inc., New York City, re- 
ceived a citation for his more than 
20 years of service to laundry man- 
agers. 

Laundry manager Frank Lippman 
received a similar citation for his serv- 
ice to the association between 1939- 
1954. He has since retired and_ is 
presently living in Florida. 

—Henry Mozdzer 
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for ‘‘on-the-premise”’ LAUNDRIES 


HOTE:S 

MOTELS 
HOSPITALS 
NURSING HOMES 
CLUBS 

SCHOOLS 
INSTITUTIONS 


Certifications and/or listings are for fuel Cook laundry equip- 


burning as well as electrical authorizations ment is listed, tested, 
and certified ond/or 


approved by more rec- 


ALSO ognized laboratories 
“= ® than any other equip- 
AVAILABLE... ment manufactured. 


MODEL 37530 Lumblette® WUlaahette. 


GAS FIRED MODEL M3750 25 POUND 
DRYER GAS FIRED DRYER WASHER-EXTRACTOR 


HIGH PERFORMANCE DEPENDABLE PERFORMANCE (3) BIG LOADS IN ONE WASHER 
DRYING EFFICIENCY Listed — Tested — Certified 


beens pnd Leader of quality standards, yet provides “professional” laundry serv- 
| eppeerance. 50-Ib. dry is pe priced. 50-Ib. dry ice. Two separate dual wash-rinse-spin 

weight capacity. Ideal for weight capacity. cycles. Stainless steel cabinet 

in-line installation. High- 

gloss enamel finish. Reduce linen inventories — yet have what you want when you want 


it with a Cook “On the Premise” Laundry. 


61598 


For illustrated brochure and name 


COOK m ACHINERY C NC 


WASHERS @ EXTRACTORS. 
4301 S. Fitzhugh Ave. 
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the manager of the Golden Gate Shop- 
ping Center plant 

The plant is tastefully appointed 
with white wrought-iron chairs in the 
coin-op, and light green draw drapes 
offer protection from the afternoon 
Sun 

The lower casements are louvered 
and heat-produc ing equipment 1S 
hooded to maintain maximum ventila- 
tion for consumer comfort. 

The plant's interior coloring also 
conforms to those established for the 


center, The protective paneling over 


the driers features these and the color 


. « Continued from page 36 


Lane’s Clean Corner . 


scheme is carried through to the pip- 
ing. Light blue lines indicate vacuum; 
coral, steam; yellow, return. 

The property has been secured on 
a 15-year lease and the tenants pay 
rent plus a certain percentage of sales 
where it exceeds the base rent. It’s 
expensive but mangement has confi- 
dence in the potential market. 

The staff at the present time in- 
cludes a working manager who han- 
dles cleaning, spotting, and shirt 
laundering in two 25-pound washers; 
two shirt unit operators; two finishers, 


and two counter girls. 


The Famous “ONE-SHOT” Laundry Compound - 


Colgate 


——.. KWIKSOLV gives you all these advantages: 


* Fast removal of oily soil 


and stains 
* Practically dust-free formula 


* More effective dispersal 
of heavy soil 


KWIKSOLV 


18S 
 KWIKSOLV 
COMPLETE 

LAUNDRY er 


BEX 


* Savings in time and money 

* Special brightener for 
whiter, brighter washes 

* Better rinsing— uniform 
high-quality results 


Best of all, Kwiksolvis complete —no break compound or supplementary 
alkalies are required. For better-than-ever results on every type of wash, 
get Colgate Kwiksolv—the “‘one-shot"’ compound—today! 


FOR PRICES AND LITERATURE TOO) 


Available in 110-Ib. bags. 


Associated Products Division 


f 
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COLGATE-PALMOLIVE COMPANY 


300 Park Avenue, New York 22, New York 
Atlanta 8, Ga. + Chicago 11, I!l. « Kansas City 11, Mo. « Newark 2, N. J. ¢ Oskiand 12, Calif, 


We would be remiss if we did not 
report that a coin-op customer ap- 
proached us during our brief visit with 
this complaint: “There are no ash 
trays,” she said, “and no place to put 
discarded soap boxes or bleach bot- 
tles. And the place is so attractive I 
just hate to leave them around.” The 
management just hadn't gotten around 
to providing these facilities. But that’s 
the kind of a place this is. 

Incidentally, the informal opening 
of this shopping center plant coin- 
cided almost to the day with Lane’s 


Laundry’s fortieth anniversary. (10 


Sterilization 


Continued from page 44 


age,” as it is called, will normally be 
observed during the first washing pro- 
cedure. 

Second, the _ first 
usually consolidates the structure so 
that an additional loss in size can 
occur during this first drying cycle. 
The extent to which these shrinkages 
will occur can be controlled by the 
manufacturer. When ordering new 
blankets, the maximum which can be 
tolerated should be specified, and this 


tumble-drying 


can easily be met. 


Conclusion 

Wool blankets do not play a major 
role in hospital cross-infection. How- 
ever, it is desirable that blankets be 
laundered and _ sterilized more fre- 
quently than has been the practice in 
the past. Shrink-resistant blankets are 
now available which can be sterilized 
by boiling, without shrinkage or dam- 
age, in a special detergent prepara- 
tion (commercially available) which 
ensures that the boiling 
slightly acid and that the blankets will 
not become discolored by absorption 


liquor is 


of iron from the water. 

At least 10,000 treated 
blankets are now in use throughout 
Australia, being boiled regularly each 
week. Those which have been in 
service longest have now been boiled 
240 times and are still completely ac- 
ceptable. The life of a shrink-resistant 
all-wool blanket when laundered and 
sterilized as recommended can confi- 
dently be anticipated to be at least 
250-300 boilings. 


all-wool 
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IRONER 
COVERS 


When REVOLITE representatives install a set of 
flatwork ironer pads and covers, you're all 
set for trouble-free operation. The combina- 
tion works better, turns out better quality, 
lasts longer. 

R/M REvo.on Pads, a blend of asbestos and 
Dacron,* hold up under today’s running tem- 
peratures. They keep their resilience longer 


and dissipate moisture faster because they 
are made by men who know asbestos and 
know how to blend it successfully with modern 
synthetics. 

Write for full information. Or, better still, 
ask to have a REvOLITE man call and show you 
how you can improve and simplify the oper- 


ation of your flatwork ironers. 


*A Du Pont trademark Member A.1.L., L.S.A., N.ALL.M. 


REVOLITE DIVISION 


OF RAYBESTOS-MANHATTAN, INC. 


500 Fifth Ave., New York 36, N.Y. 


Phone: BRyant 9-4390 


SPECIALISTS IN ASBESTOS, RUBBER, SINTERED METAL, ENGINEERED PLASTICS 
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Have You 
Tried This 


by TED POLLOCK 


How to take criticism 


It can come trom a customer, an associate, youl boss— 
even vour wife—and it comes to the best of us. But only 
the very best know how to handle it. If you want to get 
the most out of criticism directed at you, follow these 
rules 
Consider the source. Who is criticizing you? What are 
his qualifications? Why is he criticizing you? Questions 
like these help you evaluate the critic's motives, judge the 
validity of his comments. If his background or experience 
merits respect, his criticism probably does, too. But if he 
is not qualified to judge your actions, don’t take what he 
says too seriously. Similarly, an examination of any vested 
interests he may have in criticizing you can tip you off 
to the seriousness of his censure. Is he criticizing to im- 
prove your performance? Then listen to him, Is he criticiz- 
ing merely to vent his rage or compensate for his own in 
adequacies? Then don't pay too much attention 
Take the chips off your shoulder. Don't contuse the content 
ot a crit ism with the person delivering it. Dislike of the 
speaker's manner of speech, political affiliation or economic 
status is no reason for automatically tuning him out. A 
man whose shoes need shining og who stammers or who 
votes the Vegetarian ticket can be a knowledgeable critic 
So be sure to distinguish between the speaker and_ his 
message. Does this contradict rule 1, Consider the source? 
Not at all! Consider the source by all means, but don't 
judge a man by externals 
Keep an open mind. When asked how he could bear to 
read the manv unflattering things written about him, Ab- 
raham Lincoln once explained: “As unreasonable as it seems, 
| always think to myself, ‘It is just possible that this man 
knows what he is talking about.” On that assumption, I 
see what I can learn from him.” It’s a rare—but wise— 
attitude to bring to any kind of criticism. Instead of don- 
ning mental earmuffs, listen—really listen—to what vour 
critic Says 
Evaluate. When he has had his sav. weigh his remarks 
This is the time to test his case with such questions as: Was 
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he logical? Did he have all the facts? Was he overgeneral- 
izing? If you notice any discrepancies or weaknesses in his 
thinking, bear them in mind when you— 

Act. You are now ready to do something about what you 
have heard. If you are convinced that the criticism is valid 
and helpful, accept it and change your ways accordingly. 
If you decide that it is invalid, extract what you can from 
it—and forget the rest. (The decision not to act on criti- 
cism, incidentally, is itself a positive act. ) 


To cut the cost of a telegram 
Even if you have been sending wires for years, the 
following basics can mean money in your pocket: 
Use commas instead of and. Punctuation travels free. 


2. Omit unnecessary articles—the, and, a. 
3 


Take advantage of abbreviations. They're charged for 
at the rate of one word for every five letters. For ex- 
ample: NYC is one word; New York City, three. 

Skip courtesy words like please. Telegrams can be 
friendly without extra cost phrases. 

Whenever possible, leave out titles in signatures. 
They're charged for. 

If your message is over 15 words, note that a day 
letter (50 words for a basic rate) takes less than an 
hour longer for delivery than a straight wire. Cost: 


about the same as a 25-word straight wire. 


To test an idea for clarity 

Before you can put an idea across to others effectively, 
it’s essential that it be diamond-sharp in your own mind. 
Basic stuff? Maybe. But you'd be surprised how many peo- 
ple start talking before their idea has crystallized in their 
own minds. They mistake the fuzzy outlines of a thought 
for an idea and the fuzziness becomes apparent as soon 
as they try to put it into words. 

On the other hand, once you understand precisely what 
you want to say, in nine cases out of ten you have littie 
difficulty finding the appropriate words to describe it. 
Few of us lack the actual vocabulary with which to express 
our thoughts. Our real problem is to pull the things in our 
minds into focus and see them sharply so that we may 
choose the proper “word symbols” for them. 

Fortunately, there is a sure-fire test for clarity. It's so 
simple that many people completely overlook it. 

It’s just this: Write it out. 

There isn't an idea in the world that can’t be expressed 
on paper. Conversely, if it can't be put down on paper, it 
isn't a fully developed idea. The mere act of writing com- 
pels you to get the things in your mind into focus and find 
the right word-symbols for them. It literally forces you to 
be clear. 
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THE 
LOADTROL* 


BETTER 
FASTER 
DRYING 


MEANS 


HAPPY 
CUSTOMERS 


When you have dryers equipped with the exclusive Hoyt Load- 
trol, your customers can get just the right tumbling speed for 
the load. Whether they have five loads or only one, whether 
there are a lot of heavy towels or mostly flimsy articles, the 
Loadtrol will adjust speed to give just the right “drop”. Clothes 
come out soft and fluffy — no hard-set wrinkles or abrasion 
from riding around side of basket. 


Other Hoyt Dryer features: Patented giant self-cleaning Lint 
Filter speeds drying, especially designed burner saves gas. 


Hoyt features are incorporated in products sold by other lead- 
ing manufacturers. Insist on them when you buy. 3 FORGE ROAD, WESTPORT, MASS. 
Patent applied for HOYT MFG. (CANADA) LTD., TORONTO 


DISTRIBUTORS IN PRINCIPAL CITIES @ AUTOMATIC DRYERS  RECLAIMERS  SWIFF-O-MISERS WATER & SOLVENT CHILLERS 
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THAT’S DIAMOND’S NEW 
A-43 COMPOUND 


A-43 is Diamond's new “one-shot” detergent offering a 
unique combination of alkalies and soil suspension ingredients. 
It will help you simplify control of washroom chemicals. It 
will enable your washman to handle chemicals more easily and 
economically. And you put your money in only one product 
and receive the benefits from 5 ingredients. 
This is the compound to make customers happier because 
their professionally laundered articles (cotton or combination 
of cotton and synthetic fibres) will be uniform in color, dazzling 
white and sparkling clean. 
Use A-43 instead of what you presently use—or any hot- 
water formula. It reduces the amount of bleach... bluing 
unnecessary unless a definite “blue-white’’ finish is desired 
. . works equally well on short, fast formulas or those of 
conventional length. 
For further information, see your distributor or write DIAMOND 
ALKALI Company, 300 Union Commerce Bldg., Cleveland 14,O. 


Diamond Chemicals 
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WHY HAVE WE BEEN ADVERTISING CISSELL COMPACTS TO POWER LAUNDRIES? 


For several months now we’ve been telling you all about the advantages of the Cissell Compact 
Dryer ... how efficient it is... how well and thoroughly it dries (at the rate of one pound per minute) 
... how inexpensive it is to operate. . . how easy it is to install... and how little floor space it requires. 
Why have we been telling you about this small size dryer? 


There are two reasons: Many of you also operate coin-ops and that’s a perfect place for Cissell 
Compact Dryers. The 25-pound capacity Compact is the right size for the average housewife’s laundry 
bundle...and the Compact is easy and foolproof for her to use. The second reason is that soon there 
will be another version of the Compact Dryer on the market. It will have all the features of the 
present Compact but it will be especially adapted and modified to meet your needs. We can’t tell you 
any more now, but very soon we’ll be giving you the full story. And that’s why we’ve been keeping you 
up-to-date on all stages of the Compact story. 


CONSULT YOUR JOBBER — He'll soon be able to tell you more about the new Compact. And 


watch for our ad about the Compact that’s specially adapted to power laundry use. W. M. Cissell 
Mfg. Co., Inc., Louisville, Ky. Pacific Coast Office: 4823 W. Jefferson Blvd., Los Angeles. 
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ADVERTISING 


tising is currently being tested in one 
of the five stores operated by Empire 


State Cleaners & Launderers in New 
York City 


which is in keeping with the manage- 


It's an on-the-floor ad idea 


ment's aversion to cluttering up store 
window s. 

The two ads now in use are stuck to 
the call-office floor midway between 


the door and the counter. They are 


A novel approac h to in-store adver- 


Floor signs hard to miss 


20-by-24-inch plasticized sheets with 
gummed backs. One plugs profession- 
al care for cottons and wash-and-wear 
items: the other storage for furs and 
wootens. Both are printed in vivid 
colors which are hard to miss and 
have produced varied reactions among 
unsuspecting Some kick 
them to see if theyll move; others 
stop short and sidestep around them. 
Having attracted attention, the hope 


customers. 


The Greatest Advancement in Coin Laundry Equipment... 


the UniMac 600! 


NEW DESIGN! 
NEW FEATURES! 


NEW DESIGN—Streamlined control panel enhances beauty and eliminates need 
for bulkheads. New Plexiglas ‘‘See Thru’’ rinse-extractor cover. New rinse-spray 
assures customers a thoroughly clean washing compartment. 


NEW FEATURES—tExclusive Protectomatic coin meters reject slugs, counterfeit 
coins and any coin other than that for which meter is set. 


——Denomination settings can be easily changed to meet changes in price conditions. 


—Built-in counting device automatically counts coins—protects receipts. 


— Meters protect customers from loss by rejecting coins when equipment is in use 
or in case of power failure. Annoying and questionable refunds are eliminated. 


—Customers have complete control of wash time and cycle. 


—Rinse-extractor operates automatically when coin is inserted in meter. 


Write Today for FREE Color Brochure 


DEPT. S-61 


UniMac Company 


802 Miami Circle, N. E. © Atlanta 5, Georgia 


is that theyll be read and remem- 
bered. 

The signs resist scuffing and can be 
peeled off readily for replacement. 


What about 
Yellow Pages advertising? 


The American Institute of Launder- 
ing recently concluded an advertising 
test to answer the question “Does Yel- 
low Pages Advertising Pay?” 

The test was based on two %-page 
display ads that appeared in the laun- 
dry and cleaners section of the Joliet, 
Illinois, Yellow Pages directory during 
1960. Using a different telephone 
number for each ad, AIL was able to 
determine the pulling power of each 
under the separate listings. 

Interestingly enough, the calls for 
laundry service outnumbered the calls 
for drycleaning 5 to 1. There were 
7.771 laundry service calls compared 
to 1,489 drycleaning service calls. 

Dividing the total number of calls 
received through these two numbers 
by the cost of the two ads, each con- 
tact cost 141% cents. 

Naturally, not all of these calls re- 
sulted in business. But the portion of 
nonservice calls was pretty much the 
same for both. Based on new-custom- 
er calls, each contact cost AIL $5 
cents when weighed against total ad 
investment. 

AIL’s test shows Yel- 


low Pages advertising does pay. How 


Conclusion: 


much space to use, what kind of ad to 
run, of course, are matters that each 
laundry must decide for itself after 
studving the Yellow Pages advertising 
in its own home town. “The important 
thing to remember.” says the Bulletin, 
“is that when the laundry prospect 
or customer goes to the Yellow Pages 
to phone a particular laundry or make 
a choice, anything that can be done in 
yvour Yellow Pages advertising to per- 
suade her to come to you will help 


make Yellow 


profitable 


Pages advertising more 
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TIME SAVERS 


PACKAGE 


\ P| NO. OF SHIRTS 
J. 


Display Quality. Laundering |; La-Down | Stand-Up 


with Quality Pach aging. 


‘Vu-Pax’ SELLS Quality 
Work arid, WINS New 
Customers. 


Shell with Sparkling Trans- 
parent Poly Bag Outer 
Protective Covering. 
_*Available in up to 7 different 


7) Bize packages to fit 2 to 8 shirts. 
Stand-Up and La-Down 
“Gollarsa Specify 12” or 14” 


Shift Felds. 


TIME SAVERS, WALNUT 


WRITE FOR FREE CATALOG AND SAMPLES 


ST., MONTCLAIR, N.Jd. 


Dynamite Sales Producing 
Shirt Showmanship! 


NEW LOW COST 
Counter Model (PF-1) 


Produces ‘Eye Catching’ Shirt Package. Ouly $ 8 Oo” F 
At the NEW LOW PRICE Every Cleaner 


and Laundryman can afford. *With initial order of 5M Vu-Pax 
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“ ” 
le on 


but luck was 


I ALMOST YELLED 
gadgets for this issue 

with me when I called on an old 
friend who manages the laundry de 
partment of the Inter-Community Hos- 
Harry 
Frogge is justly proud of his brand- 


pital in Covina, California. 


new laundry setup, with all new 


equipment that every — launderer 


dreams of—automatic washers, hy- 
draulic extractor 


bler—the 


room to work 


conditioning tum- 


works. Mainly he’s got 


SANITARY LINEN CART 

For a long time the Inter-Commu- 
nity Hospital used a metal cabinet 
mounted on a metal base equipped 


with easv-rolling 6-inch wheels to 
transport clean linen to the patients’ 
rooms. Only bad part was, the sides 
of the cabinet had bag holders for 
receiving soiled linen whic h from the 


standpoint of sanitation seemed a poor 


le al 
metal 
24 Cabinet 
Soiled Linens | 
= Set 


| 


~ 

4 4 
Holders | 

Removed = = 

a | 


Was 
peter Gase (©) 

The problem was eliminated by re- 
moving the bag holding devices trom 
the sides and placing two of the cabi 
on the metal base 


nets side bv sick 


The cabinets are welded together 


and provide an excellent capacity for 
linen with no 


transporting clean 


chance of its coming into contact 


with soiled work 
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ellew prints 


by LOU BELLEW 


PIPE-SUPPORTED FLUORESCENT 
Here's the most unusual method I’ve 
ever seen for holding up a fluorescent 
light fixture. This is at the folder’s 
end of an automatic folder on an iron- 
er, Where the ceiling above the oper- 
ator was all taken up with air ducts 
and piping. Only about 3 feet of space 
separates this end of the ironer from 
the wall, so inch pipes were bracket- 
ed to the wall, with 5-foot lengths of 
the same size pipe extending over the 
folder’s table to hold the light fix- 
ture just beneath the overhead piping. 


‘ 
} ent 
Fixture 
inck Pipe = 
wer] Ba Automatic 
“Bracket Folder 
Table 


In case you wonder how work is 
taken away from the ironer, since it is 
so close to the wall... the operator 
stacks the work on a shelf in a big 
opening in the wall for storage in the 


adjoining linen room. 


RAIL GUARD KNOBS 

Speaking of new equipment, Harry 
Frogge showed me his beautiful new 
conditioning tumbler. Across the front 
of the tumbler is a heavy pipe guard 
so the housing won't get dented by 
the carts used to transport the heavy 
cakes of flatwork. But for some rea- 
son there is no such protection across 
the front of the adjoining unit, which 
houses the tumbler’s motor and also 
serves as a control panel for the tum- 
bler. Needless to say, during the first 
week in operation a cart slammed into 
the panel and knocked off 
of the control knobs. 


a couple 


\ 4 
= 
| Control | 
| Panel | 
| To) | 
Rail Added .” 


This won't happen again because 
Harry installed a pipe guard along 
the front of this panel, just like the 
one across the front of the tumbler. 
No more trouble, although he won- 
ders why the didn't 
think of doing it in the first place. 


manutacturer 


PADS SAVE SEWERS’ KNEES 

At the Inter-Community I noticed 
something unusual about a new sew- 
ing machine. The knee-control device 
beneath the platform to start and 
stop the machine didn't look normal. 
Closer inspection showed the metal 
plate of the device had been pad- 
ded with a 4-by-6-inch piece of thick 


Sewing Machine Table 


| Knee 
Control 


Padded 


/ With 
\ > Sponge 
Rubber 


sponge rubber. Harry Frogge said he'd 
simply tied it on with a piece of 
string because the repair girls men- 
tioned that the metal plate made their 
legs sore after a few hours working 
it. Anyhow, there are no more com- 


plaints. 
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INDUSTRIAL LAUNDERING 

ALKADET was especially developed to remove the kinds of 

greasy industrial soil which penetrates deep into fabric and 

fibres. The synthetic detergents and alkalis used in Alkadet 

do not ionize or undergo hydrolysis when diluted. Therefore, 

it is not affected by heavy soil concentrations and hard water. 
Alkadet is well suited to the “one shot” formula because 


the entire amount needed can be added to the wheel at one 
time. 


LINEN SUPPLY 

ALKADET is safe for whites and all fast colors. In the wash- 
wheel, ALKADET makes a permanent emulsion of grease 
and soil which no amount of heat, dilution or mechanical 
action will break down. As a result, the full value of high 
temperature water can be utilized with no chance of soil being 
redeposited on the goods. 


SHIRT LAUNDRIES 

Stains on collars and cuffs are often difficult to wash out, 
especially in the limited time cycles allowed by some automatic 
washers. Alkadet provides the extra cleaning power to remove 
ground-in soil without prespotting. 

See for yourself how Alkadet can benefit you. Contact 
your distributor today or write direct for Alkadet folder. 


THE KEEVER STARCH CO., COLUMBUS, OHIO 
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COMPRESSORS 


1902 - 1961 
New & Quality Rebuilts 


Down Come the Prices 
80-100 psi 3-60 220 440 Motors 


Dual Control 


NEW J 


8 CFM 60 gal. Tank 11, HP ...$ 360 
10 CFM 60 gol. Tank 2 HP..... 398 
15 CFM 60 gal. Tank 3 HP... 470 
25 CFM 60 gal. Tank 5 HP see 528 
35 CFM 80 gal. Tank 7'. HP... 852 
48 CFM 80 gal. Tank 10 HP 952 
79 CFM 120 gal. Tank 1S HP .... 1,395 
100 CFM 120 gal. Tank 20 HP... 1,595 


HORIZONTAL 
WATERCOOLED - NEW 


80 - 100 psi 
138 CFM 7 x 7 Worthington HB 
234 CFM 9 x 9 Worthington HB 
465 CFM 12 x 11 Worthington HB 
686 CFM 14 x 13 Worthington HB 


REBUILT 
PERFORMANCE TESTED 


80 - 100 psi Sove 40% to 60% 

66 CFM 6 x 5 Ing. Rand ERI 
100 CFM 6 x 7 Ing. Rand ES! 
138 CFM 7 x 7 All mokes 

183 CFM 7 x 7 Joy WG9 
234 CFM 9 x 9 All makes 
240 CFM 10 x 9 Penn. 3A 

321 CFM 10x 11 Ing. CP. 
465 CFM 12 x 11 All mokes 
503 CFM 12 x 13 Worth. HB 
686 CFM 14 x 13 Ing. Rand ES! 


Steam driven—Many sizes in stock 


American Air Compressor Corp. 


48th & Lajour, North Bergen, N. J. 
UNion 5-4848 


association 
ACTIVITIES 


New AIL Directors Named 


Two laundryowners have been 
nominated and are unopposed for 
election as members of the board of 
directors of The American Institute 
of Laundering. In District 3, com- 
posed of New Mexico, Oklahoma and 
Miltholland, Zenith 
Cleaners and Dallas, 
Texas, was nominated. In District 10, 
Connecticut, Maine, 
New Hampshire, 
Rhode Island and Vermont, the nom- 
inee was Russell P. Dale, Jr., Dale 
Brothers Laundries, Inc.. Springfield, 
Mass. 


Texas, James F. 
Launderers, 


composed ot 


Massachusetts, 


Silver Anniversary 


Institutional 
Laundry Assn. held _ its 
Twenty-fifth Anniversary Social June 


The Metropolitan 
Managers 


15 at Mayers Parkway Restaurant in 
the Bronx, N. Y. 


AIL Activities 


The AIL has improved its ad packs 
to include an element of finished art. 
Headlines and drawings have been 
polished up and printed on glossy 
stock. All you have to do is take them 
to your newspaper with the layouts 
and copy, and the printer will do the 
rest. Don’t worry about the size of the 
art work; the engraver can reduce or 
enlarge it photographically to fit any 
size layout. 

AIL has just published “Handbook 
on Fabric Care,” an exclusive good- 
will and sales builder. The booklet 
will be issued in two editions for PR 
for PL participants—a_ national edi- 
tion, under Anne Sterling's name, and 
a local edition, for the laundry’s own 
home counselor. 

write: 
Director, 


Laundering, 


For further information, 
Mark 
American 
Joliet, Il] 

The first issue of News and Notes, 
the official publication of the National 
Fabric Care 


Taber, Advertising 
Institute of 


Association — of Home 
Counselors, has been mailed out to 
the membership 


Edited by Betty Brooks, Baker's 
Cleaners, Aurora, IL, the first issue 


ANDERSON 
COLLAR 
SUPPORT 


PATENTED 


ECONOMICAL 


STAYS IN PLACE 


AVAILABLE IN 


3 GRADES ... Deluxe, Standard and 
Economy grades offer a selection of price 
ranges to the plant operator- 


2 COLORS... now—a choice of green 
or blue to harmonize with your present 
packaging. 


Write for 500 free samples. 


ANDERSON 


COLLAR SUPPORT CO. 


1443 East 120th Street 
Cleveland 6, Ohio 


contains news, comments, and sugges- 
tions from counselors throughout the 
nation. 

The second Home Counseling 
Workshop will be held June 26-28, at 
AIL, headquarters in Joliet. It will 
consist of intensive training in all 
phases of counseling and tours of AIL 
labs. 

There will also be a demonstration 
and talk by Martha Reed, home coun- 
selor for Fabric Care Services, on 


June 27. 


New Insurance Plan 


The insurance committee of the 
National Association of Coin Laundry 
Equipment Operators, Inc., has an- 
nounced a new insurance plan open to 
members. The plant's essential idea is 
to bring together all coin laundry op- 
erations within a group and allow the 
members of the group to share in any 
favorable advantages which are 
achieved. 

Operators interested in details of 
such insurance coverage are invited to 
write The Howard Yount Insurance 
Agency, 3938 North Harlem Ave., 
Chicago 34, Ill. 
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100 te 5000 Ibs. 


Whether you need an ironer for a new laundry opera- 
tion or to replace an obsolete machine, it will pay you to 
get information and a quotation on a Chicago Ironer 
Constructed by a firm which has specialized in flatwork 
ironers for over forty years, these ironers embody the 
newest developments in materials, textiles and mechani- 
cal components. They will produce top quality flatwork 
with minimum investment and operating costs. ‘Their 
many advanced engineering features and modern stream- 
lined design result in maximum production per square 
foot of floor space. 


2212 N. PULASKI ROAD © CHICAGO 39, ILLINOIS 
Telephone BElmont 5-4430 


= machanty distributor waite today 
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JOHN BARTHOLOMEW 


PAUL WARREN 


Paul Warren, chairman of the board of directors of R. R. 
Street & Company Inc., reported one of the most successful 
years in the 85-vear history of the business in his annual 
report to the stockholders. 

He predicted an equally successful operation in 1961 by 
virtue of completed research in the development of the two 
new chemical products which are now ready for volume 
manufacture and distribution 

Mr. Warren also reported that the corporation has already 
experienced a sharp increase in 1961 sales as a result of its 
recent acquisition of Frontier Chemical Company's produc- 
tion of perchlorethylene for drycleaning use. He informed 
the stockholders that this important item, like products of 
would be sold only through 


Streets manufacture, 


uithorized distributors, and that additional field technicians 


Own 


ie being emploved and trained to render a more complete 
service to plants using PerSec perchlorethylene. 

Directors and officers elected at the May 8 annual meet- 
ing are: chairman and chief executive officer, P. V. Warren; 
Mayberry; vice-president, E. J. 
Stauffer; secretary 


president and treasurer, J. L 
He icle rsbach: director of research, C E 
treasurer, I. R 


and. assistant Ballinger; assistant secretary, 


R.A Sharkey 


Yarbrough Supply Co., Inc., lias announced new appoint- 
ments and territory assignments in its Louisville, Kv.. branch. 
Chester Mirac le 


and int 


will continue to serve his accounts in 
Louisville southeast and central Indiana together 
with new accounts assigned him in his territory. 

Ralph 
of Kentucky, east of 
with the 


of a large I exington, Ky 


Robinson has been appointed to cover the state 
Louisville. Before joining Yarbrough 


he was associated industry 20 vears as superin- 


tendent plant 
Ronald Russell has been appointed to cover the territory 


Kentucky He has a 


background the and comes to 


of northwest and southwest Indiana. 


family 


Yarbrough with LO years of sales experience 


laundry industry 


Wyandotte Chemicals Corporation lias added Clark R. 
Cady and Richard F. Fusco to its Laundry and Textile De 
partment, Boston district field service force 


Both Mr. Cadv and Mr 
in supervision of laundry production with New 


Fusco have had several years 
CXPEPTICHce 


England plants 
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THOMAS H. SHUGART OWEN W. O'NEILL 


John Bartholomew, sales manager of Vic Manufacturing 
Company, has been appointed vice-president in charge of 
sales and sales promotion. 

Mr. Bartholomew will continue to supervise sales, and 
will give special consideration to the merchandising of the 
new coin-op drycleaning machines recently added to the Vic 


line. 


Shugart Corporation of Jacksonville, N. C., a newly formed 
corporation for the distribution of coin-op drycleaning and 
laundry machinery, has announced the opening of branches 
in Pennsylvania, Ohio, Virginia, North Carolina, South 
Carolina, Florida, Georgia and Alabama. 

Thomas H. Shugart heads the new organization, and 
H. E. Dillon is vice-president and general manager. 


Owen W. O'Neill has been named chemical sales super- 
visor of the A. E. Staley Manufacturing Co. Mr. O'Neill, 
who joined Staley last year as a management trainee, will 
have close contact with the laundry industry. 


Cowles Chemical Company has inaugurated an expansion 
of its laundry department. This includes an expanded prod- 
uct line and an increase in the number of sales territories. 

Seven men experienced in the laundry business and 
trained on Cowles products were added. They are (left to 
right): Richard E. Fitzgerald, Jesse A. Zimmerman, William 
H. Osborne, Sol Gratenstein, J. R. Maffei, C. Max Myer, 
and W. F. Ply. 

Cowles also appointed Bert Benton and Russ Keller as 
technical representatives. Mr. Keller will aid Detroit laun- 
dries, and north Florida will be Mr. Benton's responsibility. 

Continued on page 68 
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Only the C/L RING System saves you 
conversion! 


Modernize your plant by installing time and money saving sling operation. But be sure you use the C/L SLING 
RING System! Unlike the costly extractor conversion jobs necessary with ordinary slings, your present unload- 
ing extractor can be converted to the C/L System in less than an hour! And only the C/L SLING RING System 
provides great extra economies by eliminating two costly operations. See the basic difference below! 


1. The operator places the washed load in the canvas sling held 2. The sling hooks have been attached to the SLING RING and 
in shape by the C/L pivoted balancing container. This is a far the entire load is now being lifted by the hoist and will be 
greater load—30% more—than extractor cans can hold. deposited in the extractor—including the SLING RING itself! 


3. The SLING RING now rests in position over the loaded sling 4. The extraction is finished. The hoist has been quickly re- 
in the extractor and is firmly, safely locked in place. The SLING attached to the SLING RING and the extracted load is being 
RING itself acts as the inner cover of the extractor. The sling lifted from the extractor, ready for further processing or storage. 
hooks have not been removed. The load is ready for extraction. No need to re-hook the sling to the ring because it never has 
been unhooked! 


\ and time- onsumting operations, comm 
unhooking the individual sling hooks he 


torage, the C/L SLING RID 


SUMMARY OF C/L SLING RING System Benefits 


. Far lower conversion cost (Average savings: 5. Far less extractor maintenance 8. Better extraction quality, resulting in improved 


over $2,000 per extractor) 6. Recovery of floor space in washroom and finish- production in finishing area, ironers, tumblers 
2. Less labor time throughout ing area and presses 


. Bigger loads 7. Less investment in equipment and trucks 9. Two costly operations eliminated! 
. Less extractor running time—less electricity 10. Safe, sure, simple! 


C/L SLING RINGS REQUIRE APPROXIMATELY THE SAME HEADROOM AS EXISTING EQUIPMENT 


all the other sslaane sanded for money saving SLING RING bs C/L is your one source fer SLING RINGS, 
Stings, Balancing Containers, and 
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Laundrymen Are Cutting Costs pan ncrn page 66 


With 


CASTERS . WHEELS 


WELDON A. BAKER GLENN BOSTROM 


Water Refining Company, Inc., has named Weldon A. 
Baker treasurer of the company. Mr. Baker has been with 


Water Refining Company since its inception and prior to 


his new post was executive vice-president. 


Glenn Bostrom has been appointed executive vice presi- 
dent of the company. He has been active in the water con- 


ditioning industry since 1947. 


RUBBER TREADS .°. . 2 wide choice of treads Thomas J. Higgins has been appointed sales representative 


in the New England area for the Revolite Division, Raybes- 


suited to all types of floors, including Darnelloprene 


tos-Manhattan, Inc. Mr. Higgins joins Revolite after more 


oil, water and chemical-resistant treads, make Darnell 


than four years experience in a supervisory capacity with 
Casters and Wheels highly adapted to rough usage. a leading laundry in New York. 


by zine plating, Darnell 


RUST-PROOFED 


Casters give longer, care-free life wherever water, 


steam and corroding chemicals are freely used. 


. . « Even though string and 


STRING GUARDS 


ravelling may wind around the hub, these string guards 


insure easy rolling at all times. 


LUBRICATION . .. al! swivel and wheel bearings 


are factory packed with a high quality grease that 


“stands up" under attack by heat and water. Zerk 


fittings are provided for quick grease-gun lubrication. RALPH G. SEABRIGHT RAY J. SMITH 


Diveo Truck Division, Divco-Wayne Corporation, has ap- 
pointed Ralph G. Seabright assistant sales manager. Mr. 


naan. Seabright, who joined Divco Truck Division in 1958, was 
4 ¢ previously with the purchasing department of a large motor 


company. In his new position he will coordinate the sales 
DARNELL DISTRIBUTOR 


of Diveo trucks through dealers from coast to coast and in 


Puerto Rico and Canada. 


Cr 2 YELLOW PAGES Ray J. Smith has been appointed supervisor of marketing 
ae BESS services, Laundry and Drycleaning Department of Pennsalt 


Chemicals Corporation. Mr. Smith joined Pennsalt in 1926, 
and has held several important field sales positions. He will 
be located in headquarters offices in Philadelphia. 


Clinton Corn Processing Company lias named W. Andy 
King as its sales representative in the South Carolina area. 


Mr. King has been engaged in motor freight sales for two 


large Midwest firms during the past four years. 
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Hammond Industries, Inc., a new corporation, has pur- 
chased the Hammond Laundry-Cleaning Machinery Com- 
pany, and will manufacture and sell a complete line of dry- 
cleaning and laundry machinery for the coin-op and textile 
maintenance fields. 

The new corporation will build from the present base 
with sizable expansion of facilities, product line distribu- 
tion, and sales-advertising program. The expansion of Ham- 
mond Industries will be directed by H. J. Mitchell, president 
of the firm. Roger N. Conger, president of Hammond Ma- 
chinery, will remain as a key executive and chairman of the 


board of the new company. 


Thermopatch Corporation has added to its line three ma- 
chines of the Textile Marking Machine Co.—Patch-O-Print 
mending and printing machine, Patch-O-Matic mending 
machine, and the Superior Marking Machine. 

Thermopatch will be the exclusive distributor for these 


three Textile machines. 


In a recent issue, news was carried of Mr. John Cook's 
present activities. These activities are in no way connected 
with Cook Machinery Company, Inc. We regret that this 


was implied in the notice. 


New products and literature 


Continued from page 9 


can be permanently added to 
present coin-op installations, ex- 
panded as additional driers are 
added. The coils are made to 
mount in the standard 8-inch 
duct at rear of the drier. 
Automatic Enterprises, Inc., 
415 N. Mary St., Lancaster, Pa. 


GARMENT FINISHER 


Unipress Model 1632 is an 
electrically heated utility press 
said to be particularly suited 
for moderate-size institutional 
laundries where high-pres- 
sure steam is available. 
Company, 2800 
Minneapolis 8, 


Unipress 
Lyndale Ave., 
Minn. 


NEW BACTERIOSTAT 


Biostat added to the last 
rinse for the prevention of bac- 
terial growth is claimed to show 
great reductions in bacteria 
count in independent laboratory 
tests. Designed for use in all 
types of laundries. 

Edmar Chemical Company, 
3939 Valley Rd., Cleveland 9, 
Ohio. 


MOP RENTAL 


A new Endust Mop Rental 
System features cotton mops in 
five sizes from 12 through 36 
inches wide, with Endust Liq- 

Continued on page 72 
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MORE THAN 4,000 LAUNDRIES® 


USE 


INVERSAND ZEOLITE 
WATER SOFTENERS! 


@ Over 200 sizes—one for every flow 
and capacity 


@ Manual or automatic operation 

@ Single or multiple units 

@ Your selection of six different 
zeolites 

@ Unequalled field service 


@ Prices and terms to suit most budgets 


* Suitable for both commercial and in- 
stitutional laundries. Send for Bulletins 
giving full details—or ask to have Rep- 
resentative call without obligation. Spe- 
cialists for 50 years in the economical 
over-hauling, rebuilding, and moderniz- 
ing of all makes of water softeners. 


L 


HUNGERFORD & TERRY, INC. 
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in the 
works for 


SEPTEMBER: _ the greatest editorial 
package of profit-preserving information 


ever offered to the 
laundry industry— 


...a USable master checklist of ideas which can be 


applied immediately to preserve profit margins in 


any kind of laundry operation. Plain talk that de- 


scribes and explains in detail how laundry execu- 


tives can apply 63 proved cost-cutting ideas to their 


own situations. 


In the September issue— 
THE LAUNDRY JOURNAL’s 


1961 GUIDEBOOK ISSUE 


: 
i 
: 
ip ° 


EDITORS OF THE LAUNDRY JOURNAL 
take a long hard look at the _ indus- 


number one problem: The vital 
necessity of working out costs in the face 
of Minimum Wage Legislation and con- 
stantly increasing wages and increasing 
prices. 
Now, after more than a year’s planning 
and research by the entire editorial staff, 
here’s the culmination of their work— 
a history-making GUIDEBOOK issue that 
can mean the difference between tangi- 
ble success or eked out survival for laundry 
executives caught in the profit squeeze. 
The September issue will deal candidly and 
realistically with the problem that is now 
of major concern in Family Laundries, In- 
stitutional and Industrial Laundries and 
Diaper and Linen Supply services. 
Here’s just a portion of this unprecedented 
line-up of information: 
IDEAS—a goldmine of practical new meth- 
ods used by progressive laundry operators 
to level out and control this big basic cost 
. and how to plan ahead for eventual 
increases. 
CASE HISTORIES—from all sizes and types 
of operations to show what others have 
done to increase profits and operating effi- 
ciency . . . also gives a checklist of dozens 


of cost-cutting ideas frequently overlooked 
in day-to-day operations. 
INSPIRATION—financial and non-financial 
incentives that really get employees work- 
ing to boost production . . . tells how to cut 
training time and costs . . . and how to re- 
duce costly turnover. 

Plus . . . THE LAUNDRY INDUSTRY’S 
ONLY STANDARD BUYERS’ GUIDE 

A Complete Directory—listing over 15,000 
items in— 

THE CLASSIFIED DIRECTORY—all kinds 
of laundry equipment and supplies, with 
the manufacturer of each 

THE TRADE NAME DIRECTORY—alpha- 
betical listing of trade name products 
THE MANUFACTURERS’ DIRECTORY — 
alphabetical listing of manufacturers’ home 
offices and addresses 

THE LOCAL BUYERS’ DIRECTORY—geo- 
graphical listing of manufacturers’ branch 
offices, distributors and jobbers, arranged 
by states and cities 

All this and more in the JOURNAL’s 1961 
GUIDEBOOK . . . plus the regular features 
and departments that have made THE 
!AUNDRY JOURNAL a national reading 
habit among alert, progressive laundry 
executives. 

CLOSING DATE FOR ADVERTISERS: 
August 15 


THE LAUNDRY JOURNAL, 466 Lexington Avenue, New York 17,N. Y. ORegon 9-4000 


The September Guidebook will answer the 
industry’s most critical single question— 


How Can Laundry Executives 


Ease the Profit Squeeze? 


—with 63 practical, tested answers. . 


the September issue. 


. an exciting, vital editorial package in 
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Treatment 


The 


bles commercial laundries 


nl in ena 


and 


linen supply firms to rent treat- 


ed dust 


MOps 


and extra p ids 


for commer ial and institutional 


O-Cedar 
Commercial Division, 
9th St., 


Inst 


Chicago 


itutional and 
2246 W 
9, Il. 


QUALITY 


REPORT ON CORROSION 


An eight-page advance report 
available on rust and cor- 


plant 


is now 


rosion prevention inside 
water lines, tanks, water jackets, 
etc., by the 


Aqua-Clear method, 


coolers, pumps, 


Laboratory, Dept. 


Mass 


Sudbury 
A-C 49, Sudbury, 


DELIVERY BODY BROCHURE 


illustrated brochure, de- 
truck bodies 


An 
scribing delivery 
laundry and dry- 


for use in the 


cleaning industries, features 


specifications and dimensional 
drawings. 
Boyertown Auto Body Works, 


Boy ertown, Pa. 


CORROSION-PROOF HOSES 


line of steam hose 
Fluoroflex-T Teflon 
from. tetrafluoro- 


A new 
assemblies, 
hose, Is made 
is covered 
The 


and will be 


ethylene resin, and 


bronze braid sizes 


3 


with 


inch, 


are anc 
with brass male pipe 
to fit all 


and cleaning 


available 


and steam flanges 


standard laundry 
machinery. 
Resistoflex Corporation, Rose- 


land, N. 


RUST FREE 
WATER 


For 15 years, NATCO Tankless water heaters 
have been providing rust-free wash water 

to over 14,000 commercial and automatic 
laundries—proving NATCO’s reliability 

and long life. The NATCO is durable. 
Thousands in continuous use since 1946. 


Here are the reasons: 


The wash water flows only through the 
all-copper heat exchanger. 


. NATCO is indirect-fired, with an extra large built-in 


heat reserve. 


. The rusty, troublesome storage tank is thereby 


eliminated. 


NATCO has a lifetime guarantee that it 
can never - never cause rusty wash water. 


101-06 ) Sere AVE. CORONA 68, N.Y. 


STARCH LABELS 


Labels for the 
designation of degrees of starch 


permanent 


on shirts are 5g inch wide and 
1%15 inches long, are packaged 
500 to a box. The labels read: 
STARCH (black ink), NO 
STARCH (red ink), H STARCH 
(green ink). Samples available. 

The National Marking Ma- 
chine Company, 4026-30 Cherry 


St., Cincinnati 23, Ohio. 


IMPROVED MOP TREATMENT 


A dust mop treated with Su- 
per Floor Dressing will pick up 
dust and leave a thin, hard film 
said to be extremely resistant 
to black marking by rubber and 
other The 
has no strong odor, creates no 
fire hazard. It is available with 
HR-7, a powerful germicide. 

Multi-Clean 
2277 Ford Parkway, 


Minn. 


materials. dressing 


Inc., 
Paul, 


Products, 
St. 


LINEN SERVICE GUIDE 


A “Guide 
and Linen Service,” 
Bradley, 
the American Hotel Association, 
pays particular attention to the 


to Good Laundry 
by L. A. 


laundry consultant for 


THE 


smaller operators. It deals with 


equipment requirements, pros 
and cons of renting linens, types 
of linens and soil classification. 

Publishing Co., 230 


New York, N. Y. 


Ahrens 
Park Ave.., 


STAIN REMOVAL METHOD 


Described as suitable for both 
side-loading and open-end wash- 
Laundry Stain Removal 
How-To Sheet No. L-7 details a 
method for lipstick 
stains in the wheel. 

A. L. Wilson Chemical Co., 
Kearny, N. J. 


ers, 


removing 


INSTANT STARCH 


An instant starch is said to 
combine superior finish with a 
lower starch requirement. The 
starch usually disperses in less 
minute, it is claimed; 
“treated” 
not a 


than one 
is a fully 
starch, 


or reacted 
mixture; 
full finish 


smears, 


single 
provides a 
highlights 


smooth, 
without or 
assures no press sticking; and 


provides uniform high-quality 
starching, concentra- 
tions. A technical data sheet 
on the new product is available. 

A. E. Staley Manufacturing 


Co., Decatur, 


even in 
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News asout people 


EAST 


The New York City Depart- 
ment of Hospitals has been 
granted $83,000 by the Board 
of Estimate to begin equipping 
its new laundry under con- 
struction at Kingston Ave. and 
Winthrop St., Brooklyn, N. Y. 
The plant will handle 8,500 
pounds of laundry each day. It 
will serve five city hospitals, 
Kings County, Coney Island, 
Cumberland, Greenpoint and 
Queens Hospital Center. 


Don’s Launder Center has 
been opened at 1 Danbury Rd., 
South Wilton, Conn., by Don 
Burke. Drycleaning services 
are also available. 


Killip Laundry Co., 74 Green 
St., Albany, N. Y., has added a 
storage vault. 


J. Stanley Coyne, owner of 
Coyne Industrial Laundries, 
Inc., 20 Howard Ave., New 
Bedford, Mass., has purchased 
new equipment and modern- 


ized the operation. The Syra- 
cuse-based firm has 16 outlets 
in the United States, three in 
Puerto Rico and one in Ven- 
ezuela. 


Forrest Launderers and Dry 
Cleaners, Philadelphia, Pa., re- 
cently sponsored a special en- 
tertainment program at a Bert 
Flicker Chapter meeting which 
featured Betty Best. 


NORTH 
CENTRAL 


Speedy Laundry, 25 E. Ver- 
mont, Brownsburg, Ind., for- 
merly operated by Mr. and 
Mrs. Dick Weber, is now oper- 
ated by Mr. and Mrs. Joe L. 
Kerr. 


Peerless Laundry and Dry 
Cleaning, Inc., is to be housed 
in a new building at 336 W. 
Second St., Elyria, Ohio. W. G. 
Parsons, manager, said the new 
facility will have all the latest 
equipment. 


Mr. and Mrs. Kenton Sewell, 
operators of Aqua-Wash in 
Pine River, Minn., have added 
new equipment. The Sewells 
donated half of a day’s pro- 
ceeds toward the purchase of 
new uniforms for the school 
band. 

Catherine Lewis has an- 
nounced the purchase of 
Rhinelander (Wis.) Self-Serv- 
ice Launderette, 320 Thayer 
St., from Mr. and Mrs. Joe 
Stando. The firm also offers 
regular laundry service. 


Robert Schacht, branch 
manager of Clean Towel Serv- 
ice, Lincoln, Ill., recently pre- 
sented one of the firm’s used 
trucks to Mayor Edward L. 
Spellman to be used by the 
Lincoln Civil Defense Agency 
as a mobile communications 
unit. 


Albert B. Adelman, president 
of Adelman Laundry-Cleaners, 
Milwaukee, Wis., has an- 
nounced the grand opening of 
a second drive-in in Racine, at 
Douglas and Willmor. The 
new store gives Adelman a 
total of 89 sales outlets servic- 


ing Milwaukee, Racine, Port 
Washington, Grafton, Meno- 
monee_ Falls, Oconomowoc, 
Waukesha, Oak Creek, New 
Berlin and Lake areas. 


Alfred Langeland held a 
grand opening recently at Iola 
(Wis.) Laundry on Water St. 


Frank Bregar has added a 
storage vault at-Fond du Lac 
(Wis.) Model Laundry Co., 
Forrest Ave. at Macy. 


Berlin (Wis.) Laundry Co. 
recently observed its 75th 
anniversary in business. Broth- 
ers Al and Oscar Petruschke 
are the owners of the firm, 
which was started by their 
grandfather and father in 
1886 as a shirt and collar 
laundering business. In 1920 
it was changed to a family 
laundry. 


Reb Stacey, owner of Cin- 
derella Laundry and Dry 
Cleaning, 2084 Fairgrove 
Ave., Hamilton, Ohio, has an- 
nounced the installation of 
coin-operated drycleaning 
equipment. 


A Net for Every Service 


89966 
See ee ees 


A Price for Every Plant 


1 BAR-MASTER 

Nylon Laundry Nets. 260 Denier knitted. In white, 
solid red, blue, green, yellow, brown, black, purple, 
orange. 


ee 


2 MASTER-KNIT 

Nylon laundry nets. 260 Denier knitted. In white. 
Solid red, blue, green, yellow, brown or orange on 
request. 


3 BULLDOG, 260 Denier, 2 x 2 
Nylon laundry nets. Woven in white, solid red, blue, 
green, brown, yellow and orange. 


4 MESH TOP NYLON NETS 


Bulldog body with Bar-Master top. White body and 
white top or white body with colored top. 


5 MARK 11 NYLON NETS 
Knitted body with Bar-Master top. White body with 
white top, or white body with colored top. 


6 2x6 NYLON NETS. White only 


Ask your jobber to show you samples and COMPARE! You’il 
see, at first hand, how the Bulldog line gives more from the 
standpoint of quality, service and economy. 


X. S. SMITH, INC. 


RED BANK © NEW JERSEY 
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BRAUN 


essing over 


BRAUN unt-wasu 
WASHER-EXTRACTOR 


(Originators and Leaders of Washer-Extractor Machines) 


Sales & Service Everywhere in Major 
Cities in the U.S.A., Canada and 
throughout the world. 

Over 1,200 Braun installations proc- 

10,000,000 

Ibs. per week in the U.S.A., most complete 

Canada and Worldwide. 
New 1961 Models 


461 E. Brighton Ave., Syracuse, N.Y, 650 


10 Peel St., Simcoe, Ontario 


rangeto 60 
choose 100 
from— 200 

250 
275 
300 
325 
375 
400 
600 


eliminate stooping, 
get more work done 


Shanock spring platforms moke 
bending and stooping obsolete 
—your operotors work “off the 
top’. You get more work done, 
save time and money. Made 
with high-grade steel wire and 
sturdy duck. Platform hooks on 
4 corners, sinks or rises as the 
work lood increases or decreases. 
Write for prices—or contact your 
Shamrock jobber 


MEESE, INC. 


Office & Plant—MADISON, IND. 


Ww You can pin 
in half the time 


SAVE SPACE 
SAVE NETS 


Nets are on or off in one mo 
tion—the holder heips you pin! 
No lifting, no bending. Holds 
any size net fully open. Rotat 
ing floor model ($55.00) holds 
5 nets in 20% less floor space 
Single-net wal! or table mode! 
($8.95) folds completely out of 
way. Special anchor and rub- 
ber tips make nets last longer. 
No hooks to cause injuries. 
Write for bulletin. 
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THE KEY-TAG CHECKING 
6509 Hough Ave. « Cleveland 3, Ohio 


SYSTEM CO. 


WEST 


Stillwater (Okla.) Laundry 
and Cleaners, owned by Jon 
Wagner, is now housed in new 
quarters at Fourth and Main. 


Associated Laundry, 1223 
San Pablo Ave., Berkeley, 
Calif., was demolished by a 
two-alarm fire recently, caus- 
ing an estimated $100,000 
damage. 


Capital Laundry and Clean- 
ers, 1520 Greenville Ave., Dal- 
las, Tex., has announced the 
opening of a branch plant at 
1420 Preston Forest Square, to 
be operated as Mr. Capital. 
S. G. Martin, founder, is now 
chairman of the board of the 
family-operated plant. His son, 
Joe, is president; his son-in- 
law, Ralph Mitchell, is vice- 
president; his wife is secretary- 
treasurer, and his daughter-in- 
law is assistant secretary- 
treasurer. 


Royal Dutch Laundry, Dal- 
las, Tex., has been remodeled 
and new shirt finishing equip- 
ment added. 


John Powell has added ad- 
ditional automatic equipment 
at Powell Laundry, Sentinel 
Okla. 


Star Laundry & Dry Clean- 
ing Co., Visalia, Calif., has 
completed extensive remodel- 
ing at its two plants, Church 
and Willow and 520 E. Min- 
eral King. The firm, now 
headed by Stanley Nelson, is 
celebrating 64 years of con- 
tinuous operation by the Nel- 
son family. 


Redwood City (Calif.) 
Laundry, 1823 El Camino 
Real, was damaged by a fire 
of undetermined origin. 


SOUTH 


Joe McKinnon, operator of 
Sno-White Laundry & Clean- 
ers, Enterprise, Ala., is the new 
president of the Enterprise Re- 
tail Merchants Association. 


Spalding Laundry and Dry 
Cleaning Co., Louisville, Ky., 
has completed the installation 
of a $150,000 boiler at its 
plant, 835 S. 13th. J. Greig 
Spalding is co-owner of the 
firm with his brother, Peter. 


THE 


Upton’s Laundry, Inc., has 
opened a branch laundry and 
drycleaning plant in the Mis- 
souri Mart on S. Missouri Ave., 
Clearwater, Fla. Carlos Craver, 
manager, formerly managed 
the drycleaning department of 
the firm’s Dunedin plant. 


W. T. Warren, Jr., has added 
a storage vault at Warren’s 
Laundry & Cleaners, Inc., 131 
N. Third St., Fort Pierce, Fla. 


W. T. Ross has added a stor- 
age vault at Fairfield Laundry 
& Cleaners, 124 E. Washing- 
ton, Winnsboro, S. C. 


National Linen Service 
Corp., Atlanta, Ga., plans to 
construct a new plant at Fay- 
etteville, N. C., according to 
Milton Weinstein, president. 


NORTHWEST 


Domestic Laundry and Dry 
Cleaners, 30 N. Riverside Ave., 
Medford, Ore., which was 
completely rebuilt and expand- 
ed since a fire last year, held an 
open house recently. Accord- 
ing to owner Al Dumas, the 
new facilities represent an in- 
vestment of $200,000 and more 
than double the output poten- 
tial. Sons Murrey and John 
assist Mr. Dumas in operation 
of the plant. 


Mr. and Mrs. Ivan Ford held 
a grand opening at their new 
laundry in Sargent, Neb. 


Mr. and Mrs. Myron Lofgren 
have announced plans to estab- 
lish a laundry in McIntosh, 
S. D., in a newly remodeled 
building on E. Main. 


CANADA 


David Morton, owner of 
Parisian Laundry Co., Toron- 
to, Ont., recently offered to 
clean clothing donated by Ed- 
win Shaunessy, general man- 
ager of the Park Plaza Hotel, 
to the Scott Mission. The 
clothing was a five-year col- 
lection of articles left in hotel 
rooms by forgetful guests. 


Lily White Laundry has 
opened a self-service laundry 
at Queen and Carmarthen Sts., 
Saint John, N. B. The firm is 
located at 106 Princess St., 28 
Wall St., Fairview Shopping 
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eNo more slippage 
eNo continual tightening 


with the 
ZEIDLER APRON 
“SUR-DRIVE’ 


for Flatwork lroners 


The Apron ‘‘Sur-Drive” is a spiral wound material 
having a special “pebble finish.” It is easily installed 


drive rolls. The pebble surface assures true-tracking 
of both aprons—in fact, we guarantee both aprons 
will track together! Write for prices and full details 


ALSO—FEED RIBBON ‘‘SUR-DRIVE”’ 
for Longer Ribbon Life 


Available from your DISTRIBUTOR, or write direct 


ZEIDLER 


Manufacturing Co. 
633 Concord Avenue, 
Mamaroneck, N. Y. 


BAR-KEY 


FITS 
YOUR 
PRESENT 
SYSTEM 


% Completely interchangeable 


%& PRICED LOWER! 


% Rapid service on 
replacement orders 


%¥ Complete systems available 


% Superior Quality proven by 
more than five years experience! 


BAR-KEVY Division 


P. O. Box 155, 25 Avenue E, Battle Creek, Michigan 


Plaza, Saint John, 193 Bayside 
Dr., East Saint John, and 36 
Main St., Lancaster. 


St. Marvs (Ont.) Memorial 
Hospital will soon install new 
equipment for the hospital 
laundry. The complete project, 
when finished, is expected to 
cost some $20,000. 


Jamieson Launderers and 
Cleaners Ltd., Pictou, N. S., 
has been incorporated. 


George Repp, Aubrey Myall 
and Ron Gresl, route salesmen 
of Premier Laundry, Calgary, 
Alta., were presented with 
award pins and certificates for 
nine years of safe driving. 


OBITUARIES 


Epwarp B. Gross, president 
of Gross Machinery Company, 
Inc., Buffalo, New York, died 
recently. Mr. Gross was a di- 
rector of the Laundry and 
Cleaners Allied Trades Asso- 
ciation in 1933 and 1934. He 
was also a director of the 
Laundry and Dry Cleaners 
Machinery Manufacturers As- 
sociation in 1939 until 1941, 
when he served as vice-presi- 
dent of this organization. 


Jack Lenav, who had been 
associated with Keever Starch 
Company of Columbus, Ohio, 
died at the New England 
Baptist Hospital in Boston re- 
cently. Mr. Lenau had repre- 
sented his company for the 
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past 12 years. He is survived 
by his wife, daughter and two 
sons. 


Lucius C. TotMaANn, owner of 
Middlesex Launderers & 
Cleansers, Maynard, 

chusetts, died recently. 


Massa- 


STANLEY M. JENNINGS, presi- 
dent and treasurer of Su- 
burban Laundry and Dry 
Cleaning Company, Inc., Phil- 
adelphia, Pennsylvania, died 
at his home recently. Mr. 
Jennings was a veteran of 
World War I. He was a mem- 
ber of the American Legion, 
Kiwanis Club of Olney, and a 
Mason. Surviving are his wife, 
a son and three daughters. 


convention catenpar 


New Hampshire lL dry & Cl s Association 
Lake Tarleton Club, Pike, New Hampshire, June 16-18 


North Carolina Association of Launderers 
and Cleaners, Inc. 


Jack Tar Durham Hotel, Durham, North Carolina, June 
21-22 


Laundry Owners and Dry Cleaners Association of Montana, 
Southern Alberta and Northern Wyoming 


Glacier Park Lodge, East Glacier, Montana, June 22-24 


Florida Institute of Laundering and Cleaning 


— Fort Harrison Hotel, Clearwater, Florida, June 
23-2: 


Midwest Cleaners and Launderers Association 


Municipal Auditorium, Jayhawk Hotel, Topeka, Kansas, June 
23-25 


Virginia Association of Launderers & Cleaners 
Cavalier Hotel, Virginia Beach, Virginia, July 20-22 


New York State Launderers & Cleaners Association, Inc. 
Saranac Inn, Saranac Lake, New York, September 21-23 


Pennsylvania Laundryowners Association 
Chalfonte-Haddon Hall, Atlantic City, New Jersey, Septem- 
ber 21-24 


L dry and Cl s Allied Trades Exhibit 
Cleveland Auditorium, Cleveland, Ohio, September 29- 
October 1 


L dry and Cl s Allied Trades Association 
Stardust Hotel, Las Vegas, Nevada, October 10-15 
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classified 
department 


the first insertion and 12¢ a word for each subse quent, 
m of the same ad. Advertisements s capitals or 
a word, first insertion, 15¢ a word subsequent, 


Minimum charge—$2.50 (new or repeat) 


15¢ a word for 
onsecutive maertu 
old face type 20¢ 
onsecutive tmaertwna 


t msertion, 
Min- 
double 


Help Wanted and Situations Wanted ads 10¢ a word for firs 
8¢ a word for each subsequent, consecutive insertion of same ad 
umum charge $1.50 (new or repeat). Capitals or bold face type 
these rates 


Ads including full payment must be in our hands by the first of the 
month. Payment must accompany all orders. Add cost of 6 words tf 
answers are to come to a box number to be forwarded by us. Rates are 
net, not commissionable. 


Mail your box number replies to THE LAUNDRY JOURNAL, 466 Lexington Ave., New York 17, N. Y. 


LAUNDRIES AND CLEANING PLANTS FOR SALE 


SUEDE AND LEATHER SERVICE 


specializing 
Yearly sales 


Established 22 years, smal! laundry central Pennsylvania, 
quality work. Cash-and-carry. Building has two apartments. 
$45,000. Sacrificing, ill 


JOURNAL. 


health 


ADDRESS: Box 2542, THE LAUNDRY 
-2 


Excellent equipment, plenty of 


THE LAUNDRY JOURNAL. -2 


grossing over $50,000 


ADDRESS: Box 2543, 


Laundry for sale 
room for expansion 


For sale: Nicely equipped laundry in western Connecticut, grossing $70,- 
000. All family work. In business 33 years, growing each year. Owner 
wishes to retire. ADDRESS: Box 2533, THE LAUNDRY JOURNAL. -2 
small family and commercial laundry with new coin laundry 
attached. Excellent cash and carry—one Total annual gross 
$70,0000. Growing rapidly with New England's fastest growing resort 
area—Cape Cod. ADDRESS: 2536, THE LAUNDRY JOURNAL. -2 


For sale 
route. 


family drycleaning business in Massa 
Largest plant in area with excellent potential. Modern build 


ADDRESS: Box 2547, THE LAUNDRY JOURNAL. -2 


Well 


chusetts 


established laundry and 


ing and equipment 


Laundry and drycleaning plant in southern New England, $3,000 weekly 
volume. Only laundry in area; family and commercial. Modern perk, 
complete drycleaning plant. One-story brick drive-in. One- or two-family 
house can be included, After down payment owner willing to finance. 


ADDRESS; Box 2530, THE LAUNDRY JOURNAL. 2 
HELP WANTED 


Representative for ‘‘Textile’’ identification machines and systems, heat- 
seal property mark and mending machines for launderers and cleaners. 
of plant operations essential. Big opportunity for live wire 
Illinois and Ohio. Salary and commission. Write 
2204 Erie Blvd., E., Syracuse 1, 

2532-7 


Knowledge 
man, States: Michigan, 
Textile Marking Machine Co., Inc., 
New York 


Machinery and building maintenance superintendent. Also assistant pro 
superintendent with sufficient initiative and potential to justify 
First-class retail laundry drycleaning organiza 
drive-ins and coin-ops. M E 
State the reasons you think 
qualify you for one or the other position, and desired salary. ADDRESS: 
Box 2540, THE LAUNDRY JOURNAL. -7 


duction 
becoming top man later 
tion central Connecticut, operating routes, 


jegree desirable for engineer's position 


BERMUDA OPPORTUNITY—ASSISTANT MANAGER: man with experi- 
ence in family and commercial laundry. Knowledge of drycleaning an 
asset. State in detail qualifications, job history, educational background 


OXFORD LAUNDRY, ST. GEORGE'S, BERMUDA. 2549-7 
SITUATION WANTED 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
Cc. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
lowa. 654-13 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ““FRENCH- 
TEX"’ process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleveland 
3, Ohio. ‘“Member of the S. L. R. A.”’ 2239-13 


MISCELLANEOUS MERCHANDISE FOR SALE 


LAUNDRY LISTS—4'/, x 11”—$1.50 per 1,000 in 25,000 lots. White 16 lb. 
bond. Park Printing, Pittsbargh 33, Pa. 2484-45 


NYLON LAUNDRY NETS 24x36” ONLY $13.50 PER DOZEN. HANKY 
NETS $3.95 PER DOZEN, 18’’x30” NETS $8.95 PER DC\ZEN. WRITE L. S. 
SUPPLY COMPANY, 211-57 18th AVENUE, BAYSIDE 60, N. Y. 2241-45 


REWEAVING 


Big Extra Profits in Invisible Reweaving: Do it yourself—in your own 
shop, giving customers finest work and prompt service. Find out how 
quickly you can learn to make holes, tears, cuts disappear from all 
clothing and fabrics. Famous original Fabricon professional method 
pays up to $10.00 in an hour, All profits! Write for free details. Fabri- 
con, Dept. J 6238 Broadway, Chicago 40, Illinois. 2474-29 


CONSULTANTS 


Surveys of complete plants, single departments, or individual prob- 
lems. Any type laundry—commercial, linen supply, family, industrial, 
institutional. All phases including methods, incentives, layouts, produc- 
tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel.: Eldorado 5-1353. 1612-25 


REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men. Full line of Asher ironers rebuilt by men who know how. BAEHR 
LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 1228-37 


GENUINE PARTS now available for the Smith- Drum TRONERS, WASHERS 
AND TUMBLERS. SMITH-DRUM LAUNDRY PARTS AND MACHINERY 
COMPANY HAS BEEN PURCHASED BY S. SPITZER LAUNDRY MA- 
CHINERY SALES CO., INC., 56-06 CHURCH AVENUE, BROOKLYN 3, 
NEW YORK. 2503-37 


MACHINERY WANTED 


Are you in 


industrial 


{ a man capable of handling a large family, commer- 
well-informed 


need 
I am a competent, 
If your plant is large enough, and 
qualifications, I would be willing to accept a 
ADDRESS: Box 2528, THE LAUNDRY JOURNAL. 

5 


cial or laundry operation? 
and aggressive plant superintendent 
with my 


percentage proposition 


needs a man 


Plant manager, 25 years experience all phases, family, industrial laundry 
ducing quality at low cost. Excellent reference 


THE LAUNDRY JOURNAL. 5 
PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington 201-27 


and drycleaning, pr 


ADDRESS: Box 2548 


laundry and drycleaning ROUTE- 
Box 233, Pittsburgh 30, Pa 
2529-27 


INCREASE ROUTE SALES with monthly 
MAN magazine. Sample free. R. C. Palket Co., 


ALL TYPES OF LAUNDRY EQUIPMENT WANTED. ADDRESS: Box 2384, 
THE LAUNDRY JOURHAL. 


Want to buy a used 8 or 6” roll ironer. Joe Hinkle, Phone 304, American 
Laundry, Lander, Wyoming. 2507-3 


Al types of Satwork ironers wanted for export. “ADDRESS: Box 2537, ), THE 
LAUNDRY JOURNAL. 3 


MACHINERY FOR SALE 


USED EQUIPMENT: 42 x 54” -84” -96” American unloading washers, 
42 x 84” Troy, American and Ellis two-pocket washers; 200 lb. Prosper- 
ity open-end washers, 100 lb. Glover washer-extractor, 25 lb. Prosperity 
CHICAGO USED AND NEW LAUNDRY EQUIPMENT 
2516-4 


open-end washer. 


CO., 3128 WEST LAKE st., 12, NE-87764. 


AMERICAN all Monel 48” open- top extractor—like new. TALLEY LAUN.- 
DRY MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, 
North Carolina. Phone: BRoadway 4-1594. 2513-4 


Want to buy, used pillow renovaling machine, pessonable for cash. 
For sale: Prosperity air-operated utility and mushroom wool presses, 
almost new, White Rose Laundry, 299 S. Dunlap, Memphis 5, Tenn. 2541-4 
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MACHINERY FOR SALE (Cont'd) 


NOW AVAILABLE all parts for SMITH DRUM Ironers, Washers and 
Tumblers. Spitzer Laundry Machinery Sales Co., Inc., 56-06 Church 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
ey Machine Company, 29 Calumet Street, Newark Ss, 


USED EQUIPMENT: 2—42 x 84” Super unloading washers; 2—50” Ellis 
No Trux unloading extractors; 1—American 8-roll 120” ironer with 
spring pad and vacuum, 1—100 lb. Glover washer-extractor combination. 


CHICAGO USED & NEW LAUNDRY EQUIPMENT CO., 3128 WEST LAKE | 


2517-4 


ST., 12, NE 8-7764. 


One—SUPER 2-roll 190” chest-type steam-heated return ironer—factory 
rebuilt. One—Used &-roll 120” chest-type ironer, SUPER LAUNDRY 
MACHINERY COMPANY, 1113 West Cornelia Avenue, Chicago 15, 
8197-4 


STAINLESS STEEL CONTAINERS FOR 50”, sa” 8 & 60” UNLOADING EX- 
TRACTORS IN VERY GOOD CONDITION AND READY FOR IMMEDIATE 
DELIVERY. THESE CONTAINERS AVAILABLE BECAUSE EXTRACTORS 
CONVERTED TO C/L SLING RING OPERATION. CUMMINGS-LANDAU, 
305 Ten Eyck Street, Deatstensiche 6, NF. 2365-4 


120” AMERICAN 2-LANE TYPE 102 FOLDERS. REBUILT EQUAL TO NEW 
IN EVERY RESPECT. IMMEDIATE DELIVERY. CUMMINGS-LANDAU, 505 
Ten St., 6; 2371-4 


UNIPRESS BAS CABINET SHIRT BOSOM PRESS. ‘REBUILT EQUAL TO 
305 Ton Eyck St., Brooklyn 6, N.Y. 2372-4 


42 x 84 and 42x 96 AMERICAN and HOFFMAN rebuilt wales stain- 
less-steel, excellent shape. TALLEY LAUNDRY MACHINERY COMPANY, 
1156 Battleground Avenue, Greensboro, North Carolina. Phone: BRoad- 
way 4-1594. 2397-4 
PROSPERITY 51” & 54” wearing apparel presses, Power Circle and air- 
driven, rebuilt! TALLEY LAUNDRY MACHINERY COMPANY, 1156 
Battleground Avenue, Greensboro, North Carolina, Phone: BRoadway 
4-1594. 2398-4 


36 x 30 HUEBSCH gas- fired tumblers, like new. TALLEY LAUNDRY MA- 
CHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Caroline. Phone: BRoedwey ¢ 4-1594. 2399-4 


HOFFMAN. X Model presses, poe rebuilt. TALLEY LAUNDRY MA- 
CHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: 4-1594. 2400-4 


UNIPRESS | two- girl shirt unit, rebuilt. TALLEY LAUNDRY “MACHINERY 
COMPANY, 1156 Battleground Avenue, Greensboro, North Carolina. 
Phone: Mosdway 4-1594. 2392-4 


like new. TALLEY 


sa” NO-TRUX extractors with 2 sets of containers, 


42x84 AMERICAN automatic controls. TALLEY 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens- 
boro, North Carolina, Phone: BRoadway 4-1594. 2510-4 


1—WESTERN 700 gas-fired water heater—like new, new meine guaran- 
tee. TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground 
North Phone: 4-1594. 2511-4 


PROSPERITY 8-ROLL x 132” IRONER—excellent shape. TALLEY LAUN. 
oer GREEIEBORO, Cc. 2057-4 


1-50 COOK semi-automatic open-end washer. TALLEY LAUNDRY MA- 
COMPANY, Greensboro, North Carolina. 2493-4 


42 x 84” MONEL METAL WASHERS, 36 x 36” MONEL WASHERS, 
25 LB. OPEN END WASHER; 17’-30” EXTRACTORS; ALL SIZE HEUBSCH 
DRYERS GAS-STEAM; AJAX CABINET SLEEVER; FORSE SLEEVER; 
HEUBSCH HANKY IRONER; PROSPERITY YOKE PRESS; LEEF PANTS 
FORM; AMERICAN SLIT COLLAR CUFF PRESS; PROSPERITY TRIPLE 
HEAD PRESS; AMERICAN TRIPLE HEAD WITH YOKE PRESS FOR 
BLOUSES; CISSELL SOCK FORM; UPRIGHT FANS; SCALES; MOTORS. 
BIEL’'S MACHINERY CO., 25-27 W. 23 ST., BAYONNE, N. J. HEMLOCK 
2521-4 
42 x 54 TROY streamline washer. er. TALLEY LAUNDRY MACHINERY co., 
1156 Battleground Avenue, Greensboro, North Carolina. Phone: BRoad- 
way 4-1594. 2533-4 


2 roll “100” flatwork IRONERS "$1500 each, 2 erent flush button 2 
girl shirt units $1500 per unit, 5 H.P. air compressor. MUST SELL 
IMMEDIATELY! ADDRESS: Box 2522, THE LAUNDRY JOURNAL -4 


JUNE, 1.9 63 


| with vacuum, 
| years ago, 
| ers with supply injection, 2—42 x 84” 


| NEvada 8-7763. 


All of the following in excellent condition less than 5 years old and can 
be seen in operation in one of Chicago's leading hospitals. 1—8-roll 
American 120” Sylon flatwork ironer with Hamilton spring padding 
canopy and exhaust fan. Machine completely rebuilt 3 
i—Trumatic 2-lane folder; 3—42 x 84” American dump wash- 
American Cascades with auto- 
KA Hydraxtors. Chicago Used and New 
3128 West Lake Street, Chicago 12, Illinois. 

2544-4 


matic 2-speed; 3—Model 
Laundry Equipment Co., 


42x84 TROY streamlined washer. TALLEY LAUNDRY MACHINERY 
COMPANY, 1156 Battleground Avenue, Greensboro, North Carolina. 
Phone: BRoadway 4-1594. 2408-4 


UNIPRESS wearing apparel and mushroom presses. TALLEY 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens- 
boro, North Carolina. Phone: ere 4-1594. 2410-4 
44 x 84 fully automatic ROBOT washers like new—with supply injection. 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 
Greensboro, North Carolina. Phone: Ppssascacticid 4-1594. 2411-4 
TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


| LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 


6618-4 


7 AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
| COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
| ANTEE, CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 


| boro, North Carolina. Phone: BRoadway 4-1594. 


9318-4 
44 x 120 AMERICAN | metal washer with automatic re- 
built. TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground 
Avenue, Greensboro, North Carolina. Phone: sant il 4-1594, 2478-4 
30x48 TROY streamlined metal washer rebuil!—like new. TALLEY 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens- 
2479-4 


254 Milnor semi-automatic washer with Miltrol—Bargain. TALLEY LAUN- 
DRY MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, 
North Carolina. Phone ee 4-1594. 2480-4 


PROSPERITY 8-roll, 


132” ironer—excellent condition. TALLEY LAUNDRY 


| MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 


| Carolina. Phone: 4-1594. 


North Carolina. Phone: 4-1594. 


2404-4 


PROSPERITY 2-girl shirt unit, Power Circle, rebuilt and guaranteed. 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 
2405-4 


WILLIAMS LAUNDRY MACHINERY CO.—save on machinery costs by 


| 


| DAU, 305 Ten _ St., 


purchasing late-type, slightly used DRYCLEANING and LAUNDRY 
equipment, namely SYNTHETIC or PETROLEUM solvent drycleaning 
units, washers, extractors, tumblers, flatwork ironers, etc. Complete 
plants obtained due to bankruptcy. These plants are available at small 
portions of original costs. Also available complete line of NEW dry- 
cleaning and laundry equipment of every description. For further infor- 
mation CALL Stillwell 6-6666 or write WILLIAMS LAUNDRY MACHINERY 
37-37 9th St., sini Island City 1, New York. 2534-4 


4—60” AMERICAN NOTRUX EXTRACTORS IN FIRST CLASS OPERAT- 
ING CONDITION. STILL IN OPERATION. EACH WITH TWO SETS OF 
CONTAINERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS-LAN- 
titania 6, New York. 2545-4 


We have 3—54” Prosperity Power Circles in perfect condition. Steel tank 
—5 feet in diameter, 9 feet long, /2” head, side '”—45 bag of zinclite 
Sanitary Laundry, 2118 drei Avenue, Brooklyn, New York. 2546-4 


42 x 84 AMERICAN CASCADE WASHER—36 x 36 AMERICAN CASCADE 
WASHER—ALL SIZE TUMBLER GAS AND STEAM—15 HP. COMPRESSOR 
—17’ AND 20’ EXTRACTORS—SCALES—MOTORS—FANS—PROSPERITY 
TRIPLE HEAD PRESS—SPLIT COLLAR AND CUFF PRESS—BUTTON MA- 
CHINE—50 GALLON STARCH COOKER—ASHER IRONER. BIEL’S MA- 
CHINERY CO., 25-27 W. 23 ST., BAYONNE, NEW JERSEY. HEMLOCK 
7-3033. 2553-4 


SMITH—GRANTHAM CONDITIONER & DRYER, 200 LB. CAPACITY, GAS 
FIRED, HARDLY USED. BIEL’S MACHINERY CO., 25-27 W. 23 ST., 
BAYONNE, NEW JERSEY. HEMLOCK 7-3033. 2552-4 
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MACHINERY FOR SALE (Cont'd) 


AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N.Y. 
6766-4 


8-ROLL 120’ AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 


CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS © 


WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, 6, 9706-4 


FOLLOWING MACHINES IN OPERATION IN WASHINGTON, D. C. 
AREA AVAILABLE ABOUT FEBRUARY 15: 2—42x 96” AMERICAN 


CHAMPION CASCADE WASHERS, STAINLESS-STEEL GUARDS AND | 


PROSPERITY 100 CONTROLS, 2—42 x 84” AMERICAN NORWOOD CAS- 
CADE WASHERS WITH PROSPERITY 100 CONTROLS; 2—50” ELLIS UN- 
LOADING EXTRACTORS WITH 5 SETS OF CONTAINERS, MONORAIL 
AND HOIST; 20—36 x 30” 4-COIL TUMBLERS WITH DUAL MOTORS. 
MACHINES IN GOOD MECHANICAL CONDITION. CUMMINGS LAN- 
DAU, 305 Ten Eyck, Brooklyn 6, N. Y. 2466-4 


AMERICAN MASTER CASCADE 44x84” 4-COMPARTMENT 4-DOOR 
PULLMAN SLIDE-OUT TYPE MONEL WASHERS, EQUIPPED WITH NEW 
C/L PATENTED HINGED WEDGE LOCK DOORS. CUMMINGS-LANDAU, 
305 Ten Eyck, Brooklyn 6, N. Y. 2468-4 


CABINET SLEEVERS, PROSPERITY AND AMERICAN WITH MEASURING 
DEVICE. READY FOR PROMPT DELIVERY. CUMMINGS-LANDAU, 305 
Ten Eyck Street, Brooklyn 6, N. Y. 21124 


PANTEX, HOFFMAN MODEL X AND PROSPERITY MODEL EZD AIR- 
OPERATED DRYCLEANING PRESSES. THOROUGHLY REBUILT. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 
2178-4 


54 x 120” C/L REBUILT MONEL METAL WASHER, NEW DOUBLE END 
ROLLER CHAIN DRIVE, NEW C/L EVERTITE DOORS, DIRECT MOTOR. 
DRIVEN THRU ‘'V" BELT. EQUAL TO NEW IN EVERY RESPECT. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2111-4 


HOFFMAN, PROSPERITY and AJAX air-driven utility drycleaning 
presses. TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground 
Avenue, Greensboro, North Carolina, Phone: BRoadway 4-1594. 2396-4 
AMERICAN ironer, 2-roll, 100”, rebuilt, A-1 condition, TALLEY LAUN- 
DRY MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, 
North Carolina. Phone: BRoadway 4-1594. 2394-4 
METAL WASHERS al! sizes thoroughly rebuilt. TALLEY LAUNDRY MA- 
CHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina, Phone: BRoadway 4-1594 2393-4 


5—TROY 48” open-top extractors at a annie price. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: BRoadway 4-1594. 2395-4 


PROSPERITY 7A drycleaning unit with Synth-O-Saver. TALLEY LAUN- 
DRY MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, 
North Carolina. Phone: BRoadway 4-1594. 2391-4 


USED EQUIPMENT: 6- and 8-roll 120” Am erican flatwork ironers; 2-roll 
2 American return-type ironer; 110” Chicago Dryer gas ironer. 
CHICAGO USED & NEW LAUNDRY EQUIPMENT CO., 3128 WEST LAKE 
ST., CHICAGO 12, ILLINOIS, NE 8-7764. 2515-4 


20”, 26”, 28” and 30” EXTRA-DEEP AMERICAN, FLETCHER, PELLERIN, 
TROY EXTRACTORS. Motor-driven. Some with NEW electrical equip- 
ment. Copper or stainless-steel baskets). READY FOR PROMPT DELIV- 
ERY. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y. 2222-4 


5 DYNA WASH, washer-extractors, stainless-steel, 300 lb. capacity, ex- 
cellent condition, original installation. Must sell, will sacrifice. Owner 
The Long Island Waste C Inc., 37 Moultrie St., Brooklyn 22, New York 


EV 9-655: 2551-4 


2—Thermo seal marking machines. Used only six months. Serial No. 
521-31287 and H 501-31148. $900 each F.O.B. Denver. Lantz Laundry & 
Drycleaning, 17 Broadway, Denver, Colorado 2550-4 


| 40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 


Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30x30”, 24x36”, 24x24”, RE- 
| BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


| 60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 


| TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 


| BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 


St., Brooklyn 6, N. Y. 600-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 


| DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
| 305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
647-4 


| 48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
| TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
| CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 

Brooklyn 6, N. Y. 6983-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry 
Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 


| FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
| TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 


Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 


AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘’V"’ BELT DRIVE AT MOTOR, 44 x 96”. 
44x 108”, 44x 120’’ MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 


AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 


AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42x96” 2-POCKET and 3-POCKET; 42x72” 2 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 

1730-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 


ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON. 
TROL MODEL 050M. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TAL- 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1803-4 


8-roll, 120” TROY streamlined ironer, rebuilt. TALLEY LAUNDRY MA- 
CHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina, Phone: BRoadway 4-1594. 2509-4 


Six-roll 120” AMERICAN and TROY rebuilt ironers. TALLEY LAUNDRY 
MACHINERY, GREENSBORO, N. C. 2063-4 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2065-4 


40” AMERICAN, TOLHURST, TROY DIRECT MOTOR-DRIVEN EXTRAC- 
TORS. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 
2110-4 
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advertisers in tuis issue 


American Air Compressor 
American Laundry Machinery 
Industries 


B 
74 


Chemstrand Corp., The 
Chevrolet Division of General 

Motors 
Chicago Dryer Co. .......... 
Cissell Manufacturing Co., 

2nd Cover, 59 
Colgate-Palmolive Co. ....... 54 
Cook Machinery Co., Inc oS 
Cowles Chemical Co. ... 4th Cover 
Cummings-Landau Laundry 

Machinery Co., Inc. 


D 


Darnell Corp., Ltd. . 
Diamond Alkali Co. 


E 


Ellis Drier Co., The . . 3rd Cover 


Ford Motor Co. . 


G 


Gibraltar Fabrics, Inc. ..... 


H 


Hotpoint, A Division of General 
Hoyt Manufacturing Corp. .... 57 
Huebsch Originators 8 
Hungerford & Terry, Inc. ..... 69 


International Harvester Co.. 34-35 


JUNE, 1967 


K 


Keever-Beach Products, 

Keever Starch Co., The .... 
Key-Tag Checking System Co. . 
Keyes-Davis Co., The 
Kohnstamm & Co., Inc., H. ... 


L 


Laundry Journal, The 


M 
Mount Vernon Mills, Inc. ..... 
N 


National Combustion Co. .. 
National Rejectors, Inc., 
A Subsidiary of Universal 
Match Corp. 


Pennsalt Chemicals Corp. . 
Procter & Gamble . 
Prosperity Co., The . 

R 
Revolite Division of Raybestos- 

Manhattan, Inc. 
S 


Smith Inc., X. S. ....... 
Staley Manufacturing Co., 


Time Savers, Inc. .. 


U 
UniMac Company .... 


Ww 


Whitehouse Nylon Products .. 
Wilson Chemical Co., A. L. .. 


Wyandotte Chemicals Corp., 


Z 


Zeidler Manufacturing Co., Inc. 


The Top reporting in 
the field highlights 
this issue, 
MR. MANUFACTURER: 


e LATEST ON 
LEASING 


e THE NAILM 
CONFERENCE 
REPORT 


e THE 
PROFIT 
SQUEEZE 


Your best customers and pros- 
pects are reading these articles 
right now, learning how to man- 
age their operations more profes- 
sionally, more productively, more 
profitably. 


They're reading the advertising. 
too—for full and precise infor- 
mation on the best tools to meet 
their particular needs. 


Month in, month out in the 
JOURNAL, top editorial supports 
top advertising to attract and 
hold the top audience in the laun- 


dry industry. 


THE 
LAUNDRY 
JOURNAL 
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Urban Renewal Break 
To the Editor: 

The Urban Renewal 
which vou told me about last Septem- 


ber—‘“Questions and Answers on Re- 


publication 


location Payments”—contained all the 
inswers that we wanted to know— 
all but one 
What the pamphlet failed to state 
was a fact of vital importance: the 
maximum amount any one firm may 
obtain for property damages and mov- 
ing is a paltry $3,000 
The one ray of hope for us now is 
in the administration’s housing bill 
which has just been approved by 
the Senate Banking Committee and 
which, we hope, will be passed during 
the present session 
In it the $3,000 limit is removed. 
I have an idea that we can thank 
Small Business Administration for the 
change. Last year SBA financed a 
study of the effect of relocation on 
small businesses. The limit on moving 
expenses was a contributing factor to 
the mortality rate of approximately 
25 percent of displaced business from 
Urban Renewal areas studied 
Joun RipLey 
Ripley’s Cleaners & Launders 


Topeka, Kansas 


Disposable Blankets 


lo the Editor 

Your note on page 42 of the May 
LAUNDRY JOURNAL was very interest- 
ing. It described paper blankets used 
in Swedish hospitals 

Believing that you may be inun- 
dated by 
tional 
were, enclosed is a letter 


as many requests for addi- 
information on this item as we 
from the 
Swedish manufacturer concerning his 
market plans in the U.S. A 
Hucu 
Hospital Bureau, Inc 
New York, N. } 


Hugh Up to May 8, the 


manufacturer had not made a final 


decision with regard to the marketing 
or eventual license production of his 
disposable paper blankets the 
United States —Eprror 
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... IN THE wash 


Let's Hear from You... 
We welcome your inquiries, your 
views about every phase of the 
laundry industry, your problems 
and your solutions to problems. 
Address letters to: 
The Editor 
The Laundry Journal 
466 Lexington Avenue 
New York 17, N. Y. 


Hartford Coin-Ops 


To the Editor: 

We noted with a great deal of in- 
terest the article on legislation in Hart- 
ford, Connecticut, which appeared in 
your May issue, pages 30, 31 and 67. 
We feel that this would be of benefit 
to our representatives and customers. 

Is it possible that reprints are avail- 
able? If so, what would the cost per 
thousand be? 

L. W. GraHn 
Commercial Sales Dept. 
Speed Queen 

Ripon, Wis. 


Seal of Approval 


To the Editor: 

Thank you for your very fine and 
informative piece, pictorially and in 
content, on the opening of our new 
plant in San Diego. 

Only one with the technical compe- 
tence of Lou Bellew could have given 
it such adequate coverage. 

Also appreciated, the editorial com- 
ment in the current LAuNpry Jour- 
NAI 

Your continued cooperation and in- 
terest in the activities of our company 
is an inspiration for further progress 
in the laundry, drycleaning and linen 
supply industry. 

G. G. Wuyrte, President 
Southern Service Company, Ltd. 
Pomona, Calif. 


Routemen or Salesmen 


To the Editor 

We were quite interested in your 
article “Routemen or Route Sales- 
men?” by Victor D. Oakley in your 


April issue. We would appreciate it 
if you would advise use as soon as 
possible if we could obtain approxi- 
mately 200 reprints of this article, 
where they could be obtained and an 
estimate of the cost. 

We also note that Mr. Oakley has a 
sales program which has been record- 
ed. We would like to know if these 
records are available and, if so, the 
cost to obtain them. This ties in very 
nicely with a program we have under 
way at the present utilizing a series of 
recorded talks on selling. We feel 
that the above would serve to help 
round out the program. 

G. A. GERLACH 
The Laundry Textile Co. 
Winter Haven, Florida 


To the Editor: 

In your April 1961 issue you have 
an industry magazine of which we 
may all be proud. Congratulations. . . 

Please send me fifty copies of the 
Victor Oakley article. 

RicHARD WHALEN, 
Executive Secretary 
New Jersey Laundry and 
Cleaning Institute 
Newark, N. J. 


To the Editor: 

A group of Philadelphia laundries 
have retained Victor Oakley for a 
year’s program. We would like to 
consider using reprints of your article 
“Routemen or Route Salesmen” in 
the April issue, 1961, issue. 

Could we get 500 reprints . . . 

Cuantry W. Davis, Secretary 
The Laundry Board of Trade 
of Philadelphia 

Philadelphia, Pa. 


To the Editor: 

I was very interested in the Victor 
Oakley article you ran in the April 
issue concerning route salesmen. 

I would appreciate you sending me 
Oakley’s business address. 

Wayne WHITE 


The Silver State Laundry Co. 
Denver, Colo. 
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MASTER STATION 
for Full Automatic 
or 


You can go a long way in beating inflationary costs by taking ad- 
vantage of the full automatic operation of the ELLIS Unloading 


Type Washer. 


Each washer has a “mind of its own,’ which is a single control 
station that governs a central supply system. All washing supplies 
are delivered direct to each unit, metered and timed to a scheduled 


formula. 


The entire washing cycle is completed automatically. No waste, no 
guesswork. You get a uniform wash, more loads per day, and with 


Eath. Washer Sn: 


a minimum of man-hours. 

individual ‘control unit. 
This proven time-saving method will quickly improve your profits, Tracker rail. has “four 
and your production. Write for further information today. ELLIS and one-half hours of 
formula time and can 
be set for any fraction 
thereof. 


equipment is built for both large and small plants. 


Write for Details 


ELLE RIER CG). 


2444 NORTH CRAWFORD AVENUE 


Mr. Ww. Pacific of The Ellis Drier Co., 1786 N. Los 31, Cal. 


i 
ef the ELLIS FULL AUTOMATIC 
‘ ¢ ‘ 
‘ 
: 
: 
carry @ compiete stock of repair parts for machines 4 


soap builders 
ESCOLLOID* 
ESCOLIN* 
ESCOLITE* 
2 ESCOL 77* 


complete 
detergents 
SOL-ESCO* 
SUPER DESOIL* 


detergents 
LAUNTEX* 
your COLESCO* soap 
Stea* regenerator 


* 
service ESCOFOS 


DRY CHLORESCO* 


blue 
ESCOMO BLUE* 
(R, NE & A) 


sours 


with the 


complete 
Cowles 


INSTANT FINISH 
PERFECT FINISH 


line of LINEN FINISH 
dust contro/ 
laundry KEX 
detergent silicates 
ORYMET* 
products _DRYMET 

DRYORTH* 

CRYSTAMET* 


*REGISTERED 


Cowles has a product for every washing operation — a full line of 
compatible washroom products specially formulated to work 
well together. We call it ‘matched detergency’’ . . . you call it 
“customer satisfaction,"’ because Cowles products have a 
remarkable record of quality performance. 


Your Cowles Technical Man can help you build on past success. 
He has up-to-the-minute familiarity with Cowles research develop- 
ments to solve your toughest problems from START TO FINISH. 


Call your Cowles dealer today, and be sure to ask about the 
advantage of quantity pricing on truckload combinations. 


CHEMICAL COMPANY 
Cleveland 20, Ohio 
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